















































Senelith Inks 


Were the first lithographic inks 











made trom dyestuffs 





treated with sodium tungstate 





for better suntastness 





and are still leading 





with their outstanding resistance properties 

















~The Senefelder Company, Inc. 





| “Everything por Lithography” 





32-34 Greene Street New York 13,N. Y. 




















INDUSTRY-WIDE 
...on the basis of better press performance 


The above circles compare 
the new R&P Pin Stripe Seam 
(top), and the old-fashioned 
seam (bottom). 
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One of the prime advantages of Fotosetter composition 


on film or photographic paper is the ease and precision 





of making corrections. Two devices especially designed 


for the Fotosetter product assure maximum accuracy. 


1. The Line Correcting Device holds the film or paper in 
register on the adjustable die. A precision ground punch 
cuts out both the faulty lines from the original galley and 


the new lines from the correction galley. 


2. Correcting Device Vacuum Box holds the film or paper 
in position while the corrected line is fastened with trans- 
parent tape. Illuminated top plate allows the operator to 
read the lines on both film and paper. 


WITH That’s all there is to it! Register holes in the film assure 


accurate positioning. Even when copy is set solid, the pre- 


FOTOSETTER cision punch clears ascenders and descenders. Emulsion- 


to-emulsion contact prints, made from corrected copy, 
Cc : Pp : SITI ; show no sign of cut film or tape edge. 

Fotosetter composition is not only beautiful, but fully 

practical and efficient as well. For more details, ask your 


Intertype representative to call. 


Intertyps, Forosetrer, Fororont, FoTomMAT AND VISILITE 
are registered trademarks. + Fotoset in Century Schoolbook and Futura 
Lucia Script enlarged for display 


For photographic 
composition, 
look to CORPORATION 
Progressive Intertype 


Brooxtyn 2, New York - Curcaco 10, Intino1s + San Francisco 11, CALIFORNIA 
Los ANGELES 15, CALIFORNIA + New ORLEANS 10, Loutstana « Boston 10, MASSACHUSETTS 
Toronto Type Foundry Co. Ltd., Toronto, Can. Montreal, Winnipeg, Vancouver, Halifax 
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THE COVER 


The Christmas seals 

Fuberculosis Association overt 

have become a part of the American 
holiday season. Many of u ld them 
in school when we were kids. This year 
6,682,280,000 seals were lithographed and 
distributed. Five lithographers doing th 
iob were Edwards & Deutsch Lithograph 
ing Co., U. S. Printing & Lithograph Co., 
Strobridge Lithographing Co. Eureka 
Specialty Printing Co and Fleming-Pot 
ter Co. They are lithographed in four 


4 lors 


JOHN A. NICH 
Advertising M 


CHICAGO OFFICE 
333 North Michigan Ave 
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Christmas 1952 


hristians again honor the Nativity of 

Christ. This Christmas, let evervone 

Tis y)L, attend church to prau and give thanks 
"AY Yes O for the Prince of ae whose 
NJ birth brought new hope and understanding to 
>) the world. 4) As Americans, let us coer 
ww be mindful of our great privilege to worship 
of \ God, without fear. ‘fet Us prau for those Iess 
= LA fortunate who are not so endowed. Chrough 
Christ’s teachings, let us strive to be better 

* men and to be charitable to all. + > Let 
us prav for the sick and those weighed with 

Grief —for our brave men and Women in our 

armed forces —for the unbelievers, that thev 

might see the Light and join the fellowship of 

man. *-Let us prav for divine guidance to our 
country’s newly chosen leaders that theu mav 
govern with wisdom, foresight and courage and 
promote unity and peace among all nations. . * 





INTERNATIONAL PAPER COMPANY 
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Here's 
proof 





of 
CONTROLLED 


GRINDING 


This photograph has not been retouched 





_— 


— shows actual results reported below 


His printed poster was put through the 
pyrene at used by Goodyear in making press 
blankets — grinders so carefully controlled that 
they actually ground the ink from the paper with- 
out damaging the fibers beneath the ink! 

This test is striking proof of the careful control 
we exercise in grinding cork blankets to your 
exact need—control that means a Goodyear cork 


blanket fits your press from the word go. runs 


GOooD 


7" 2 a wy 
on 


without walk or creep. throughout the press run. 


Ask today for further details on controlled qual- 


ity cork blankets, as well as Aristocrat and 
Monarch top blankets and Red Top and Premier 
bottom blankets and “Blue” fire-resistant rollers 
and cutting rubbers. Like every Goodyear prod- 
uct. these printers supplies are built to the world’s 
highest standard of quality. 


THE GREATEST ODF RUBBER 





J. THOMAS McHUGH COMPANY 

31 East Georgia Street, Indianapolis 4, Indiana 
500 Fifth Avenue, New York 18, New York 

205 West Wacker Drive, Chicago, Illinois 


Aristocrat, Premier, Monarch, Red Top—T.M.'s The Goodyear Tire & Rubber Company. Akron. Ohio 
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Distributed by 


SHAW MACHINE & TOOL CO. 
1151 Temple Street, Los Angeles 12, California 
431 Clay Street, San Francisco, California 
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Welcome Printers Week 


Wy orc glad to take this opportunity to welcome 
Printers Week, as it is very seldom an industry as 
large as printing is given a chance to exploit the 
greatness it so rightfully deserves. 


When you consider that Printing is the third 
largest industry in the world of today, we often 
wonder why a week like this is not done more 
often. 


We, as ink and supply manufacturers welcome 
the chance to hail a great achievement. We hope 
for its every success. 


Manufacturers of 


ELECTRON -O - PLATE MACHINE 


_H. 
"4 a 
G. B. 
INCORPORATED 


MANUFACTURERS OF 
PRINTING, ty HOGRAPHIC 


m . ‘ K Ss. SUPPLIES 
” NATIONAL 


BASSOCIAT IN 1 150 VARICK STREET NEW YORK 13, N.Y. 

















National Advertisers...Successful Lithographers... 
Standardize on FALPACO Quality! 


Television 


Car and 
Bus Cards 


Here is another leading TV and radio advertiser... here This Lucky Strike car card was lithographed by The 
is another well-known lithographer...who have chosen U.S Printing and Lithograph Co. of Mineola, L. I. for 
the new brighter white of FALPACO Coated Blanks to The American Tobacco ¢ ompany. The stock was 5-ply 
make sure that their car cards will be most effective. For © FALPACO Coated Blanks, especially coated one side for 
it is the sheer whiteness and maximum smoothness of _ offset lithography. FALPACO has two types of coating 
FALPACO that help to give greater contrast in color and one especially for lithography and varnish, the other 
detail come out sharp and clear especially for letterpress 


On your next job specify FALPACO Quality 


Distributed by Authorized Paper Merchants from Coast to Coast 


<F/A Ace: FALULAH po cadena 


Neu York Office—500 Fifth Avenue. New York 18 ¢ Mills: Fitchbure, Mass. 


makes even the fines 
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season’s greetings 


and best 


Was 
\ \ \ 
M. PITMAN, CO. * 


*, 


Chicago 50, Illinois — 51st Avenue and 33rd Street 
Cleveland 11, Ohio — 3501 W. 140th Street 

New York 17, New York — 441 Lexington Avenue 
North Bergen, New Jersey — 1110 13th Street 
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IS YOUR BREAD AND BUTTER 





Meatlinckrodt® 








In the final analysis, your stock in trade is good 
reproduction of lines and dots. The sharper 

end clearer you hold them, the better your 
reputation...the bigger your business. 

That’s where we come in. Mallinckrodt Chemicals 
and specialties will help you reproduce those 
lines and dots more accurately and easily. Their 
added purity and uniformity do make a 
difference...ask any Mallinckrodt user! 


America’s most complete line of Engravers’ 


and Lithographers’ chemicals 


MALLINCKRODT GRAPHIC ARTS CHEMICALS 


MALLINCKRODT CHEMICAL WORKS 

Mallinckrodt St., St. Lovis 7, Mo. 72 Gold St., New York 8, N. Y. 
CHICAGO + CINCINNATI *CLEVELAND*LOS ANGELES*MONTREAL* PHILADELPHIA® SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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f pe letterhead paper youll find in offices anere decistons count 
a 


Men who contribute to our way of Cockletone Bond has a big plus factor 


\ 


doing things, present and future, know which goes beyond its fine quality at 
the importance of selecting the proper surprisingly low cost. That factor is the 
letterhead to represent them. That's extremely fine printability to assure 
why thousands of progressive firms trouble-free pressroom performance in 
choose Cockletone Bond. Executives giving customers 
prefer its sturdy feel... its lively crackle beautiful work that 
.-. the rich shade of pure white. is sure to please. 
ss sy: iis agi ei i i lta ane sh slp ae dns i la chia wid 

SEND THIS COUPON for the FREE Cockletone Bond Portfolio. It 

contains a wide assortment of good, modern letterhead designs f “ 

You'll find it helpful in improving or redesigning your present : 

letterhead. We will also include a sample book of Cockletone Bond 

Hammermill Paper Company, 1613 East Lake Road, Erie 6, Pennsylvania, 

Name 


Position 
. or attach to, vour business letterhead 


eco 
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FIND OUT ABOUT ALL THE 


OUR 


BENEFITS OF OUR SERVICE 


—WRITE OR PHONE! 


CONTRIBUTION 
TO THE 
BETTERMENT 
OF 
LITHOGRAPHY 


SCKATCH PROOF 
DRIER NOE 3 


Prominent lithographers throughout the country have learned to ap- 
preciate Scratchproof Drier No. 3 for its unique characteristics, for the 
economical and successful ways in which it has helped them with their 


drying requirements. 


Results have proven Scratchproof Drier No. 3 is the most practical dryer 


on the market today. 


Quick drying without crystallization or chalking of ink. 
Improves the lifting quality of inks, particularly on 
two and four color presses. 





*& NON HARDENING of inks on distributing rollers. 


* Non drying of inks on press during long lapses of 


idle press time for unforeseen reasons, no washups 
during lunch hour. 


Acts as a Iybricant in the ink on the distributing 


rollers whose temperature rise tends to further dis- 
solve SCRATCHPROOF DRIER No. 3, giving the ink 


a shorter fine binding. 
Prevents too much emulsification or waterlogging of 
ink at high speeds. 


Don’t be satisfied with substitutes. 
DRIER No. 3 , 


SCRATCHPROOI 


* Will not create after-tack in your pile, thereby 


eliminating summer heat and moisture difficulties. 


* Will not injure press rollers or rubber blankets, and 
will not discolor zinc or aluminum plates. 





* Has excellent suspension, body, and flow. Its non- 
settling qualities give ink necessary “‘slip"’ and tack 
for better distribution. 

* Will not cause any injurious effects if used in excess 
—in fact, this procedure is recommended in certain 
types of inks to improve their working qualities. 


* Ink mixed with SCRATCHPROOF DRIER No. 3 will 
remain tough and elastic indefinitely. 


For better lithography . try 
. . let your own test prove its 


benefits to you .. . judge by RESULTS. Send for your trial order today. 


NEVER SOLD IN BULK. 


INSIST ON OUR LABEL FOR MAXIMUM PERFORMANCE. 


PHONE — — WATKINS 4-1074 





EMPIRE SUPERFINE INK CO., INC. 


MANUFAC T USER OF ©'GCH Geant 


OFFICE: 
225 VARICK ST. 
NEW YORK 14,N. Y. 


LITHOGRAPHIC | | KS PRINTING 


DEEP ETCH CHEMICALS AND SUPPLIES 


FACTORY: 
BROOKLYN 
NEW YORK 


manuracturers OF DAMPENING ROLLERS, FLANNELS AND MOLLETON COVERS 
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It’s simple arithmetic to see 

how “Aquatex” and ‘‘Dampabase’’ 

will add more dollars to the profit side of 

your ledger. You don’t have to be a mathematician 

to see the benefits due to the elimination of ghosts, wrinkles, 
streaks, fuzz and lint. You reduce operation costs because 
the scientifically tested texture of these fabrics gives you ex- 
acting dampening control so necessary to steady efficient re- 
production. Add to these advantages, the saving in man- 


hours by using the exclusive Godfrey ‘“Quik-on”’ tube when ADVANTAGES 


covering your rollers with... 


gS a eT yes 


ree 


math GaaaT Wak Go caer OPE . (“Quik-on” Tube) 


“Aquatex’”’ and “Dampabase” are used throughout the 
world. The efficiency and economy associated with these 


. . Dampening 
fabrics, are money-saving benefits, and you can have them Control 
for the asking. Remember—you get exacting dampening 
control, take less time in covering your dampening rollers, _ Less Wear On 
and have steady uninterrupted press operation and repro- 
ee oe itiahag ait nee Your Plates 
duction with these two proven dampening quality roller 
coverings. : 
.. Uniform 
74 Size for Every Press Thickness and 
Snugness 
DISTRIBUTED BY LITHOGRAPHIC SUPPLY HOUSES THROUGHOUT THE WORLD 


Pactory Representative .. Lasts Longer 
GODFREY ROLLER COMPANY | 


211-21 NORTH CAMAC STREET, PHILADELPHIA 7, PA. 
Roller Makers for 87 Years 


.. No Creeps or 
Uneven Surfaces 


.. They're Seamless 











Qs < 


ne 

Right now summer troubles on your letter-presses are 

fresh in your mind, but with cooler weather they will 

fade. 

The limit to production and down time on your litho 

presses, during the rush season, will seem less impor- 

tant in duller periods. 
But don't forget these exasperating annoyances until you have made certain of these three 
important roller helps for next year — 


~ 


It's the opportune time to put your roller supply in first class condition 
against the days when profits are harder to make. 

Start now to methodically replace all unsatisfactory and worn rollers 
with Ideals. There is an Ideal representative near you to help you plan 
your roller replacement program. 


IDEAL ROLLER & MANUFACTURING COMPANY 


2512 West 24th Street 21-24 Thirty Ninth Avenue 


6069-6073 Maywood Avenue 
Chicago 8, Illinois Long Island City 1, N. Y. 


Huntington Park, Calif. 
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Ushoose, 


MADE IN U.S.A 


ONE OF THE LARGEST SELLING PAPERS 
IN THE WORLD 
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Take a leaf from Nature’s Book 


P anes 


EveRY AUTUMN all America turns 
out to view the breathless glories of 
And these count- 
less pilgrimages to woods afire with 
oak and beech and maple are 
annual proof of a fact that never 


our countrysides. 


changes: The unerring appeal of 

color to people everywhere. 
There’s a practical leaf for the 

businessman’s book in the universal 


HOWARD PAPER MILLS, 


INC. 


love of color. If color moves people 

and it does !—it can help to move 
the work they do, In business forms, 
for example. Howarp Bonp’s clear, 
crisp colors signal...direct... hasten 
the flow of paper work. Forms print- 
ed on Howarp’s coordinated colors 
reduce chances of delay,mishandling, 
nisfiling, and confusion of any kind. 
And routine business printing on a 


gay Howarp color has the extra 
appeal that nothing but color earns. 
Your printer or paper jobber has 
samples of Howarp Bonp in 12 dis- 
tinctive colors in addition to whitest 
white. He will be pleased to bring a 
sample book to your desk for present 
Phone him. 


PRINTERS! This message appears in adver- 
tising magazines read by your customers. 


or future reference. 


¢ HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard bond 


Companion Lines: 


Howard Ledger © Howard Mimeograph 


“The Nation’s 


Remember Printing Week —Janvary 11-17. 


Business Paper” 


Howard Writing * Howard Posting Ledger 





























For business forms, rough treatment 
is “business as usual.” Yet they’re supposed to 
provide semi-permanent business records. Another 
case for the careful selection of paper for forms 
—another case for MAXWELL BOND. 


Its initial cost is well within limits for such 
business printing. MAXWELL BOND is strong and 
prints like a fine letterhead. It can be used 

with all writing instruments. It erases cleanly 
and helps eliminate waste through spoilage. 
And MAXWELL Bon» is watermarked to show 


We'd be pleased to show ’ d of it 
you samples of MAXWELL were proud OF it. 
Sons's Ge eters, four Give forms a fighting chance to do what is 


weights and six finishes. : 
Just send your letterhead expected of them. Specify MAXWELL BonpD. 


America’s Favorite 
a x W eC O I } Low-Cost Bond 


HOWARD PAPER MILLS, INC. * MAXWELL PAPER COMPANY DIVISION © FRANKLIN, OHIO 








1952 


1952 DECEMBER 


21 | 


‘aa 29 | \30 | 31% 
_ _ ON TIME AGAIN 


with HOLIDAY CHEER 
and a HAPPY NEW YEAR 





‘TH CHEMICAL | 
& SUPPLY CO. Inc: Ym 
mas! 


RIET PLACE 
pemprtits 
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TAKE FINE TYPOGRAPHY 
AND GOOD PRESSWORK — team them with 
one of the St. Regis Coated Printing Papers —and 
there is a beautiful line-up for quality printing o1 lithography 


These St. Regis machine-coated papers are wonderfully 


smooth and flat of surface, and have an important resiliency 
that results in outstanding press room performance. Their 
bright coated surface assures vivid contrast, and the special pulps produced 
in St. Regis’ own mills give adequate body with lighter weight. And 
lighter weight means lower cost always a big factor 
Ask a St. Regis paper merchant about these unusual papers He will be glad 


i the entire line up of Mt Regis Coated Printing Pape rs. Or write 


directly to the nearest St. Regis sales office for samples. 


ST. REGI ATED PRIN PAPER 
» coe —_— -_ Printing, Publication, and 


y < Di 
Sunbeam Coated + Sunbeam Coated Offset Cg ger Saas 


Sunray Coated + Merritt Coated 


ST. REGIS 


SALES CORPORATION 


FROM FOREST TO FINISHED SHEET 


St. Regis exerts close control of quality. With its own 
complete paper-making facilities, and varied “ff , ? s A ” 
bneaihanbtuestegtediete. fmf yer fer fone p fori ing 
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KIRBY LITHOG RAPHIC COMPANY 


1320 F STREET N. W- WASHINGTON 4, D. C- NATIONAL 6242-6243 
August 21, 1952 


Mr. Walter E- Soderstrom, Executive Vice Prese 
National Association of Photo-Lithographers 
317 west loth Street 

New York 19, New York 


Dear Walter: 


after fifty years of Lithographic experience, I know one must never 
"po it alone" if it is possible to associate with others jin learning the 


fundamentals of businesSe 


The art of Photo-1ith graphy is both technical and intricate, and 
demands constant application to its many details. These details or trade 
secrets of yesterday are an open book today, having been brought to light 
and exposed by the National association of Photo-Lithographers during the 
past twenty yearse 


This association was organized during the Ne. Re Ae days of recon- 
struction, primarily to aid and assist the small photo-Lithographic plants 
operating independently throughout the country, and without being recog- 
nized by the Graphic Arts Industry 


From the peginning the convention programs and informative bulletins 
issued recularly have been devoted to imparting knowledge to plant execue 
tives and plant craftsmen, exposing trade secrets, educating executives, 
cost accountants and salesmene 


Plants holding membership in the National Association of Photo-Litho- 
graphers are financially and technically better off than those "soing it 
alone" and struggling for their very existences 


Every photo-1ithographer not holding membership in this Association 
should contact Walter E. Soderstrom, 317 West Sth Street, New York 19, 
Ne Ye, and join with others in stabilizing his pusiness on 4 firmer foun- 


dation. You will get so much for so little. 
Very truly yours, 
f 
LU ik Lyeks, 
We We Kirby, presidgnt 


KIRBY LITHOGRAPHIC CO., INC. 
Washington, De Ce 


NATIONAL ASSN OF PHOTO-LITHOGRAPHERS 


317 WEST 45 
th STREET N 
EW YORK 1 
9, N. Y. 

















Lewis ROBERTS, INC. 


FINE PRINTING INKS 
PRECISION OFFSET INKS 
NEWARK 5, Nu. 




















FITCHBURG 
ANVdGWOD 


FITCHBURG, MASS. 


Fitchburg Tits Every Need 


For the average job of lithographing that com- 
prises 85% of the business of most shops, Zenith 
Offset gives superior reproduction and trouble- 
free performance that belies its modest cost. For a 
step up in quality, there is Hillcourt Offset with its 
excellent reputation as one of the country’s fine 
offset papers. And at the very top in quality is 
the new and marvelously brilliant Diamond-White 
Offset, a clear blue-white sheet that is unsurpassed. 
These fine Fitchburg Papers are sold direct from 
mill-to-you. Write to the mill or our New York 


office for samples. 


DIAMOND WHITE OFFSET 
HILLCOURT OFFSET 
ZENITH OFFSET 


IN OFFICE: FITCHBURG, MASS. N. Y. OFFICE: 250 PARK AVE., N. Y. 17 
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ADJUSTMENTS ON THE SIMPLIFIED and streamlined Chiefs are extremely 


easy to make — some do not even require a tool of any kind. 


CYLINDER 


BIG INK FORM ROLLERS of varied diameters and large drum on Chief 22 
do away with shadow effects, insure better ink distribution, help elimi- 


nate streaks. and give a smooth lay of solids 





WALE FLOATING NOZZLES assure steady DEVLIEG JIGMIL brings new standards of 
weuracy to the production of side frames. 
so accurate it lo- grinder (an ATF exclusive). and rigidly in- 


sheet-at-atime feed by providing better sep- 
tration control and better forwarding on all This boring machine i- 


weights of paper stock. 


cates gear centers to within. 0001 of an inch! 


NOW! TWO Great 
ifset Presses that 
are years ahead! 


New features and standards of accuracy make 
today’s Chief 22 and Chief 29 unquestionably 
the finest presses in their fields! 





Here are two Chiefs that will make graphic arts 
history! In designing them, ATF wanted to re- 
tain the accessibility, the speed with which 
changes are accomplished, the simplicity and 
ruggedness that make these presses world fa- 
mous. We added new convenience features, im- 
proved the feeder, simplified the delivery and 
provided easier wash-up. 

We even looked well into the future ... and 
built in the super-accuracy that enables these 
presses to handle conventional offset with even 
greater efficiency as well as the rapidly devel- 
oping new dry offset techniques. 

lo accomplish these things. we studied these 
presses right down to the frame, adding scores 
of innovations and improvements. Substantial 
investments in new machine tools were made so 
that the extremely high precision standard we 
had set up could be met on a production basis. 

You owe it to vourself to look into these new 


presses... to see how their great accuracy of 


construction, and their well-planned design re- 
sult in profitable work of a superlative quality. 
Your ATE representative will be glad to ar- 
range a demonstration for you. 


AMERICAN TYPE FOUNDERS. 


asubsidiaryof Daystrom.Inc., 
200 Elmora Ave., Elizabeth. 


New Jersev. 


CHIEFS’ FORGED ALLOY STEEL GEARS are 
hardened. ground on a Reishauer gear 


spected. They're the industry's most accurate. 


AROonp.,? TTL DARDIIYV 
\V/ FR bt ~RAPHY 








Prominent Users of Strathmore Letterhead Papers: No. 102 of a Series 


The finishing of Wiss scissors 
and shears involves a regular 
series of twisting, bending 

and peening operations which 


bring the blades into exact G 2, 4 
permanent alignment for sharp, (TAA CEO 7e 


fei ADVERTISEMENTS 


in national magazines tell 





your customers about the 
letterheads of famous Ameri- 
can companies on Strathmore 
papers. This makes it easier 


There is no short cut to for you to sell these papers 


which you know will produce 


QUALITY! re 


x~* 





This series appears in: 
Science and invention have provided many improvements in the quality bly 
of shears and scissors since J. Wiss & Sons Co., now the largest manu- 
facturer of high quality scissors and shears in the world, was first estab- 
lished over one hundred years ago. Yet. even with <all the advances, 


nothing has been created that can take the place of the hands af highly NEWSWEEK 





trained and experienced individual craftsmen that are still necessary 
in 75% of the processes in producing these implements. 

When quality is standard policy for a company...when it insists that ee 
every item that carries its name performs its function to the utmost satis- 
faction... you can be certain that, like Wiss, it will select a Strathmore 
letterhead paper to carry this quality ideal in its correspondence. ~| PRINTERS’ INK 


There are no short cuts to the job of selling a company’s quality character. 
Let a Strathmore paper help to do the job of selling your quality stand- 
. , ‘ : , ADVERTISING AGE 
ards. In these papers, too, a history of craftsmanship has built an air of 
quality that is hard to equal. Your supplier can show you some samples of 
your letterhead on Strathmore papers. You'll see for yourself the 


difference that quality makes! SALES MANAGEMENT 





Strathmore Letterhead Papers: Strathmore Parchment. Strathmore Script, Thistlemark 
Bond flexandra Brilliant Jay Path Bond. Strathmore Writing. Strathmore fond. PURCHASING 
Envelopes to match converted by the Old Colony Envelope Company, We st fie ld. Mass. a: 


MAKERS 
OF FINE 
PAPERS 





Strathmore Paper Company, West Springfield, Massachusetts 
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Christmas 


and 





A Prosperous 


New Year 





KIENLE ano COMPANY 
33-47 Nassau Ave., Brooklyn 22, N. Y. 
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I, the larger cities across the land next month 
the printing industry will be brought into focus 
for many thousands of people, including buyers, 
who probably are not aware of the breadth of 
our industry or of the interesting aspects it 
offers. Printing Week committees, sparked by 
the International Association of Printing House 
Craftsmen and numerous other organizations, 
have been hard at work for many weeks pre- 
paring exhibits, tours, talks, banquets, promotion 
and advertising. 

Citizens everywhere will see what the graphic 
arts have meant to the development of our 
civilization, and especially to our current life 
and business. 

In the smaller towns and cities, an organiza- 
tion ready to put over Printing Week is not 
always available. But that is no reason why a 
promotion-minded local lithographer or printer 
cannot promote his own Printing Week. Many 
of the shops in smaller places have a window 
suitable for display. Fix up a display centered 
around Ben Franklin. father of American gra- 
phic arts. Show examples of work being turned 
out, samples of negatives, positives, plates, the 
steps in a job, etc. 

Many shops have held quite successful open 
house activities to which customers and friends 
are invited. Civic groups, or school groups would 
like to tour your plant and see how offset is 
accomplished. Get your local newspaper to do a 
feature or editorial on printing and lithography. 

Perhaps you can arrange for a special speaker 
to talk on the graphic arts at a civic luncheon 
or local event. Talk to your banker or local 
utility company about an exhibit in their public 
lobbies. The library might be glad to put on a 
special Franklin graphic arts exhibit from ma- 
terial it has available. 

As most everyone knows, Franklin’s birthday 
is January 17, and Printing Week this year runs 
through the week starting January 11. For pro- 
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motional material, copy, and ideas, write to the 
general chairman of Printing Week, Ferd Voi- 
land, Jr., 201 W. Tenth Ave., Topeka, Kansas. 


, ow extremely important consideration 
“What do important advertising men and buy- 
ers of printing think of offset lithography?” 
received some helpful answers at the NAPL con- 
vention last month. A five-man panel, said to 
represent several millions of dollars in graphic 
arts buying power, took their hair down, and 
batted questions around for two hours. Impor- 
tant points made were these: 

Television: Lithography in the long run will 
profit from TV. Printed sales promotions in 
some cases already are being stepped up to tie in 
with TV campaigns. When color TV comes, it 
will open vast new fields for color lithography. 

Offset’s advantages: The process offers more 
flexibility, in varied paper stocks, in gang run 
combinations, and sometimes in speed and qual- 
ity. Offset has shown the greatest advances in 
techniques in recent years among the printing 
processes. Price often is not as important as new 
techniques, new effects which produce better 
sales results. 

Paper: It generally is more economical to let 
the lithographer buy and handle the paper stock 
for various jobs. 

Salesmen: Should offer constructive ideas and 
an understanding of buyers’ problems. Should 
be completely informed on the offset process. 

Service: Buyers are more interested in a com- 
pany’s ability to turn out a good job on schedule, 
rather than in details of equipment, methods, etc. 

Advertising: Much of the promotional mater- 
ial received from lithographers is ineffective, 
lands in wastebasket. Should be informative and 
have utility if possible, or show specimen of work 
done. Annual Offset Awards Competition cited 
as good advertising for offset lithography. 





ORE sales at a profit, man New directors are J. W. Edwards, were taken on a tour ot Rocketeller 
wgement problems, research Edwards Brothers, Ann Arbor, Center, the television studios of the 
costing, and pra shop Mich.; Edward J. Gately, Bank National Broadcasting Co., and on 

problen s all had a part four Litho Co., Providence, R. 1.; Henry a tour ot the United Nations Build 

of the 20th annual Huefner, Photo Litho Plate Co. ngs. Mrs. Merle Schaft of Phila 
ention of the National Asso on Cleveland; and R. M.  Joscelyn delphia served as hostess at a cock 
if Photo-Lithographers. All sessions Greenwood Co., Albany N. ¥ tail party and bridge party for the 
ind the exhibits were held in’ the Engrossed resolutions, in recog ladies. 

New Yorker Hotel, New York n of achievement in the indus The annual banquet was held 

Nov 5-8 Attendance was high ry, were presented during the con Friday evening. Dinner, a floor show 

1028 registered persons including the vention to Frank A. Myers, Copitye: and dancing until 2 a.m. filled out 

rday shop forum. session, plus Lithograph Corp., Cleveland; Penn the evening. The NAPL purchased 
many others who came to see - eX R. Watson, Sr., and Clarence W. a score of prizes which were awarded 
hibits of equipment and supp Dickinson, R. Hoe & Co., New at this social highlight event. 
On the business side of York. Henry H. Brunings, Gerlach The opening session, Wednesday 
ng, the association re-ele ts o Barklow Co., Joliet, Ill. was similar afternoon, was devoted to discus 
ficers tor an additional year ly honored as an outstanding crafts sions of sales problems. A. J. Fay, 


N APL president, who also is vice 


; 


board Officers ar president Technical sessions were held all president in charge of sales ot 


| Fay ice resident National day Saturday, the final day, with National Process Co., New York, 


Process Co.. New York *“xecutive William J. Stevens Miehle Print led off on the subject “Creating 
Walter det ng Press & Mig. Co., New York, Lithegraphic Sales in Today's Mark- 


named tour new d rectors man 


New ork 1s moderator. Several hundred men et.’ To support the growth of our 


fhices; and treasurer t ittended this session which consisted industry, and “to insure the con 


son, Sr., president Wn eller of questions and answers. (This tinuation of our individual busines 
In Buftalo Robert l ind session s reported n more detail st it a level which will permit 
I rank I rner continue men I ‘Ts elsewhere to pa\ high waves nh alarie divi 


of the NAPL staff Ladies attending the convention dends an 


1 taxes,” ! vy declared 
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‘we must develop a better under 
standing of sales.”” He urged manage 
ment to take a more active part in 
the selection and training of. sales- 
men. This training and development 
should be supported with clearly d 

fined weressive policies and pro 
grains on custome! relations. He then 


‘ ] 


took each of the latter five points and 


amplified them with further sugges 
t 


n 
tions. 


Mr. Fay then discussed ways o 


maintaining sales morale through 


} 
protection of the 


salesman’s equity 
in accounts, cooperation of those who 
work with him, relief from too much 
detail work, clearly defined financial 
irrangements, and others. He urged 
careful study in the distribution of 
accounts among salesmen, in the de 
cisions regarding compensation and 
incentives, and in the keeping of 
adequate sales records. 

A panel of three then took up the 
subject “How I Sold a Good Ac 
count.” 

eugene B. Martens, head of Boro 
Offset Corp., Brooklyn, recalled how 
he had solicited business from a firm 
which had been doing business with 


another printer for 14 years. The 





competing firm had been lulled into 
a talse sense of security and was not 


giving enough consideration to the 


customer's problem, he — found. 


Through the use of standing nega 


tives, instead of standing type, he 


was able to show the prospect how he 


could avoid variations in type mat 
ter because of the use of old material 
with new type inserts. Through 
inderstanding of a simple problem 
van to call on Mart 


' 


this 


the custo 
ens’ company for estimates until he 
now lists this customer among his 
best accounts. He reported that his 


firm began in 1935 with a small 
press, and now operates two presses 
producing an annual volume of over 


$500,000. 


Rex G. Howard, president of The 
Howard Co., Peoria, Ill. discussed 
how he had won a good account. 
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The final speaker on the three 
mai panel was Clare Limberg, 
William J. Keller, Inc., Buffalo. He 
replaced William J. Watson of the 
same company who was_ prevented 
by illness from attending. Mr. Lim- 
discussed various 


berg also aspects 


of the selling of offset lithography. 


Frank A. Myers, treasurer of Copi 


tyer Lithograph Corp., Cleveland, 
discussed the economics of replacing 
old presses with new ones. He went 
into considerations of production, 
morale, financing, and taxes. In gen 
eral, one new press took the place ol 
two obsolete presses, because of the 
higher speeds at which the new presses 


Mr. Myers showed 


several charts which detailed produc 


operate, he said. 


tion figures and other aspects of the 
operation. ‘These were based on rec- 
ords which the company had kept 


1 
tor several years, 


Buyers Have Their Say 


A panel of five important buyers 


of lithography and printing was pre- 
ea -y 

sented during the Thursday after 
noon session. Members discussed how 
Mr. Fay presid- 


Panel 


offset serves them. 


ed and acted as moderator. 
men were Fred E. Haubold, purchas- 
ing agent in New York for General 


Motors Corp.; A. J. 


advertising 


Gross, produc- 


tion manager, depart- 


ment, Remington Rand, Inc. ; 
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George B. Dearnley, vice president, 
McCann-Erickson, Inc.; H.R. 
Meeker, advertising production man 
Palmolive Peet Co.; 


Jackson, supervisor, 


ager, Colgate 
and George J. 


printing unit, advertising and sales 


yromotion department, General 


I 
Electric Co. 
The question of television adverti- 


sing budgets and their effect on the 


amount spent for lithography and 


printing was discussed with a con 


census that lithography in the long 


IV. “In the 


end TV will contribute more than it 


run will profit trom 


takes away,’ one buyer said, while 


unother reported that his company 


s adding to its sales 


support of the TV 


promotion in 


ire now waiting for color rv which 


campaigns. 


“ il] 


open up an entirely new field 


for color reproduction,’ one man 
asserted. 

In the case of Remington Rand, 
ot oftset 

of printing purchased was about 
percent 15 Now it is 
Mr. Gross reported. An 


75 to 80 percent 


percentage work to the 
years ago. 
70 percent 
cther buye. said that 
ot his company’s printing purchases 
could be produced in four color wet 
printing by offset. 


They 


flexibility in the use of many 


agreed that oftset ofters 


more 
kinds of and has 


paper, advantages 


in quality, economy and speed, partly 
throug the vg: up of related 


We are not 


interested primarily in price, they in 


jobs on lar ve sheets. 
dicated, but in new effects, and better 
results. Offset lithography has shown 
techniques 


the greatest advances in 


in recent years they said. 


Trade practices came in for some 
discussion. The practice of accept- 
ing 10 percent overruns or underruns 
is satisfacto:y in general, they said, 
although this large a percentage does 


jobs, 


Some do not 


not seem proper on short run 


one buver observed. 
accept pro rata billing on overruns, 
but are willing to pay for paper, 
presswork, ink and finishing costs on 


The 


costs 


overruns. idea was that the 


preparatory were covered in 
the original estimate. 
How much time should a lithogra- 


her have on a bid? The reply was 
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that it depends on the complexity ot 
the job, but two or three days seemed 
to be enough for less complex jobs. 
One firm allows seven days on regu 
lar jobs and ten days on difficult 
jobs as standard practice. 


Asked 


business 


whether they preter to do 


with a broker or with a 


manutacturer, the concensus was that 


doing business direct with the manu- 





Chicago, Next Year 
953 conventior 











tacturer offers advantages. In evalu- 


ating a company, the equipment is 
considered, but the company’s ability 
to turn out a job, based on past per- 
formance, is the main criterion. 
The buyers like to deal with sales 
men who are completely informed on 
the offset process, and 9) percent ot 
business with 


the salesmen they do 


are in this class, they said. ‘They can 
much a_ salesman 


\lany 


ideas 


tell readily how 


knows, they revealed. sales- 


. , 
men ofter constructive which 


are valuable. 

The panel agreed that from a cost 
standpoint it is better to let the 
lithographer bay and handle the 
paper. 

‘The 


phy outside 


question of buying lithogra 


New York 
that 


arose, and 


the panel said outside manu- 
facture often offers important ship 
ping advantages. The cost of bring 


New 


consideration, 


ing material into and out of 
York is an 
they said. 


\s tor 


there 


important 


24-sheet they 
would be 


posters” in the 


posters, 
“more and 
The 


reproduction work on the posters is 


thought 
better future. 
gocd cons dering that the art work 
is blown up far beyond the enlarge- 
ment required in any other medium. 

The Offset 


was cited by the panel as good adver- 


Awards Competition 


tising for offset lithography. Much of 


the lithographic advertising which 
comes into their offices offers nothing 
new or constructive or worth filing, 
but says in effect “We can do your 
printing better.” Good specimens of 


1952 


lithography are kept on file as fine 
examples, they said, and also material 
contains helpful 


Is kept, but much of the 


which information 
generally 


advertising material is thrown away. 


Modern Accounting 
Kromberg, Certified Publi 
New York, who has 


specialized in the graphic arts field, 


Jack 


Accountant of 


discussed modern accounting meth- 


ods. “In the face of the urgent need 


for quick and reliable information 


we still find many companies with 


accounting methods that belong to 


the era of the cracker barrel and pot 


bellied stove,” he said. “We see the 


amazing paradox ot management 


fully alert to the needs of keeping 


pace with every new mechanical 


development, but utterly ignoring the 
improvements which have been made 


In accounting equipment and tech 


niques.” 


He pointed out that with plant 


investments and operating costs 


multiplied many times over, the con 


trol of those investments and costs 


is jeopardized by reliance upon anti 
quated methods of accounting which 


otten ire inaccurate and almost 


always too tardy to be of value. 


‘Business today, and much less. to- 


morrow, cannot be permitted to 


depend upon information which 


starts with unreliable time reporting 
ends up with a 


and process of 


laborious unproven hand _ posting.” 
He explained that loss of one hour 
on a machine is about 14 percent of 
the total day's production on that 
machine.” Inasmuch as the industry 


does not show a 14 percent profit, 


the loss of one hour in a day makes 
that day a net loss,” he reminded. 


He called attention to time record- 


ing devices and modern accounting 
equipment which were displayed at 
the convention. 


Hon. Gay H. 


Justice of the Supreme Court of New 


Brown, former 
York State, gave an inspirational talk 
“Is It Wrong to Make a Profit,? 
in which he outlined how the profit 
and incentive system had been a 
major factor in the growth of the 
U. S. and in its attainment of world 


leadership. 
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Untair Competitors 
Emslie, Jr., 
NAPL, 


morning session with a talk on “Your 


Robert S. secretary 


of the opened the Friday 


Unfair Competitor” in which he 
trade 


busi 


men 


discussed fair play, chiseling, 


and sound 
“Wise 
“that ‘chiseling 


leads 


o abuses can be a serious deteriment 


ethics and 


istoms 


ness pring ples. business 


realize,” he said, 


ind desper ite competition that 


¢ 


to the industry, and is capable of 


industry, which 


110) 


onverting a healthy 


/ 
Continued on Pag: 
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Nov 
con 
Hotel, 


ques 


HE entire day, Saturday, 
y pewt 8, of the NAPL 
vention at the New Yorker 
devoted to a 


New York, 


tion and answer forum on shop prob 


Was 


under the sponsorship 
New York in 


Lithographic 
I 


lems. It 
Litho Club of 
the 


was 
of the 
cooperation with 
Technical Foundation. 

William J. Stevens, Miehle Print 
ing Press & Mfg. Co., New York, 
National Assn. 


former head of the 











was moderator, tor 
men. Panel 
Bridwell, Jones 

Co., Toledo; 


Lithographic 


of Litho Clubs, 


a panel of nine men 
Norman C. 
Graphic Products 


Michael H. 


Technical 


were 


Bruno, 
Foundation, Chicago; 
Fied J. Dankert, Fuchs & Lang 
Div. Chemical New 
York; Dr. Paul J. Hartsuch, Print 

Ink Div., 
Chicago; John 
Kodak Co., 
Morris, 
meyr & 
(Doc ) 


Sun Corp., 
Interchemical Corp., 
Mec Master, 
Charles V. 
with Henry Linden 
Son, New York; Harry 
Mueller, Litho Chemical & 
Supply Co., Lynbrook, N. Y.; A. 
P. Reynolds, S. D. Warren Co., 
Cumberland Mills, Maine; and Roy 
P. Tryler, Harris-Seybold Co. 
Cleveland. 


ing 
Eastman 
Rochester ; 


now 


Sefore the discussion got under 
way, Jack Maguire of New York 
president of the National Association 
of Litho Clubs, addressed the group 
and told of the educational 


being 


through 


briefly 
distributed 


local 


intormation now 
by that 


Litho Clubs. 


Discussion 


organization 


the 


covered a wide range of topics. The 


throughout day 


1952 


proper temperature and _ relative 


humidity for camera, platemaking, 


pressroom and paper storage areas 


came under discussion, It was agreed 
that 40 to 45 percent RH was ideal 
and but 


for the plate 


this usually is dificult and expensive 


pressrooms, 


to maintain. Paper can be stored in 
areas with RH 5 to 8 percent higher 


than the pressroom, it was_ said. 


Photographic materials should — be 


stored in fairly low 


life—50 


temperatures tor 
longest being recommend- 
ed. Temperatures of course are in- 


RH 


it was pointed out. Air conditioning 


separably related to readings, 
and the need for constant conditions 
were discussed at some length. 

The use of infra red lamps on 
presses for ink drying or other pur- 
poses was the subject of a question 
which brought out some interesting 
comments. Such lamps are not too 
effective for ink drying, it was said, 
On a 


feeder pile they are helpful in elimi 


as their action is too slow. 


nating wave in the edge of piles 


which have taken on moisture, but 
this requires very careful use. Super- 
heated steam and electric driers and 
their applications to web press ink 
into the 
effective. 
Many of the special devices are “pain 


killers” the 


of trouble, it was pointed out. 


drying also were brought 


discussion and said to be 


and do not get at root 
E-xtraneous light reaching the sensi 


tized material during camera ex 


posures, termed “lens flare’? was 


brought up and remedies were sug 
gested. These included lens coating; 
avoidance of light reflecting areas on 
copy board around copy (mask them 
out with dark paper or other materi 
al) ; elimination of light behind copy 
board which can reach lens, such as 
arcs, windows, overhead lights etc.; 


(Continued on Page 105) 
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buyer's market that has ex- 


isted 





in the lithographic indus- 


try for some time now has 


necessarily produced a scramble tor 


i share ot the advertising dollar. In 


this sharp struggle tor increased sales 


olume, the cost of selling the lith- 
ographed product is, in some cases 
excessive so tar as the dollar volume 
sold is concerned, but lithographers 
frequently are not sufficiently mind 
ful of this unprofitable condition. The 
| thoy ipher should be able 1) to 
letermine his cost of selling by in 
lividual salesmen and 2) to ascet 
tain what profit each salesman is 


e of earning sO that he may 
ency of his selling or 


id ial 


expenses of an offset 


Know he eth 


ganization by ndiv salesmen. 


lhe sell 


plant include the following: 


Salar es salesmen sales manayer 


‘ thee hel ) 


I 

Commissions—salesmen 

Advertising 

Traveling and entertaining—sales 
men 

\uto supplies and expenses—sales 
men 

Convention expense—salesmen 


Daxes Social Security, ete. 


Rent Sales ofhice 


ofhce 
Workmen's Com 


Sales 
Fire 


pensation, etc 


| Jepreciation 


Ins irance 


In illocat ng the above selling ex 


penses to particular jobs, the total 


selling expenses usually are allocated 


in the individual orders on a_ pet 


centage basis 

In attempting to determine his sell 
ling cost by individual salesmen, the 
lithographer is faced with the prob 
lem that in many instances the ex 
pense of selling a job precedes the de- 


of the completed order by a 


rivers 








Part I 


onsiderable period. In fact, it is 


difhcult to 


time 


salesman’ s 


ettorts 


separate ear h 


and expense between 


secure “immediate delivery” orders 


and those orders that will be in pro 
number of 


cess tor a months. 


\ progressive lithographic plant 
I I I 


sho ild 


the 


have an analysis of 


allo 


based on data 


ind will 


sales, expenses ind profits 


cable to each salesman 


obtained periodically. ‘This intorma 
tion is a valuable guide to determine 
comparative salesmen’s efhciencies and 
what each pat 


to ascertain profit 


ticular salesman is earning tor the 


firm. 
\ progressive lithographic — firn 


holds a 


This Is probably con 


certainly good salesman in 


high regard. 
ceded without question. But how can 
i firm determine the actual value ot 
i salesman’s services and productive 
ness? If the company is compelled to 
spend an excessive amount of money 
to obtain this volume, the insignificant 
profit ratio largely will cancel the 
salesman’s producing power. 

In this discussion let us consider a 
formula that may help to determine 
a salesman’s worth to his 


We all 


yet one’s 


company. 
effort to 


business 


know that the 


fair share of the 


available is becoming more intense 


day by day. This condition is aug 
mented by the fact that for a long 


time the lithographer has been con 


fronted by a buyers’ market neces- 


sitating a terrific drive by the aver- 


age for its share of the 


company 


available advertising dollar. 


Ascertain Selling Cost and Profit 

I. A lithographer should be able to 
(a) determine his cost to sell by in- 
(b) to 


salesman _ is 


dividual salesmen, and ascer 


each 


profit 


what 


tain 


capi 
can 
how 


tion 


Survey Gives Data on Selling Expense 
and Mark-up on Outside Purchases 









ible of earning. Only in this way 
we know by actual measurement 
eficient is the selling organiza 


Now the question may arise what 


shor 


iten 


ild be 


is that comprise the selling ex 


included in the numerous 


penses of an offset plant. Some of the 


essential elements may be 


in t 
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be enumerated 
he following order: 

Salaries. Essential overhead in 
cludes salaries of sales manage 
he ofhce help. 
Added to the cost 


commis 


salesmen, and t 
Commissions. 
of selling, salesmen’s 
sions must be included. 
Advertising. The tactor ot ad 
vertising which supplements and 
aids a salesman’s selling efforts 
is a 


necessary company 


a nad 


salesmen 


expense. 


Traveling Entertaining. 


Many 
plac e to plac € 


must go trom 


f they are to ob 
tain lithographic orders tor their 
whether a salesman 


firms, and 


stays In one territory or not, he 


must occasionally entertain a 


buver or a buyer. 
These 


should vo 


potential 
basic 


into the 


are items which 


cost of get 


ting business. 


Expense of Maintaining Car 


and Its Accessories. Salesmen 


who are compelled to travel 


from town to town find it es 
sential to have an autdmobile. 


This 


and 


means wear and tear on 


car tires, and hence occa 


sional repairs and replacements 
also tires must 


of parts; new 


be purchased. Furthermore an 
item that runs into a consider- 
able sum is gasoline. These a 
firm must include in the selling 


overhead. 
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By 
Walter &. Soderstrom 


Executive Vice President 
National Assn. of Photo-Lithographers 
New York. N. Y.* 


Expense. If the 


firm wants its salesmen to at- 


Convention 


tend the industry’s yearly con- 
vention, it should be prepared to 
assume the consequent expense. 
should be in- 


cluded in the overhead. 


Therefore, this 


Taxes, Social Security, ete. 


Taxes on printed matter, to- 
gether with the firm’s contribu- 
tions toward the various items 
termed Social Security, must not 
be forgotten when adding up the 
selling expense. 


Rent, Sales Office, 
One big item is rent; another 


Depreciation. 


is the expense of maintaining a 
sales office ; the third is deprecia- 
tion which must be considered 
as a legitimate expense to take 
and _ ob- 


care of deterioration 


s¢ plescence. 


Insurance and Workmen's Com- 
pensation. Here are two items 
that should be included, as they 
overhead ex- 


are unavoidable 


penses. Every firm has fire in- 


surance and many companies 


carry other forms of insurance 

such as accident, death, and re- 

tirement, etc. Workmen's com- 
pensation must be paid by a firm 
not only for its salesmen but also 
for its other employees. 

The 


must be 


foregoing elements, which 
deducted 


which is derived from the volume of 


from the profit 


lithographic business obtained by a 
company’s selling force, will reveal 


to what extent a salesman is a real 


asset to a company. 


*Before the 20th annual convention of the 
NAPL, Hotel New Yorker, New York, N. Y., 
November 7th, 1952. This information has been 
obtained from several sources, largely, how- 
ever result of a survey of mark-up on 
and outside purchases, including, 
salesmen’s compensation and ex- 


as a 
paper, ink 
of course, 
penses, 


Selling Expense Procedes 
Delivery 

II. Because the expenses involved 
in selling a lithographic job usually 
precede its delivery, a company is 
faced with a real difficulty in approx- 
imating the expense ratio on pros- 
pective work. Actually, it is a matter 
of “guess-timating”’ in separating each 
salesman’s time and expense between 


efforts to secure “immediate-delivery”’ 
orders and those orders that may be 


in process for several months. 


Below is a formula which can be 
used as a reasonably accurate yard- 
stick to determine a salesman’s worth 
to a company. This formula which 
follows may be examined and should 


prove of considerable value. 


III. What Constitutes A Success- 


ful Salesman of Lithography ? 


Sometime ago I tried to set up a 
definition of a successful lithography 


salesman. 





Analysis of Sales Expenses and Profits By Salesmen 


Salesman: Joe Doah 


Col. 3 
Total 
Sales 


Col. 1 Col. 2 
Job Order 
Numbers Name of Customers 
1 Mr. A $1,000.00 
B 2,000.00 
cS 3,000.00 
D 2,000.00 


Total Sales (Col. 3)... 8,000.00 
Total Cost of Completed Work 
(Col. 4) 


Gross Profit on Lithography Sold, (Col. 3 minus Col 4) 


(3) 


(4+) Less: Salary, Commission and Expense of Salesman 
(5) Profit Return Excl. of Prorated General Selling Exp. 


Less 4 


(6) 


(7) Net Profit of Salesman 


Explanation: 
(1) Total sales of each salesman for the month. 


(2) Cost of completed work, exclusive of sell 


ing costs, as shown by the individual job 


order cost summaries. 


Difference between total sales, Col. 3, and 
cost of completed work, Col. 4 is the gross 


profit on orders sold by the salesman. 


individual salesman’s salary, 


other 


Deduct the 


commissions expenses for the 


and 
month. 


This is the profit attributable to the sales- 
man exclusive of his portion ot the general 


selling expense. 


The salesman absorbs a portion of the gen 
eral selling expenses such as advertising, 
sales office salaries, rent of sales office, de- 
sales office equipment, fire 
effected 


on an equitable basis, such as total dollar 


preciation of 
insurance etc. This proration is 


volume of sales, cost of sales, number of 


salesmen, etc. 


This measures the net worth of a salesman 


to his firm. 


Prorated General Selling Expense 4° 


Month of October 1952 
Col. 5 
Gross 
Profit 


Col. 4 
Cost of 
Completed Work 


300.00 
100.00 ( Loss) 
400.00 
400.00 


700.00 
2,100.00 
2,600.00 
1,600.00 


7,000.00 
1,000.00 
800.00 
200.00 
320.00 ( Loss ) 
120.00 (Loss ) 


eae 
= 


Promotional 
Advertising 10,000.00 
Sales Office 
Help 20,000.00 
Rent Sales 
Office 5,000.00 
Depreciation 
Furniture & 
Fixtures 500.00 
Taxes & 


Insurance 4,500.00 


One Year's 


Expenses 40,000.00 


One Month's 


Expenses 


3,333.33 


4% 


Firm Sales 


Month 83,333.33 





MODERN LITHOGRAPHY, December, 1952 





Definition 
A successful lithography 


who, throughout the year, 


salesman 
is one 
sells a suf- 


policies, 
of desirable 


under house 


hcient volume business 
to carn for himself both recognition 
of his effort and a satisfactory an- 
nual income. 


May I call to 


throughout 


your attention the 


















































phrase the year in the 


foregoing definition. 


Many Kinds of Salesmen 


There are some salesmen who de- 


pend on connections, either family, 
intimate friends, political or fraternal. 
These 
but often they are merely hopeful and, 


Another 


contacts may be influential 
in the end, disappointing. 
type of salesman is able to bring busi- 
ness to his firm at certain seasons of 
This that a 


considerable portion of the year will 


the vear only. means 


tail to be result-producing. 

The salesman whom a company re- 
vgards as having the greatest value is 
one whose persistence and steady 
ot orders 


He is the 


determination 


plugging results in a flow 


every month of the year. 


fellow with energy, 


and the terrific “drive” which impels 
him to keep “pushing” day after day 
and week after week serving his cus 
tomers so intensively that the orders 
come into the house steadily ‘“‘through- 
out the year.” 

The salesman in the lithographic 
field 


hews to the line of House 


who really “makes the grade” 


Policies. 


The House Policies he must firmly 
fix in his mind so that he may never 
neglect them are (1) credit of a 


potential buyer; (2) use of standard 
materials in production; (3) indus 
(4+) scheduling of 


work through the plant; (5) dates of 


try trade practices ; 


delis ery 


t completed work, and (6) 
price policies. 
Most of us are 


‘prima 


familiar with the 


donna : tvpe otf salesman 


whose negligence and_ irresponsibil 
itv may do great harm to a reputable 


He IS the 


type who pays little or no attention 


lithographer’s reputation. 


to House Policy, with the result that 


he “gums things up” to such an ex 


tent that he is soon looked upon as 


a liability rather than an asset. As 


suming that he lands a big order he 
pays no attention to his company’s 
insistence that a buyer's credit must 
be ace-high. Despite repeated warn- 
ings, he solicits concerns irrespective 
of their credit rating, thereby wasting 
his own and his firm's time without 
obtaining any worthwhile lithographic 
business. 


Any 


not afford to ignore House Policy, if 


salesman worth his salt can 


he is to develop a line of customers 


acceptable to his firm. 


Getting A Sufficient Volume 


There naturally is a marked dif- 
ference of opinion as to what is con- 
sidered a sufficent volume of desirable 
business. A salesman’s volume of de- 
sirable business, in the viewpoint of 
a modern and progressive lithograph- 
er may be interpreted in such terms 
as (1) the volume of business brought 
into the house in its relationship to 
the total volume which the plant 
turns out; (2) the salesman’s volume 
in ratio to the number of estimates 
which he must submit in order to get 
his quota. Here it might be stated 
that if a salesman compels the esti- 
mating department of the plant to 
consume an inordinate amount of time 
on the salesman's estimate or quota- 
tions, they well may cancel whatever 
profit the firm makes on the sales- 
(3) 


bearing on 


man's volume of orders; his 


volume as it has a his 
earnings. 

Let us now define the phrase “‘de- 
sirable business” by pinning it down 
to a specific application. A_ litho- 
graphic plant specializing in labels 


regards label work, or a similar cate 


vory, as “desirable business.”” On the 
other hand, if the business brought 
into the house is black and white 


work, or if a “chiseling buyer” tempts 
the salesman to take a label order at 
a close margin of profit, the firm can 
not regard this kind of business other 
than undesirable. 

Hence, ‘desirable business’’ may be 
defined 


a profit, without crowding the plant's 


as lithography produced at 


normal productive capacity and ac 
cording to the ability of the plant’s 
personnel. 


A progressive firm with a realistic 
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recognize the result- 


approach will 
producing efforts of its salesmen be- 
cause it is the sales personnel that is 
the “goose that lays the golden egg.” 
What should be just recognition? In 
short, proper recognition of a sales- 
man’s good, profitable, and steady 
volume of business should be equitable 
compensation, enabling the salesman 
to earn an income commensurate with 
the volume of work he brings into the 
plant. 

A Satistactory Income 

A salesman’s “satisfactory annual 
income” is dependent upon many tac- 
tors which are a part of his mental 
and psychological equipment. Sales- 
men differ in their personal attributes 
in the same degree as persons in othe: 
vocations. But there are certain traits 
and abilities which have a common 
denominator. These may be listed 
as ambition, initiative, aggressiveness, 
resourcefulness, persuasiveness, integ- 
rity, a wide knowledge of offset, and 
a genuine desire to serve his customers 
and his firm with equal faithfulness. 

A wide-awake salesman is a mem- 
ber of important industry organiza- 
tions and he keeps abreast of chang- 
ing conditions by reading the avail- 
able trade publications. 

The potential ceiling of his earn- 
ings is determined by his personal 
needs and by the requirements of his 
family. If his standards are such that 
he desires to own a home, educate his 
children, and have a social life on a 
level with his middle-class friends, he 
will exert every possible effort to sell 
enough lithographic work to deserve 
income. 


a satisfactory annual 


There are two kinds of salesmen’s 
compensation in general use in 


(1) A 


commission on 


our 


industry. drawing account 


against volume ot 
business. (2) A weekly salary and a 


bonus over and above an agreed-upon 


vearly volume. 
1. Salary—A fixed or scale com- 
pensation paid periodically 


$75.00 a week 

2. Commission — a straight com- 
mission paid on an agreed base 
usually paid for salesman’s en- 
tire pertormance. 8&@ on gross 

order. 
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BELIEVE in creative selling. 
Fortunately, in the lithographing 
business, creative ideas can be de- 

veloped in a thousand different ways. 
There are few other businesses where 
creative thinking and the sale of 
ideas have so fertile a field or so po- 
tential a harvest. In any line success- 
ful selling depends on the attitude and 
the approach of the salesman. 

Selling can be a humdrum routine 
of calls day after day looking for 
“something to quote on,” or it can be 
a continual challenge to the initiative 
to bring to each meeting with a pros- 
pect something constructive, some- 
thing creative, an idea or a sugges- 
tion. 

From the standpoint of an eftec- 
tive sales approach, the presentation 
of just one good idea is worth many 
routine calls. It saves the salesman’s 
time and that of his prospect, and 
his prospect will remember him. Try 
spending more time thinking and less 
time in your prospect’s office. You 
will find your prospect anticipating 
your call rather than enduring it. 
Good 


with their brains, not their feet. It's 


salesmen make their money 


not how calls you make a 
month but how much business you 


sell that affects 


many 
your income tax, 
especially if you're on a commis- 
sion. 

Remember, your customers think 
of their printing in terms of what 
it will do for them. Will it sell their 
product or services? Can its cost be 
justified? Could it be 
Will it do the job, and how 


does it compare with that of their 


more eftec- 
tive? 
competitors? Salesmen often think 
of it merely in terms of stock, plates, 
press time, and delivery dates. There 
must be an appreciation of the prob- 
lems of the customer it an enduring 
association between the salesman and 
his customer is to be sustained. 
Salesmen cannot, ot course, assume 
the responsibilities of market re- 
searchers or advertising counselors; 
but, within their field, they can offer 
constructive suggestions and helpful 
advice. One of my own customers 
never has forgotten the time I sug 
gested that an order he was giving 
us should be done rotary letterpress. 


How We Sold 


a Good Account 


Presider 


He saved nearly $1,000. We lost the 
job but gained the customer's com- 
plete confidence, which has meant far 


more to us over the years. 


A Specific Example 
A good customer had recommend- 
ed our company to a friend of his 
who was the advertising manager of 
a nationally known company. Some 
time later he mentioned, “I’ve told 
them about you. Why don’t you go 
to see them?’ How many times has 
this happened to all salesmen and 
how many times have we failed to 
follow through? We seem to get in 
a groove—and, after all, the only 
real difference between a groove and 
a grave is merely a matter of depth. 
As a matter of self-preservation, let’s 
not stay too long in a groove. 
This company, he told me, was 
very highly rated, and had long been 
field. 


They were now bringing out a com- 


recognized as a leader in its 


plete line of new products and adding 
new models to their present line. I 
realized this would require a sizeable 
advertising and sales program, and I 
felt sure our company was in a posi- 
tion to be of service. 

*Delivered at the 20th Annual Convention 


of the National Association of Photo-Litho- 
graphers at the Hotel New Yorker, New York, 


Y., November 5, 1952. 
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I decided to go after the account 
and began to plan my approach. To 
walk into their office with my shoes 
shined and a briefcase full of sam- 
ples, expecting more than a respect- 
ful audience, was to be naive. This 
company’s advertising program was 
getting ready to roll, time was of 
the essence, the man would be busy, 
and I knew that, for this initial as- 
sault, I had to roll up some big artil- 
lery. 

From our company’s standpoint, I 
recognized these three disadvantages : 
(1) The prospect already had good 
suppliers of both letterpress and off 
set, of many years’ standing. (2) 
They 


from Peoria. 


were located over 150 miles 
(3) Our company was 
virtually a stranger to them. 

To offset the first disadvantage, I 
knew we had to offer something dif- 
ferent, perhaps better, faster, and, if 
possible, for less money than their 
present source. To offset the second 
disadvantage in our prospective cus- 
tomer’s mind, that of distance, I had 
to prove it was no disadvantage. ‘To 
offset the third disadvantage, I know 
that their company and our company 
had to get acquainted. 

I first telephoned the advertising 
myself, and 


manager, introduced 


made an appointment with him for 


39 

















the following week, so that I would 


have sufficient time to prepare my 
material. 
Our customer, who so kindly 


recommended us, agreed to pick up 
from this advertising manager sam 
ples of all the advertising and sales 
material they had produced during 
the preceding two years. He forward 
ed it to me, indicating the quantities 
of each that they had purchased. In 
the meantime, | proceeded to assemble 
the advertising pieces, displays, cata 
logs, posters, broadsides, etc., of all 
the competitors in the national mar- 
ket, classify the market, and make 
a study of it so that 1 would have 
a fairly good idea of what the in 
dustry as a whole was doing in the 
various fields of printed advertising 
excluding publications. I thus deter- 
mined in some degree how our pro 
printed matter 


spective customers 


rated comparatively, and where I 


thought it could be improved. 


The next was to eliminate 


move 
from my consideration everything in 
their printing that our plant was not 
designed or properly equipped to han 
dle. Buyers of printing usually are 


experienced and well-informed men, 


and the implication of some sales 
men that. “We can do everything 
better, faster, and for less money,” 


1 decided to pick 


leaves them cold. 


printing, 


only one phase of thet 


which I felt we were in a_ position 


to improve, and try to make a con 


vincing presentation 


Their catalog or spec sheets, eax h 
covering one model of their full line, 
had been beautitully done by letter 


press in two, three, and four colors. 


The color was used only in. tints, 


reverses, spots, headings, and for the 


embellishment of their copy and lay 
out. But no color appeared in the 


product illustrated itself, except in 


a few where simple duotone 


Cases 
was used. The product was colortul 

its color helped sell it—and I telt 
that, in this particular instance, their 
printing could be made more effective 
saleswise. 

| took our photographer to their 
local distributor in Peoria, whom | 


knew, and told him of my plan, and 





asked his cooperation. ‘Taking a late 
model of their product, we placed it 
in a colorful home setting and photo- 
graphed it. The photograph then was 
hand colored, mounted on an 8'% x 
page, bleeding the tull 
full-color illustration at 


11 catalog 
$8’. x 8% 
the top of the page, and placing model 
number and_ specifications in a one- 
color reverse panel, bleeding off the 


, 


bottom 2'4” of the sheet. 


‘The result was a tremendous build 
up of the product, and, we felt, gave 
it far greater customer appeal. We 
put all of the general copy on the 
back of the sheet in one color. 

‘Then | went back to the distribu- 
tor and showed him the new catalog 
sheet. He was very enthusiastic, and 
since he was the man who actually 


used the material, in conjunction 


with his dealers, his reaction was en- 
couraging. He asked me it there were 
any way we could furnish full-color 


illustrations in their wall and win- 


dow posters, which had_ previously 


been in two colors. He also suggested 
that, if the catalog could be made 


loose-leaf, dealers who didn’t carry 


the full line could remove those 


models they did not carry. 


‘| oO provide the wall posters, we 


made a rough color prospective lay- 
out of our full 22'4 x 35 press sheet, 
with 8 full-color models appearing in 
price-bracket sequence, so that the 
press sheets could be used untrimmed 
as a full-color wall or window poster. 
By paying only for the additional 
stock and press time, they could thus 
sales organization with 


I felt this 


supply thei 
tour-color process posters. 
saving would easily absorb the addi- 
tional cost of the four-color process 
over their previous 


catalog sheets 


method of printing them. 
In line with the distributor's sug- 


gestion of a loose-leaf catalog, we 


developed a 9 x 12. envelope-type 


cover, with fold-up pockets at the 
bottom of the inside pages, to hold 
the loose catalog sheets. 

8-subject 


lo make the posters 


more effective, we designated an 
11 x 35 2-color streamer heading, to 
be placed above each poster, carrying 


a line of copy. 


the trade name and 
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I now felt we had, in some degree, 
overcome the first disadvantage. We 
were offering full process color cata- 
log sheets and posters and a new 
portfolio catalog cover at a cost we 
believed would be no more than our 
prospect had previously been paying 


for less effective advertising pieces. 


150 Miles 
over- 


The 


come was the distance ot 


next disadvantage to 
150 miles 
between our plant and our prospec- 
tive customer. 

Since 1940 Howard Company has 
As the pilot, I 
have spent 4,000 flying hours in the 


owned an airplane. 


business and 
Our 260 


development of our 
flown a half million miles. 
become an 


h.p. Ryan Navion has 


indispensable asset of our business. 


Without a plane, we would need 
two more salesmen to cover the same 
territory and service the same cus- 
tomers. 

But let's get 


My appointment with the 


back to the new 
prospect. 
adv ertising manager Was tor one 


o'clock in the afternoon; so about 
eleven-fifteen that same morning I 
called him. 

“I just called to be sure the one 


o'clock 


venient for you.” 


appointment was still con- 
“Yes, I was expecting you,” he re- 
plied. “Can't you make it?” 
“Sure,” I answered, “I'll be there 
at one.” 
“But the operator said Peoria was 
calling. Aren’t you in Peoria?” 


“Yes,” 


in our company plane.” 


I said, “but I am flying up 


He asked a lot of questions about 
what type of plane we had, how long 
it would take me to fly there, where 
I would land, whether I had two- 
way radio, how long I had been fly- 


I told him I had been de- 


veloping an idea for his catalog sheets 


ing, ete. 


and wanted him to look it over. He 
would be glad to see it, he said, and 
would be looking for me at one 
o'clock. 

I was at his office at 12:50, and 
came in from lunch I was 


After the 


when he 


waiting for him. usual 


pleasantries, and some more flying 


talk — which finally got switched 
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Thorough research and study of existing printed 


material, and a suggestion of how to make ad- 


vertising promotion more effective through offset 


lithography won a major account for this company 


t 


around to fishing in Canada—we got 
down to. business. 

1 told him briefly of the informa 
tion that | had gathered and the 
various things that had been done 
before taking his time for an inter- 
view. I said | would appreciate his 
consideration of a proposal I thought 
might make his present catalog sheets 
more effective, without cutting any 
advertising 


more deeply into his 


budget—and, as I just happened to 
have my samples with me, I hauled 
them out. 
Buyers are usually a poker-faced 
lot, but I could see the presentation 


Within 


minutes, four of his associates were 


had been effective. fifteen 
in on the deal. The four-color catalog 
sheet and poster were passed around, 
taken in and out of the office several 
started 


times, and then they finally 


talking about cost. The iaea itself, I 


favorably re- 


ceived; but evidently the cost of 4- 


now felt, had been 


color-process sheets had been con 


sidered betore, by letterpress, and 
had been rejected as too expensive. 


I explained our proposal to use the 


process colors in only the large illus 
tration on each sheet, thereby elimi 
nating a great deal of the cost of 
color stripping. Kodachromes, | ex- 


would all be 


5 x 5, and separations would be made 


plained, cropped to 


and stripped, four subjects at a time, 


17 x 22, in exact position, from a 
smaller proportional mask. ‘The fifth 
olor, a reverse panel on the front 
and black copy on the back, would 
be relatively inexpensive. 
I suggested a color photographer 


in their city who could make the 


Kodachromes, and agreed to work 
with him in getting suitable trans- 


They 


them a price on 25,000 sets of 24 


parencies, asked me fo give 


catalog sheets and pocket-type cata- 
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log cover, and an additional 5,000 


sets of three 22 x 34 8-up posters 
with an 11 x 34 two-color streamet 
to go with the posters. 

The production man, in the mean 
time, was giving me a little trouble. 
“We don’t like to work with any 
“We can’t keep 
“How about 
“How 


about delivery?” ““How about freight 


out-of-town firms.” 
our finger on things.” 
quick color or copy o.k.’s?” 
costs?” “‘We can’t take any chances 
on this job.’ “Is your plant capable 
of making delivery?” I knew 1 had 
a job to do with him! 

I told him we were only 90 min 
utes from their office by air, and our 
plant was at their fingertips, as all 


telephone calls would be accepted 
collect. 

One man intimated that this was 
as they 


just about as good service 


were getting in town. I explained 
to them that the checking of color 
proots could very easily be done at 
the airport, only a short distance from 
their plant, and would take them no 
longer than going to the plant of 
local printer. They agreed that the 
idea had some possibilities, and ad 
vised me just before I left that, as 
soon as they had my quotation in, 
they would consider the matter and 
let me know their decision. 

I telt I had, in some degree, over 
come the second disadvantage of dis 
tance, but I had another ace up my 
sleeve that I hoped would clinch the 
deal. 

They 


of delay in getting shipinent 


had brought up the matter 
trom 
out of town, either partial or com- 
plete, to their mailing and addressing 
handled 


consumer 


service which all of their 


direct-mail advertising. 


They had 


60,000, and, since they didn’t do the 


a mailing list of about 
mailing in their own plant, I could 
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see no reason why we shouldn't do 


it in Peoria, where everything could 
be mailed directly from our plant, so 
that there would be no freight prob 
lems or mailing delay. This would 
mean that we would be in a better 
position, competitively, on direct-mail 
advertising, by doing both lithograph 
ing and mailing under one roof. 

I told them we would agree to 
buy 60.000 


cabinets to store them in, and handle 


addressing plates, the 
all the mailing and addressing from 
our own mailing department. That 
looked like a reasonble offer to them, 
and the production man began to see 
the light. 

The next problem was for me to 
help them get acquainted with out 
organization. This was on a Wednes- 
day, and I suggested that I would 
like to have them come down to visit 
our plant the following Friday after 


noon. I said that | would pick them 


up at one o'clock in the afternoon at 
the airport, fly them to Peoria, take 
them through our plant, introduce 
them to all of our administrative per- 
sonnel, and let them see our full plant 
in operation. We would then have 
dinner, and I would have them back 
home before dark. 

i couldn't seem to detect any or 
ganized opposition to the idea, and 


it looked 


drawing of straws. I 


as if it might end up in a 
picked 


gentlemen up Friday, and luckily the 


three 
“hard-to-get’’ production man was 
After the 


sat down in my office and I presented 


aboard. plant tour, we 
our quotation which, it turned out, 
was slightly less than the previous 


We took several 


of our plant personnel, and, with our 


cost of letterpress. 


guests, went out to the “Sky Ranch” 
for dinner. I flew our guests home 
shortly thereafter, letting the produc 
tion man, who rode up front with 
me, do a little piloting on the way. 

From then on Howard Company 
was to them just Bill, Charlie, Rex 
Sam, etc., and in the minds of our 
new customer our Navion had _ vir- 
tually neutralized the “many miles” 
separation between our two organiza- 


They 


(Continued on page 103) 


tions. placed the order for 
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a number of 


in the i 


asked to 


as applied to their 


persons n 


dustrial world were 








































define “‘tair,” 


parti ular industry, there would be 
as many different answers as the num 


ber of persons questioned. 


Would 
lithographers define the word with a 
? Per 


a period of time 


a representative group ot 


greater degree of unanimity 
haps not, but over 


a determined effort has been made t 
spotlight those practices which might 


be considered unfair and which could 


prove disastrous to the industry if 
permitted to continue unrestrained. 
‘Twenty vears ago, when the 
NAPL was founded, and lithography 
as it is known today, was in its in 
tancy, there was a great need tor a 


concerted eftort to put an end to cut 


throat competition. In the days of the 


NRA Code n 


firms were taking 


ny 
business below cost When they ot 
vamized under the code this did not 
stop at once, nor, of course, did it end 
the evil practice tor all time, but wise 


} 
business men realize that “chiseling 


and desperate ompet tior that leads 


to abuses can be t serious detr ment 
to any industry and is capable of con 
verting a healthy industry, which can 


le 


into a sick 


ind should prov a reasonable pront 


tor everyone ind decaying 
one. 


The N APL, in convention over a 


period of years, has adopted a set ot 
trade customs which has corrected 
many an abuse, and prevented many 
more simply because of its moral 
weight and the tact that it has had 
the force of majority opinion in the 


back of it. The association 


industry 


By Robert 


Competitor 


a iva nai A r I Ft t LItnogr 


¢ Euslie, 


is constantly endeavoring to combat 
unethical practices which may prove 
harmful to the industry. But there is 


always in our midst the businessman 
who wishes to pull his competitors 
down to his level and who makes it 
more difficult for others to support 
and uphold the highest traditions of 


the industry. 


lo gravitate has been defined as 


tending toward the lowest level at- 


world we 


to 


tainable. In the material 
find 
this downward pull. It is much more 


difficult up hill 


down. If we wish to ascend the sum 


ourselves constantly subject 


to than to 


vu o 
go go 


mits we must do so m opposition to 


the natural forces that would keep us 


In 


have to decide whether the objective 


down. the face of this strain we 
s worth the effort. 
world 


Nor 


ilone that 


Is if 


in the phy sical 


we note this tendency; it 


is found in all aspects of our existence. 
In the business world are found tragic 


} 


histories of those who gave up in the 


struggle to overcome this downward 
pull. ‘The grade is steep. The seem 
ng tailure ot certain ideals, personal 
rebufts, disappointment in others 

ill tend to make the going harder, 
and the downward pull = a_ bit 
stronger, Nlany men enter the busi 
ness world with the most noble of 
purposes. ‘They hoist a flag of bus 
ness integrity, firm in their determin 


conduct their business along 
But 


t becomes intense, the competi 


ation to 


the lines of rigid honesty. the 


Hi; 


11K 


« 


on 
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aph 


tion severe, and after a time the orig- 


inal banner is taken down and an- 
other of compromise is put in its 
place. “You cannot do business any 


other way!" “Everybody is doing it!” 
These and similar reasons are offered 
It 
hour in the life of an individual when 
In all fields of hu- 


man endeavor it takes grit, determin- 


for the substitution. is a tragic 


resistance ceases. 
ation and persistence to stick to the 
business of making the grade, and re- 


sisting the easiest way. 


In spite of the tragic histories of 
some of those who weaken in the face 


of competition we know that the 


American businessman is a tough in- 
dividual. He is not easily discouraged. 
There is something about him that 


keep 


high taxes, government red tape, pa 


enables him to going. Come 


ternalistic interference, or numerous 
impeding government regulations, the 
American businessman, charging 
through the morass, keeps the ma- 
chinervy humming and turns out the 


goods. 


Competition’s Effects 


In the conduct of American busi- 


ness are there no moral restraints ? 


Does it make 
thinks or 
The action he takes does 
? It he 


no difference what your 


competitor does? Let's be 
practical. 
affect vou, doesn't it engages 
in unethical practices such as selling 
below cost, price discrimination, de- 
samation of competitors, imitation of 
trade marks, style piracy, repudiation 


ot contracts, blacklists, and rebates; 
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if your competitor agrees to pay prem- 
ium wages because his business is par- 
ticularly profitable at the moment; 
it he agrees to pay triple time on holli- 
days or Sundays feeling that it will 
never be necessary for him to work 
these days; if, in a moment of weak- 
ness, he agrees to an increase in press 
complement for press sizes which he 
doesn’t have himself—isn’t it possible 
for these things to affect you in the 


long run? 


At the NAPL Convention in 1937 
a Code of Ethics was adopted because 
it was recognized that in the conduct 
ot business no individual or concern 
in any community can act without re- 
gard to its neighbors and competitors, 
and that there are methods of com- 
petition which are clean, honorable 
ind legitimate whereby it is possible 
to compete without wronging others 
and without demoralizing the business 
in which we are engaged. 

This Code, which was recommend 
ed to the lithographers of the country, 
stressed that every transaction be test 
ed by the standards of truthfulness 
honor 


justice, straightforwardness, 


and trustworthiness. 


It emphasized the necessity of 
knowing the cost of every job, of 
being dissatisfied with anything but 
the most exact and systematic book- 
keeping, and recognition of the many 
items of business overhead expense 
which should be levied on each partic 
ular job. Based upon a thorough 
knowledge of what it costs to produce 
the work he sends out and the de 


termination of what percentage o 
profit he will be satisfied with, the 
lithographer should establish his prices 
for all work undertaken, whether 
secured by competitive bid or without 
a price being named in advance, and 
always have the courage to ask fair 
remuneration for any work offered. 
He should never lose sight of the tact 
however, that the only price prope: 
to make is the one that he would 
make were the work entrusted to him 
without any estimates having been 
requested on it. 

The Code suggested that when es 
timates are asked for on work done 
with plain 


by another lithographer 


intent to find cause for an alleged 
unfairness of the price charged, they 
should invariably be declined, reason- 
ing that it is not safe to criticize any 
price until one is in possession of all 
the facts. 

It urged that estimates calling for 
detailed specifications of separate 
value of the paper, composition, neg 
atives, printing plates, presswork, 
binding, ete., always should be re- 
fused. The customer has no right to 
these details. They are the litho- 
What your competitor does 
can have a definite effect 
for good or bad on your busi- 
ness. Trade code reviewed 
grapher’s property, and to be swift 
in giving them away is one of the 
surest methods of provoking unfair 


competition. 


The Code contended that the lith 
ographer is entitled, when asked for 
an estimate, to know the names of all 
who are to be requested to bid on the 
work, a glance at the names often 
being sufficient to show him whether 
it is worth the trouble to make the 
necessary calculations. He should 
also insist upon his right, if he. desires 
it, to know all the prices offered for 
the work, and to whom and at what 


prices it was awarded. 


The Code also stated that when 
a lithographer is offered work which 
he cannot do, his rule should be to de 
cline it and refer his customer to the 


lithographer who can do it. 


It urged that a welcome be ex- 
tended to young competitors entering 
the ranks, and that information and 
assistance be imparted to them and, 
in general, to any less experienced 
competitors so that the element of 
ignorance may be partially eliminated, 
and one of the most dangerous factors 


of competition destroyed. 


These, then are some of the 
thoughts on ethical conduct as adopt- 
ed in convention 15 years ago. 
‘Well,’ vou ask, 
“Who is 


competitor's 


“who is an unfair 
competitor?” to judge?” 
Because your price Is 


lower, does it necessarily mean that 


his business is unsound? ‘To be sure 
there are chiselers in every industry. 
However, you may have small equip- 


ment; he has large, and some lower 


prices are the result of one competitor 


running a job on a small press, the 
other on a press twice the size. You 
may have single color presses; he 
may have multi-color presses. You 
may buy your plates; he may make 
his. You may pay to have your type 
set as outside work; he may set his 
own, Try labels and poster displays 
on a 35” x 45” single color press in 
competition with the larger 69” or 
76” multi-color presses. Our 32-page 
convention and promotional brochure 
was run on a 35” x 45” press. How 
much better suited was that size press 
than if it had been handled on a 
17” x 22” press, which would have 
meant, among other things, more 
plates and costly collating. Let’s take 
a look at your ‘Unfair Competitor's” 


Dun and Bradstreet rating, — and 


yours. 


Do you actually know what hourly 
costs and production standards you 
have in your plant? ‘Tested standards 
and methods of operation employed in 
the average lithographic press room 
must be used now more than ever he- 
fore, and if you are not using them 


your problems will multiply. 


What to Do 
Investigate your own costs and 
the system whereby those costs are 
gathered. Are your costs higher than 
they should be because of unreason- 
loose 


ably heavy personnel, or of 


methods of management and_ sales 
promotion? Do you have a_ well- 
balanced, efficiently operating shop 
organization ? 

Analyze the type of work you have 
been handling in relation to your shop 
facilities. Does the work you take 
fit into your plant? Are you handling 
a general line of work when your 
equipment is better suited to the pro- 
duction of specialized lines—or vice 
versa? In determining this, your 
equipment is only one of the factors 


to be considered. A thorough study 
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Technological Advances and Manpower 
Shortages Add to Safety Problems 


APID technological changes in 


lithographic presses, coupled 
with a shortage of skilled man- 
power, are presenting safety minded 


litho plant management with some 
Arthur 

superintendent of the 
Chicago, 
the annual Chicago meeting of the 


National Council's 


ind publishing 


Shadlen, 
Regen- 


asserted at 


serious problems, 
plant 
steiner Corp., 
Satety printing 
section, in October. 
High speed four-color offset presses, 
Mr. Shadlen charged, have created 
onsiderable accident possibilities, and, 
in the effort to train men quickly to 
satety is too 


background. 


iware of the 


oper ite the rae hines, 
otten relegated to the 
workers ire 


skilled 


ilso has developed an 


Bec ilise 


shortave of pressmnen, there 
“independent” 


spirit, he said, which resents inter 


ference with personal freedom of 


action, even in matters affecting their 
satety 


All the rules for 


invwhere apply with particular 


uccident avoid 


ce in the pressroom where multi 


t ng parts are in constant 


udes or mw, 


action, he continued. The problem 


ot reatiny right ittitudes toward 


satetv must be approached from the 
human angle and largely on an indi 
declared. First step 


program, he 


vid ial basis he 


in an effective safety 


sugyested, is fo impress employees 
with the sincere concern of manage 
“*NTake them feel vou are on 
said. And, 


he said, every emplovee must feel that 


ment 
their team,” he secondly 
he has a part in safety programs. 
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By H. H. Slawson 


‘When you have attained that ob 
jective,” said Mr. Shadlen, “vou will 
have reduced your satety problem to 
the lowest common denominator. But 
it is going to require a safety director 
who is more than ordinarily com- 
petent.”” 

On Aug. 31, 


Chicago, completed 27 


1952, the Pullman 


Press, years 


of operation without a_ single lost 
time accident, the conference of print 
ing plant safety executives was told 
by Hugo L. Johnson, safety manager 
for Pullman-Standard Car Mfg. Co., 
of which Pullman Press is a depart- 
ment. Products of the Press include 
sleeping car tickets and plant station- 
ery, and both offset and letterpress 
equipment is operated 


When 


gram was 


the company’s safety pro 
heavy 


1923, 


instituted in the 
manufacturing departments in 
Mr. Johnson said 


partment was not included, since acci- 


the printing de- 


dents there seemed a remote possibili- 
tv. The printers however became in- 
fected with the spirit of the movement 
from the posters and other promotion 
al matter they produced for the new 
safety program, and decided safety 
would be i vood thing tor them, too, 
Nothing was done, however, until 
August 1925, 


finger on a paper cutter. Immediate 


when a man lost a 
extension of the safety program to 
this department was at once ordered 
and the result has been 27 years of 
accident-free operation. 


Congested quarters in which the 


MODERN 


printers were housed, at first hamper- 
ed the safety program, he said, but 
in 1929 a 


ing 46,000 sq. tt. of space, was re- 


3-story building contain- 


modeled for the print shop, with 


special attention in the layout to 
safety factors, as well as to production 
efficiency. 

Printing plant hazards, Mr. John- 
son continued, are quite comparable 
to those in any industrial establish- 
ment. Moving parts of presses and 
other machinery need to be guarded. 
In the offset platemaking department 
hoods are needed to collect and ex- 


Ladders should 


satety teet, cartons 


haust fumes. have 


non-skid stored 


must be tiered properly to avoid 


toppling, floor conditions must be 
watched constantly and promptly re- 
paired to prevent falls, goggles must 
be required where eve hazards exist 
and orderly housekeeping must be 
rigorously practiced. 

Every printer has a part on the 
department's employee safety com- 
mittee, he said, the membership of 
which is changed every six months. 
After inspection tours to ferret out 
unsafe conditions, the committee 
meets with a supervisory staff commit- 
tee, to report and make recommenda- 
tions. Other educational features in- 
clude films of safety, pamphlets on 
accident prevention, and little prizes, 
such as safety pencils, are conferred 
on workers. 

Better ways tor preventing unneces- 
sary accidents was the theme of a 


spirited talk by Albert Hoffman, as- 


LITH 











in Chicago. 





Industry specialists 


National Safety Council holds its annual 


Printing and Publishing Section meeting 


speak 








sistant production superintendent, 
Western Printing & 


Co., Racine, Wis. Publicity on safety 


Lithographing 


and educational campaigns carried to 
the workers in house organs, bulletins 
and booklets printed by the printers 
for their own benefit, were recom 
mended for furthering the program. 

Stressing the worker's viewpoint on 
Mr. Mitchell, press operator 
Rand MeNally & Co. offset 


plant, said shop employees appreciate 


satety, 

at the 

accident preventive measures and 
uw elk ome the posters, slogans and other 
materials provided by an enlightened 
management to keep safety constantly 
before the men. “Horror” pictures 


ot actual accidents, are especially 


effective, he declared, in stimulating 
thought and attention to safe actions. 

“Any cost accountant can tell you 
that the cost of the lack of safety 
Is unbelievable,”’ said Sam W. Yates 
production manager, Robertson Paper 
Box Co., Montville, Conn. A safe 
claimed, affects morale 
affects 


production and quality of the work 


plant, he 

favorably and this in turn 

done. If management would apply to 

accident prevention the same attention 

it gives to efficient production, many 

a business would be much more 
cesstul, he declared. 

“It we don’t make our plants safe,” 
he warned, “the bureaucrats will step 
in and tell us what to do. Congress 
has before it now laws to compel 


industrialists to make their plants 


sate. It would mean more loss of 
freedom, as we have lost it in other 
ways.” 

A. FE. Murphy, executive director 
of the Folding Paper Box Association 
of America warned that many plant 
supervisors are “not sold on safety.” 


He outlined his organization’s pro 
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gram to promote safety in members’ 
plants, explaining that “We do not 
do the job for them, but through 
educational material and meetings on 
safety, try to help them do it.” 

Convincing evidence that safety 
means “cash in the bank’? came from 
Arthur N. Knol, vice president in 
charge of manufacturing tor the W. 
F. Hall Printing Co., Chicago. 

In 1941, he stated, with 4,000,000 
man hours worked, workmen’s com 
pensation claims amounted to $25,- 
468.30. In 1951, with almost 6,000,- 
000 man hours worked and an inten 
effect, the 
total of such claims amounted only to 
$7,578.22 “Of course,” Mr. Knol 
added, “workmen's compensation re- 


presents but a fraction of the dollar 


sive safety program in 


cost of industrial accidents, to say 
nothing of the human suffering and 
other losses involved.” 

Other speakers at the Chicago con 
ference included R. 1. Haywood, chief 
Seybold Div., Harris-Sey- 

Dayton, O.., 
Natl. 
Ce., Philadelphia, and 


engineer, 
bold Co., 


engineer, 


Richard 
Squires, Publishing 
John R. 
Schroeder, Partridge & Anderson Co., 
Chicago engravers. 


W. A. 


Government 


Anderson, plant engineer, 
Printing Office, Wash 
ington, D. C., was prevented by 
illness from attending and his duties 
as general chairman of the section 
were performed by Ralph M. Kra 
mer, vice chairman. 

In the election, Mr. Kramer, who 
is an engineer with Employers 
Mutual Liability Ins. Co. of Wis- 
consin, was chosen general chairman 
of the section for the coming year. 

Peter J. Bernard, director, per- 
sonnel and safety, H. Wolff Book 
Mfg. Co., New York, was selected as 


vice chairman, and for secretary 


Henry Baerman, safety director, 
Rand McNally & Co., was chosen. 
New assistant secretary is Eugene 
P. Ernest, officer, GPO, 
Washington, D. C. Wm. Block, 
Meredith Pub. Co., Des Moines, la., 
continues as News Letter 
with John B. Witlock, McCall Corp., 


Dayton, O., as his assistant. 


satety 


editor, 


Next year’s Congress program com- 
mittee is headed by Miss Lillian 
Stemp, industrial consultant, Whit- 
ing, Ind., who will be assisted by 
T. Leadbeater, safety engineer, Ford 
Instrument Co., Long Island City, N. 
,  F 
chairman, was assigned to the train- 
ing committee Fred 
Lubet replaced Kent Francis, as Nat. 
Safety Council's contact man for the 


A. Anderson, retiring section 


chairmanship. 


section, 

On a new engineering and equip- 
ment Richard 
Philadelphia was made chairman, as- 
sisted by C. Howard Timanus, Lord 
Baltimore Press, Baltimore, Md., and 
R. 1. Haywood, of the Harris-Seybold 
Co.'s Seybold Div. at Dayton. 


committee, Squires, 


Still another new association com- 
mittee for contact work with printers 


organizations is headed by Charles 


Shapiro of the Lithographic Technical 
Raymond 


Foundation, assisted by J. 
Tiffany, counsel, Book Manufactur- 
ers Institute, New York; Ray Ketch- 
mark, Folding Associ- 
ation, Chicago; Bernard J. Taymans, 
Printing Industry of America, Wash- 
ington, D. C.; and F. T. Zingard, 
New York Employing Printers As- 


Paper Box 


sociation. 

At a session of the Safety Council’s 
industrial nursing section during the 
Chicago safety roundup Dr. Arthur 
K. Peterson, medical director, R. R. 
Donnelley & Sons Co., Chicago, 
participated in a panel discussion of 
“The Impact of Temporary Disabili- 
ty on Industry.” In the huge ex- 
position of safety equipment Western 
Litho Co's Westline Products div., 
Los Angeles, Calif, had a display of 
pressure sensitive labels for identify- 
ing electric power cables, gas lines 
and other industrial service utilities. 
E. A. Waite, midwest sales director, 


was in charge. **® 
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HE 4th 


the Screen Process Printing As- 


annual convention ot 

sociation, International, In Chi 
cago, late in October, drew an actual 
registration of over 2,800 
according to Dan Novak 
Another estimated 


visited the exhibition of screen printed 


persons, 
executive 


secretary. 2.000 


products which was open to the 


public. 
No exact figures on this branch of 
industry vet 


the graphic arts eXist 


but some interesting ‘guesses’ were 


heard among convention crowds. Ac 
cording to these, silk streen printers 
range nm number tron 3,000 to 10), 
QOO, and annual dollar volume of the 


business varies from S200.000.000 to 
i billion.’ 

Standing room only crowds attend 

tour clinics devoted to 

new processing meth 

ils and equipment and 


selling and cost account 


> “er 
Pricing of screen pr nted jobs ap 


peared to be an especially critical 


spot in the growing industry's oper 
ations. One speaker commented that 
the utter lack of standard cost find 
ing practices is pathetic.”” Another 
declared that screen printers run theit 
Abner run 


business like Lum and 


their Jot ‘Em Down store.” At the 
members of the audience who 
8-color 


with unit 


clinic, 
volunteered to figure on an 
display card, came out 
selling prices ranging from 56 cents 


to $2.97. Actual unit selling price, as 
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determined by the association's recom- 
mended cost finding method, proved 
to be $2.18. In another cited instance, 
the price estimated for an actual job 
ranged trom $235 to S900. 

In a luncheon address Fred. B. 
Nicholson, of Kubin-Nicholson Corp., 
Milwaukee, Wis., 


silk screen 


declared that the 


printing industry “has 
come a long way, but still has a long 
way to go.’ He cautioned against 
entering the business “as a side line 
hobby.” 


“We are 


bounds,” he continued, “but we have 


growing by leaps and 


only scratched the surtace. We fail 


to see the full scope of our potentials. 


Where is the story 


effectiveness of screen printing with 


being told of the 


its versatility, its use of rich colors 
and its contrasting effects, not obtain 
ible by other graphic arts processes ?” 
in a frank 


Screen printers, he said 


examination of industry weaknesses 
“must become machine minded.” ‘Too 
many, he declared, “ are not aware 
ot the creeping obsolescence over- 
taking their equipment.” At the same 


“Should 


not expand too much too soon.” 
Too 


he asserted, have been started by men 


time he advised that thes 


many screen printing firms 


of skill and talent, but with small 
capital and smaller business experi- 


ence. With 


limit and no plans for the 


facilities strained to the 
future, 
the inadequate equipment for efficient 
given the 


service, he charged, has 


industry a reputation for being 


1952 


“chronically late in delivery to the 


customer.”” On the subject of sales- 
manship, he declared that a psycholo- 


probably 


screen printers as “introverts.” “In- 


gist would classify most 


troverts,’ he went on, “are not 


natural salesmen. Get an extrovert to 
do your selling.” 
The exhibit of 


extensive screen 


printed products showed applications 


of the process to paper, cardboard, 
cloth, wood, glass, plastics or metal 
by use of inks, 
enamels, lacquers, dyes, etching acids 


paints, synthetic 
and other substances. Printing can be 
done, it was pointed out, on soft 
or hard surfaces, curved surfaces, the 
end of a box, side of a house or a 
freight car. 

Among posters displayed, attention 
24-sheet 
said to be the first on record entirely 
screen printed, by the Kubin-Nichol- 


son Corp., Milwaukee, which is re- 


was drawn to a poster, 


puted to be the “world’s largest” 
screen printing plant. Another poster 
attracting much attention was done 
in 23 colors, but the producer, who 
explained how he did it, during one 
of the clinics, conceded that “a litho- 
grapher might have used, maybe, only 
six or seven colors.” 

Some show visitors were questioned 
things shown 


whether some ot the 


could be classed as graphic arts work. 
man commented that. stenciled 


cocktail 


travs with fused-in 


One 
lamp shades glasses or ash 
ornamentation, 
or souvenir ‘T-shirts do not seem to 
fall exactly into the generally accepted 
concepts of print shop products. 

exhibit of equipment and 
Kodak Co. 
their first presentation of a new pro 


“Ektagraph” film, 


developed after two years of research, 


In the 


supplies Eastman made 


cess using a new 


especially tor production ot screen 
process stencils. S$. C. Hall, company 
how, 


representative, demonstrated 


with the. stencil, reproductions are 
possible of line or half-tone copy with 
type. This development, he said, now 
makes it possible for the screen pro 
cess printer to reproduce anything 
can be photographed. 
The Sussin Corp., Chicago, pre 
dark 


107) 


sented a new precision room 


(Continued on Page 
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ROLL-O-GRAPHIC CORP. 


COMPLETE LINE OF LITHOGRAPHIC AND 


What the 
‘best-dressed” 


& Dampening 
Rollers 


near today! 


THE EXCLUSIVE NEW 


> TRI-MOL 


DAMPENING 
COVER 


\'y It’s that EXTRA ply... 


for cleaner solids . . . sharper haif- 
tones in color or black and white. The 
tendency to lint is greatly reduced 
because of the long smooth cotton 
fibres and 3 ply construction. 


\ It’s that EXTRA ply... 


for more uniform water distribution. 
The “hidden reservoir’ of water in 
the extra ply is the secret. The 3 ply 
construction eliminates the stretch 
found in some molleton covers. 


VW It’s that EXTRA ply... 

that maintains its soft velvet-like finish 
for a greater length of time. Less 
roller drying means quicker water 
pick-up on press makeready. For 
greater efficiency and economy it's 
“TRI-MOL."’ 


Availabie in Sleeves, 
Rolls and by the Yard for 
All Size Offset Presses 


ROLLER COVERING SERVICE 
FOR ALL PRESSES 


(Dealer Inquiries Invited) 


460-B BROOME STREET 


NEW YORK 13, N. Y. 
Walker 5-9028 


DUPLICATING SUPPLIES 


MIODER?D 





Air Conditioning in the Pressroom 
by Thecdore ‘Makarius 


purpose of air conditioning 
is to maintain constant relative 


humidity. ‘This means that, re 


gardless of whether the machinery 1s 
running or shut down, the condition 


ing unit should be sufficiently large 


to handle the load placed upon it. 
When the presses are running they 


throw off both heat and moisture, 


and during the humid months. thts 
puts an extra strain on the air cond 
tioning equipment. 

Changing paper inventories in the 
pressroom also has an effect on the 
humidity and this is very noticeable 
if a large quantity of paper is moved 
words, four 


with a much 


at one time. In other 
or five skids of papet 
higher or lower moisture content than 
! 


that of the relative humidity in the 


room, could in humid weather, up- 


balance in the pressroom 


set the 
enough to cause register trouble on 
jobs being run at the time. It is best 
to check the moisture content of the 


skids 


pressroom > 


before placing them in the 
if there is considerable 


should be held out 


shut down for 


difference they 
until the presses are 
the night so the strain on the sea 
soning equipment will be lessened and 
the jobs in work will not be affected. 
The sword hygrometer developed )y 
the Lithographic Technical Founda- 
tion is very effective for testing paper 
tor comparative relative humidity. 
To get the most out of air condi- 
tioning it is necessary that the paper 
moisture content be kept in balance 


with the room. This means that the 


entire sheet must be the same, tor i 
the ends or outer edges of the sheet 
have more moisture than the center, 
the sheets will curl on the edges and 
may wrinkle when passing through 
the press under pressure. On a regis 
ter job these sheets will tan out on 
succeeding colors. If, en the other 
hand, the edges of the stock dry out 
more than the center, the sheets will 
bulge or hump and also have a ten 
deney to wrinkle. 

It is agreed that the most efficient 
ind satistactory method is to season 
the paper in addition to having the 
pressroom air conditioned. However, 
this is not always possible due to the 
expense and the time involved. ‘The 
next best procedure is to keep the 


paper covered, or sealed, as well as 
you can between printing so that it 
is exposed only when passing through 
the press, at which time the entire 
sheet is exposed and not merely the 
This, of 


the press must run steadily so that 


ends. course, means that 
a minimum of time elapses during the 
transter of loads. Should it be neces- 
sary to stop the press for adjustments 
or any other reason, the sheets in both 


should be 


covered with waste sheets, not only 


the feeder and delivery 
on the top but on the sides as well. 
It is also wise to make a practice of 
keeping a small lift of waste sheets 


Reload 


ing sheets between printings should 


on the bottom of each pile. 


be done as possible and 


should the 


as quickly 
under no circumstances 


pile be left partially reloaded; once 


} 
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started it should be completely re- 
piled. 
A 50% 


be the most practical for the average 


relative humidity seems to 


pressroom. Anything lower than 500 
may hamper the efficiency of press 
room operation because of the static 
which is present at a lower relative 


humidity. This is most important 
when running coated papers because 
ot the smooth surtace of the blanket, 
and because with coated paper, suc- 
tion is created as the sheet leaves the 
blanket. ‘This makes it difficult for 
the grippers to hold the sheet. Under 
these conditions if there is any static 
sheets is 


present, delivering of the 


practically impossible. This is why 
it is often thought that softening or 
necessary. In 


“souping’” the inks is 


other words, with a higher relative 
humidity a much heavier bodied ink 
can be run on a thinner or lighter 
weight stock and better printing will 
result. 

The 


running coated papers it is the gen 


proof of this is that when 


eral practice of experienced press 
men to add extra water to the plate 
when starting so that the first sheet 


This, 


of course, is not a very efficient meth- 


does not stick to the blanket. 


ed, since it makes the starting sheets 
print weak or light in color due to 
the excess water. However, it is a 
means of overcoming the tearing ot 
sheets and having them stick to the 
blanket. A 
that accomplishes the same result is 
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more practical method 


(Continued on page 
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When you plan printing for any purpose, remem- 
ber this trade-mark. It brings you year-round 
greetings of happier results. It represents the diver- 
sified and standard Mead brands of printing papers 
for every business and advertising use. 


Mead Papers include D&C coated papers and 
Wheelwright bristols and covers. Among these 
popular papers are surfaces, sizes, weights, and 


colors to meet every printing need. 


THE MEAD CORPORATION 


Your printer or lithographer, and America’s lead- 
ing paper merchants behind him, knows Mead 
Papers as Santa Claus knows good little boys and 
good little girls. He knows that the uniformity and 
quality of these popular papers save time, trouble, 
and money on every job...on big jobs, little jobs, 
simple jobs, elaborate jobs. 


Mead Papers mean business. Specify and use them 
for every job, every time. 


“PAPER MAKERS TO AMERICA” 


Sales Offices: The Mead Sales Co.,118 W. First St., Dayton 2+ New York »Chicago- Boston: Philadelphia: Atlanta 
ESTABLISHED 1846 


TM. Reg US. Pat Of 





M : Meap Moistrite OrFset in white, Mead Nortuute Orrset in white, and Mean De & 


MEAD 


that ore 
Versatile 


Se Tints in six bright colors give you a triumvirate of moderately priced papers 
oper, for offset lithography in one or many colors. Each can be used for letterpress 

printing as well. Your files are incomplete without the samples of these three 
popular papers that your Mead merchant can supply. 


"Mead Papers mean business.” That's what Mead advertisements in full colors are saying 
over and over again to the 1,850,000 businessmen readers of Time and Business Week. 
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LTF Gives Details on Bi-Metal Plate, 
Roller-Plating, Other Developments 


HE annual research meeting of 
the Lithographic Technical 

Foundation was ready for an 
expected attendance of several hun- 
LTF 


convened De 


dred representatives trom 


member firms as it 
cember 8 at the Conrad Hilton Hotel, 
Chicago. On Monday and ‘Tuesday, 
a series of reports of the past year’s 
researc h work Was scheduled. 
Wednesday was to be a closed meet- 
LTTE 
Thursday was planned as 


at the LF labora- 


ing for reasearch committee 
members. 
open house day 
tories. 

Details of some of the research re- 
ports were made available prior to 
the meeting, and data on the copper 
aluminum plate and on a new copper- 
plating method for rollers, are pub 
lished herewith. 
were to in- 


Other developments 


clude a demonstration of a new 
grainless plate and a new Swedish 
etch. 

An innovation was to be the show 
ing in the hotel, by closed circuit tele 
vision, of demonstrations being car 
ried out at the laboratory in Glessner 
House. 
sentation were being made with the 
Radio Corp. of America. A more 


complete report will be published next 


Arrangements for this pre 


month. 

The following discussion of the 
new LTF 
metal plate is by James K. Martin, 
of the Metals and Surface Chemistry 


Div., LTF. 


L 


copper aluminum yw 


A the beginning of LTF’s re- 
search on bi-metal plates a 
couple of years ago, we made a survey 


Zg 
of the technical literature. Among 
other things, we found a patent for 
an amalgamated bi-meta! plate that 
was dated 1853! The idea of electro 
plating zinc with nickel and copper 
appeared in a patent that was issued 


in 1896! 


The first plate that resembles our 


present bi-metal plates was talked 


about in 1900 and finally patented 
in 1909. ‘Today, there are patents on 
about forty different kinds of — bi- 
metal plates. 

As you might guess, most of these 
have serious drawbacks for plate use. 
In tact, only three or four have prac- 
tical merit and these are being used 
today. They employ different com- 
binations of zinc, steel, stainless steel, 


chromium, and copper. 


One combination of metals, alum- 
inum and copper, looked very good 
to us. Aluminum accepts water much 
more readily than it does grease. 
Copper ‘‘wets’’ easier with grease. So, 
the use of copper for the image and 
aluminum for the background seemed 


to be a good combination. 


Again, however, this combination 
In 1904 R. J. 


was granted a patent (U.S. 768,599) 


was not new. Sackers 
tor an aluminum plate coated with 
copper. Copper-plated aluminum is 
ilso the basis for the Alkuprint Pro- 
cess. (Brit. 475,588) 


Aside from the fact that the com- 
bination looked good, the main reason 
that LTF started working with cop- 
per and aluminum was that no one 
else appeared to be interested in the 
combination of these two metals. If 
we were to guess why this was so, we 
think it was because electroplating 
that involved aluminum was consid- 


ered to be a tough proposition. 


At that time, and still today, there 
is no practical method known for 
electroplating aluminum on copper. 
And, when LTF started its work, the 
electroplating of copper on aluminum 
was a little complicated. According 
to the technical ‘literature, it couldn't 
be done unless the aluminum was first 
anodized or zincated. ‘The zincate 
treatment puts a film of zine on the 
It is then easy to electro- 


But this 


was no good for our purpose. We 


aluminum. 


plate copper onto the zinc. 


wanted a water-receptive aluminum 
surtace and not a zine surface. An- 
odizing was not too desirable either. 
It took too much time and required 
special electrolytic equipment. 

Our first problem then was to see 
if we could find a way of plating cop 
per directly on aluminum. After a 
great deal of work, LIF finally de- 
veloped a method that satisfies litho- 
graphic requirements. And the best 
part is that it is very simple. 

‘To copper plate an aluminum sheet, 
two requirements must be met. These 


are (1) the plate must be thoroughly 





clean and (2) the surface must be 


finely scratched or lightly grained. 


Cleaning the Plate 


Cleaning Is necessary to remove 


mill wax and grease from the metal. 


For production plating, this can be 


accomplished by using special dip 
baths or vapor degreasers. It can also 
be done by thoroughly scrubbing the 
surface with a cleaner made trom 
40°% of butyl alcohol, 306¢ of is 
ilcohol, LOC 


acid, about oft one pers ent of a 


opropyl ot phosphoric 


and the remainder 


Army Spec. No. 98 


wetting agent 


water. (U. S. 
20007) Phosphoric acid type clean 
ers are available under a variety ot 
trade names. Don t ise any cle 


er that ontains bichromate. 


chromate changes the surtace of 
aluminum so that copper will 


l | t 
epost 
Ut} 


1¢ manual method 
ining i can tell when the 


surface is clean by checking the ap 
+} 


"t 


pearance of a film of water on 
metal. If the water spreads out over 
the plate na continuous ill-over 
It this film 

ros repelled it 

s still on this area 

Keep scrubbing these 


m of water shows no 


Scratching the Plate 
When the plate is clean, the smooth 


surtace is lightly, but thoroughly, 


scratched The seratches are very 


shallow. They change the appearance 


of the plate from “brig o “satin. 


The scratching is done with #150 


} } 
iluminum oxide abrasive and a brush 


having tampico bristles. Select a 


are close to 


ind sprinkle 


brush with bristles that 
W et the 


the abrasive on it. Phen 


vethe ! plate 
some of 


scrub , * Vigorousi\. 


Continue 
to scrub until the surtace of the plate 
has the “satin” appearance all over 
iny areas that 

and ! Usually it takes 

Y minutes 

thoro ghly 

I his scrat hing s the secre 

being able to plate copper directly on 
bare aluminum. At the laboratory we 


believe that it does three th nys if 


(1) increases the surface activity ot 
the plate so that it will react chem- 
provides a 


ically more easily, (2) 


physical “keying’’ so that the plated 
copper holds better on the surface o¢ 
the aluminum, and (3) _ produces 
many tiny “points” on the surface 
of the aluminum. When the sheet is 
being electro-plated, the current den- 
these “points.” 


sity is increased at 


Copper plates on them first. ‘The 


plated points then act like “seeds” 
which encourage the copper to de- 
posit on the other areas of the plate. 

‘This cleaning-scratching procedure 
produces a plate that is practically 
smooth. It can be used it you make 
the plate using a negative transpar- 


ency. 


Copper Plating Bath 
LT F's tests showed that the Uni 
( hrome 


copper pyrophosphate bath 


(lL. S. Patent No. 2,250,556) does 
the best job. 

It you want to make your own 
bath, you can use the tormula that 
below. ‘This tormula was 
published in Wetal Finishing, Vol. 
44. Issue No. 3, March, 1946, page 
110. However, to use the process, you 
United 

42nd 


Prepared salts 


appears 


must get a_ license from 


Chromium, Ine., 100 East 
Street, New York 17. 
tor the bath, ready to mix with water, 
can be purchased direct from United 


Chromium at the above address. 


Proportions for Copper 
Pyrophosphate plating Bath 
U.S. Units Metric Units 
W ater 3 quarts 2838 ce¢ 
Potassium pyro 
phosphate 5 , 404 grams 
Copper pyrophos 
phate 5 110 grams 
Ammonium hy 
droxide 
Citric acid i gm 
Water to make gall liter 


When you prepare the bath, dis 
solve half of the potassium pyrophos 
phate and then add the copper pyro 
When this is dissolved, 


add the other half of the potassium 


»yhosphate. 


pyrophosphate. 

he pH ot the bath should be ad 
justed to between 8.2 and 8.8. It 
the pH 


citric acid. 


is too high, add a little more 


It the pH is Too low, add 


a little more ammonium hydroxide 

The plating bath should be used at 
room temperature. The cathode cur- 
rent density should be between 10 and 
7 amperes per square foot of plate 
Tank voltage should be 
from two to five volts. 

While the 
plated, the bath should be agitated 


(one side). 


aluminum is being 


This can be done by mak- 
This 


is attached to the bottom of the tank 


with air. 


ing or buying an air manifold 


under the aluminum sheets that are 
being electroplated. “The manifold is 
easy to build. It is nothing more than 


” 


a pipe about '4” in diameter with 
1/l6th holes drilled along its length 
about an inch apart. One end of the 


has 


manifold is sealed. The other 
a fitting so that a 14” hose can be 
connected to a source Ot compressed 
air. The amount of air needed is 
very small. Use just enough to 
agitate the bath. 


We vet 


the laboratory in 15 to 20 minutes 


a good job ot plating at 
using air agitation and a current den 
sity of 15 to 20 amperes per square 
toot of plate (one side). Under these 
conditions, the thickness of the cop 
per that plates on the aluminum is 
about 0.00008 to 0.0001 inch. 
When the aluminum sheet is plated, 
take it out of the bath, flush it thor- 
oughly with clean tap water, squeegee 
off the excess water, and let the plate 


air dry. 


Testing the Copper Plate 

The copper plated on the alum- 
inum sheet must stick tight. Some 
times it looks like the copper is tight 


hen it really 


W isn't. A very simple 
test will tell you if the copper plate 
Is satistactory. 

lake a five inch length of '2 inch 
wide Scotch tape. Rub down about 
three inches of it onto the copper. 
Then, holding the loose two inches n 
the fingers, quickly rip the rubbed 
If the 


under the tape is not 


down section from the plate. 
plate copper 
your ele 


litho- 


pulled off the aluminum, 
troplating is satisfactory for 


graphic requirements. 


Making the Plate 
There is nothing tricky in making 


an L'TF bi-metal plate. Except tor 
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\ ARREN’S Offset Enamel and Warren’s Overprint Label are 
double coated papers produced by a new method. 

I'wo separate coatings are applied to produce Warren’s Overprint 
Label. Warren’s Offset Enamel receives two separate coatings on each 
side. The double coat improves the printability and the uniformity of 
the papers, and thereby raises the potential of lithographic reproduc- 
tion. Warren’s Overprint Label is pre-conditioned by an exclusive 
pre CESS. 

Warren’s Silkote Offset is a new paper designed for the reproduc- 
tion of pictures by offset lithography. Silkote Offset has the appearance 
of a wove offset paper but offers a printing surface that gives more 
brilliant reproduction. It also possesses a high degree of dimensional 
stability. 

Warren’s Lusterkote has a mirror-like glossy surface that contributes 
brilliance to the highlights and colors in lithographic reproduction. 


Write for free bookle-—“How Will It Print by Offset’ 


S. D. WARREN COMPANY: BOSTON 1, MASS. 
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Save Time! Save Money! Save Make-overs! 
“WATERCOTE” has a speed and economy no other multi-color SEE! Before making expensive plates 


method can match. 

Colors are printed and developed one upon another wi ithout protec- @ ERRORS 

tion or la _ nation between colors. NOT AN OVERLAY PROCESS. © MISREGISTER 
All colors itive prints on a white opaque sheet of plastic, from @ OMISSIONS 


€ pos: 
segetives, and caghteeed by enageintion, @ DETAIL 
@ SHARPNESS 


@ TINT VALUES 


WATERCOTE TRIAL KIT 
ALL @ SIZE 
@ MARGINS 


contains: 2 Sheets Plastic 24” x 36”. 
4 Eight ounce bottles emulsion. ~ ° ere. nee 
(Yellow, Red, Blue and Black) $7.50 


Plus simple directions. Easy to follow. 


“If you use COLOR yow need “Watercote” 


SEE YOUR DEALER TODAY OR WRITE DEPT. M 


DIRECT REPRODUCTION CORPORATION 


811-813 UNION STREET BROOKLYN 15, NEW YORK 
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WHO LIKES SNOW 2 


How popular is snow: It is definitely out of 
favor with the cop on his beat and the 
motorist caught in a drift. But there’s n 
juestion about where the young fry stand 
on the subject of snow. They're for it! 
In analyzing buying habits, the specialist 
udvertising research keeps an eye on age 
levels as well as on income brackets. The 
youngster, for example, frequently has 
money to spend as well as « pinions whi 
nfluence the family’s purchasing preter 
ences. The well-informed advertiser selects 
pr nting to tell his story to all age leve 
Graphic salesmanship makes a_ lasting 
mpression that sells everything from sleds 
te sewing machines 
The specific needs of the printer and 
advertiser are anticipated in the productior 
of West \ rginia fine papers. For more thar 
i half century, West Virginia’s lin 
papers has continuously served 
range of publishing ind prin 
ments with notable success. If you are 
planning to go to press, be sure to choose 
the mght paper for outstanding graphic 
esults. You may depend upon the West 
a line to provid roper selection 
Zz S lesign ire 
for your njoyment in West 
t Inspiration r Printers, Number 
} Th ue, iri basic le: for 
using fine P ' 
request. Write 
West Virginia d 
Company addr 
» Park A enue, Ve York 17 
5 East Wacker Drive, Chicago i 


503 Market Street, San Francisco § 


Artist 


West Virginia Pulp and Paper Company 
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Properties and char- 
acteristics of pigments as they affect inks; dis- 
cussions of natural and manufactured mineral 
pigments; charts showing properties and uses of 
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pigments. 

History, preparation of 
intermediates; charts showing properties and uses 
of more than 45 important organic pigments; 
classification of dyestuffs. 

General discussion; char- 
acteristics and manufacture; lampblack; furnace 
black; thermal decomposition blacks; mineral 
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CONTENTS 


$4.50 in U.S. A. 
$5.00 Foreign 


Chapter 


oil; vegetable semi- and non-drying oils; alkyd, 
fish, rosin, fatty acid, mineral oils; pitch var- 
nishes. 


. Driers and Drying . . . The six methods of dry- 


ing; theories of drying; paste driers, japan driers; 
concentrated driers; cobalt driers. 


. Letterpress Inks . . . Ink classification, specifica- 


tion of stock; job press inks; automatic press 
inks; flatbed cylinder press inks; web press inks; 
required properties of the inks; relation of ink 
to stock; inks for various stocks and their re- 
quirements; halftone black inks and process inks. 


. Lithographic Ink . . . Requirements and char- 


acteristics are given for lithographic inks; offset 
printing inks; dry offset printing inks, etc. 


. Intaglio Printing Inks . . . Requirements of inks 


for intaglio printing; copper plate engraving 
inks; steel plate engraving inks; stamping inks; 
photogravure inks; rotogravure inks; classifica- 
tion of rotogravure inks. 


. New Types of Inks . . . Thermosetting inks; 


synthetic litho inks; hot wax inks; aniline inks; 
steam-set or moisture set inks; pressure set inks; 
silk screen inks; metallic inks; water color inks. 


. Testing of Inks . . . Equipment needed; dry color 


testing for strength; resistance, permanence, 
particle size, etc. 


. Ink Problems and Remedies . . . Ink difficulties 


encountered in letterpress and lithographic print- 
ing are detailed, listing the symptoms, causes and 
suggested remedies. 


Glossary 


add 3% sales tax in New York City 


DORLAND BOOKS 
175 FIFTH AVENUE 

NEW YORK 10, N. Y. 
Enclosed is our check for $4.50 (Foreign and Canada $5.00). Please send me one copy of the 
PRESSMEN'S INK HANDBOOK. It is understood that | may return the book within ten days for full refund. 


COMPANY. 
ADDRESS 


MODERN LITHOGRAPHY, December, 





One or two steps, the processing Is 
very similar to ordinary deep-etch 
platemaking. In this article, we'll tell 
how to make the plate from a nega 
tive. The procedure for making the 
positive will be an 


plate from a 


nounced later. 

Running the Plate on the Press 
If this is your first experience with 

a smooth plate, check your press care 

fully. All smooth plates demand ac 


curately set rollers and caretul pack- 


ing. Otherwise, the rollers may skid 
on the plate, or the plate may slip on 
the blanket. A hard blanket usually 
g'ves the best results. 

If you don’t use a fountain solu- 
tion, ink dot scum may form on the 
non-image areas. This can be _ re- 
moved easily with the phosphoric acid 
solution. It can be prevented entirely 
by using a fountain solution. Any 
containing 


standard fountain etch 


gum works satisfactorily. 





How to Make the Copper-Aluminum Plate 


The steps in making the plate with a 
negative are as follows An LTF Sen 
sitivity Guide should be used 

1. Clean the surface of the copper with 


Make this 


a sulfuric acid counter-etch 
by adding 2". ounces of concentrated su 
When 


vou mix these, stir the water and pour 


furic acid to a gallon of water 


the acid ir 
Apply the cou 


the plate is turning in the whirler. Stop 


etch to the plate while 


the whirler and inspect the film of the 
ounter-etch on the plate. If the film of 
solution is continuous and all over,” the 
plate is clean 

If the film “breaks” or does not cover 
all areas of the plate, these areas are 
clean. Rub them with cotton 
counter-etch. Use a little FFF pumice if 
they are stubborn 

2 When the plate wets evenly, it is 
ready for coating. Coat the plate with 
a standard deep-etch coating 


3. Expose the plate to the negative. The 
exposure time should be about 1 times 
as long as your usual exposure for a 
deep-etch plate 

4. Develop the plate with a standard 
deep-etch developer. Watch the image 
of the Sensitivity Guide. Step 10 should 
be the highest number showing after the 
developer has been on the plate for about 
1 minute and a half. After about three 
more minutes, Step 8 should be the high 
est number. If the plate has been cor 
rectly exposed, Step 8 will remain solid 
even though development is continued 
This is what vou want. If Step 8 weakens 
or disappears from the Guide image dur 
ing development, the plate was under 
exposed. 

5. At this point, you have light-hard 
ened deep-etch stencil covering the image 
areas and bare copper on the non-image 
areas. If Step 8 looks weak or was re 
moved during development, it will help to 
re-expose the plate for about 3 minutes 
in front of the are This will reharden 
the stencil on the image and protect it 
while the copper is being removed from 
the background. If Step 8 looks strong 
after development, this re-exposure is not 
necessary. 

6. Remove the copper from the non 


image areas with a 42 Baume Ferric 
Nitrate solution This solution can be 
made by mixing five pounds of Ferric 
Nitrate with about five ounces of water 
Adjust the Baume bv adding more water 
or chemical 

Remove the 


Soak the plate in warm water 


hardened stencil from 
the image 
about 5 minutes Then scrub the 
under running warm water 
&. Sensitize the exposed copper image 
Apply vour regular deep-etch developer 
In some cases, vou can speed this step 
by diluting the developer $0:50 with 


water Swab it over the surface of the 


late with a deep-etch pad until the cop 
ver changes from its usual red color t 
a darker rose color. When this color 
change takes place, the copper is ready 


to take ink 


tinue rubbing the plate with developer 


I 
i 


If the image is stubborn, 7on 
until the color change occurs If vou 
should have an unusual and exgremely 
sprinkle a_ little FFI 
pumice on the image and scrub with cot 


stubborn plate, 
ton and developer. 

9. Now rub up the image. Use a soft 
cloth paid, dampened with turpentine or 
Lithotine. Pat it in well worked press ink 
and rub the image 

If the background should pick up ink, 
rub it with a cloth pad moistened with 

phosphoric acid solution (2'4 ounces of 
85% phosphoric acid in a_ gallon of 
water 

An alternate and perhaps better way 
of inking the image is as follows: Moisten 
the plate with the phosphoric acid solu 
tion, apply deep-etch developing ink, and 

The ink will stick only to 
Sometimes the amount of ink 


rub it down 
the image 
left on the plate will be very small. The 
image will look brown. This does not 
mean that the image won't take ink on 
the press. However, you may want a 
good black image for checking. In this 
case, roll up the plate with a hand roller 
and roll-up ink. 

10. When the image has been inked 
up, etch the plate with either cellulose 
gum or a gum arabic etch. Use two ap- 
plications, rubbing each one down dry 

11. Gum the plate with vour usual 
gum arabic solution. 
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If the plate should go blind on the 
press, rub up the image with press 
ink and the phosphoric acid solution 
as described before. Use pumice if 
necessary. If the plate should scum, 
you can clean it up with the same 


phosphoric acid solution. 


Life of the Plate 


As yet, we don’t have much infor- 
mation on the life that might be ex- 
pected from the L'TF bi-metal plate. 
A recent letter reported 2,750,000 
impressions from the same plate over 
seven runs on a web press. The plate 
eventually failed at the clamps. 

Another plate broke at the clamps 
after the third run and 1,600,000 
impressions. In both cases, the image 


was still good. 


Conclusion 

The L'TF Copper-Aluminum plate 
shows great promise. It is compa: 
itively inexpensive and easy to make. 
And, so far, it has shown itself to be 
ilmost foolproof. It can take a lot of 
abuse without apparent harm. 

But, like all things new, there is 
still a good deal that we have yet to 
learn about it. If you would like to 
try these plates, the Research De- 
partment of the Lithographic Tech- 
nical Foundation will be glad to work 
with you. And, if you go ahead on 
your own, let the Foundation know 


what results you have. 


Preventing Ink Roller Stripping 
TEEL | ink 


(refuse to take ink in places) 


rollers that strip 
are not only annoying but expensive 
in terms ot the down time you need 
to resensitize them. 
According to the Lithographic 


Technical Foundation, steel rollers 
strip because the metal, or whatever 
is on the metal, wants to be wet by 
water rather than by greasy ink. With 
such a preference, ink on the steel 
water. The 


is easily displaced by 


tendency is encouraged if (1) the 
press has not been properly washed 
up, and dried ink and gum remain 
on the rollers, (2) if you use too 
much gum or too much phosphoric 


(Continued on Page 73) 
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Metal Decorating Machinery 


Harborside Terminal, Unit 3, 34 Exchange Place, Jersey City, N. J. Y 














Texas Meeting Tops NMDA Record 


registration, and discussions centering 


ITH Governor Allan Shivers 
of Texas as a guest of hon- 
or, and an attendance top 
ping all previous records, the annual 
National Metal 


Decorators Association, held in Hous- 


convention of the 
ton, Texas, October 27-30, was de- 


clared the best meeting held so far 





bv the association. Total attendance 
reached about 200 including mem- 
All ses- 
sions were held in the new Shamrock 
Hotel. 

The NMDA selected Donaldson 


Brown of Donaldson Art Sign Co., 


bers, wives, and supplymen. 


Covington, Ky., as its president for 


the next twelve months. He _ has 
served as vice president and succeeds 
William J. Kerlin, Tinplate Litho 
graphing Co., Brooklyn, in the top 
post. George A. (Buck) Frank, Je., 
Metal Coating & Litho Co., 


advanced from sec 


Sheet 


, 
Saltimore, was 


retary-treasurer to the office of vice 
Robert 


Lithographing Corp., Chicago, was 


president. Singley, Closure 
elected secretary-treasurer. 

Members of the board of directors 
are: Past President Kerlin; Earl FE. 
Gray, Caspers Tin Plate Co., Chi- 
cago; E. R. Byers, R. M. Hollings- 
head Corp., Camden, N. J.; Wins- 
low Parker, Parker Metal Decorat- 
ing Co., Baltimore; Harold Jensen, 
Heekin Can Co., Cincinnati; Harry 
G. Kammerer, Pittsburgh Metal Dec- 
orating Co., Pittsburgh; Neal Rader, 
The Texas Co., Port Arthur, Tex.; 
and Arthur E. Uhleen, Enamelstrip 
Corp., Allentown, Pa. 

The four-day program comprised 
several business, sessions, panel discus- 
sions, a banquet, and visits to two 
lithographing and metal fabricating 
plants. 


The opening day was devoted to 





around association business and pro- 
cesses of lithographing and related in- 
dustry topics. Considerable interest 
was shown in applications of catalytic 
heating involving the re-use of fumes 
and gases in baking ovens. Such an 
installation at the Enamelstrip Corp., 
Allentown, Pa., was discussed in- 
formally. 

The entire day Tuesday was de- 
voted to plant visits. Chartered buses 
took the group to the Houston plant 
of Rheem Manufacturing Co. where 
a 72” lithographing line was in oper- 
ation producing sheets for 55 and 58 
gallon lithographed Rheemcote steel 
drums. The line is over 300 feet 
long, and includes a Dexter feeder, 
Hoe single color press, a second 
feeder (which can be by-passed), a 
Wagner coater, a Wagner oven, oven 


stripper, sheet turnover wheel and 


rp., Allentown, Pa., 
r, Tex.; and Harol 
when this photo 
Tinplate Litho Cc 
Singley, Closure 


y-treasurer of 





p sited the Gjordon Bartels Co 


rations where Rockford, IIL; 


types were being 


Edward Haskell, In 
pro terchemical Corp., Cincinnati; R. B. 
rocess was followed Wilson, Stoner & Mudge, Inc., Pitts 


burgh; and Ira R. Messer, Watson 


Standard Co., Pittsburgh. 
ment 


Mr. Bates reminded 


Henderson and Andy Siegler of Con 


that oleoresinous coatings 
tinental Can both were in 


attendence 


n use some 40 years, but 
it the convention and we hand 


re on 


term has been carried over to apply 
it the plant. ¢ . » ther ’ e " . 
to newer synthetic materials. The 
The Wednesday session was de materials are somewhat limited in 

becue lunch was served voted to panel 


discussions by repre 


joint effort of Rheem and Cor 
il 


their applications, he said, their chief 
sentatives of supply manufacturers idvantages being good flow and 
liek *r Y ing 
and also by lithographers. Coatings opacity. ‘Their uses have been most], 
A tour of the Contine plat 


in can linings. They 


was the first topic, with ten minute are subject 
tollowed in the atternoon. talks by the following: Henry Bates 
Lilly Varnish Co., Chicag 


however, to vellowing and tackiness. 
graphing in | oT 


»; Gordon Mr. Bartels, speaking on alkyd 





t for them were found. But since 


1930s. In they have been considered often as 


hal +} 
i shallower Starting point *T lan as a fin 


ng, alkal shed product. There are old fashion 


retention. ed standard others blended 


ithstand ge ot fab vith other mater ind the univers 


ind hav iral it il type of vinyls. s| hey offer better 


idhesion, desirable opaque or trans 


parent color, withstand food products 
Vinyls 


good fabricating properties, he 


have no flavor odor. 


Under disadvantages he report 
that they are not. satisfactory 


where soldering is required, as the 


are not thermally stable enough. 


They also are not satisfactory 
where a high order of solvent resist 
ance is required. ‘The thermosetting 
vinyls are the newest type, he said. 
Many plants now are running rollers 
as long with vinyl materials as with 
iny other materials, Mr. Wilson re 
ported. 

Mr. Messer discussed £pon esters, 
and his paper will be published here 
later. 

Mr. Haskell, in taking up the sub 


ject of phenolic resins, gave black 





IN THE GRAPHIC FIELD IT’S ANSCO 
Because of Great Products Like These! 











J 
REPRODOL 


EVELOPER 





ANSCO REPRODOL DEVELOPER 


[his improved graphic formula develops Repro- 


ANSCO REPROLITH FILM 


Ansc feprolith is a blue-sensitive emulsion 
coated on a low-shrink safety base. This film ts lith Film to the maximum density and high con- 
intended primarily for making high-contrast pos trast required for fine photomechanical work. 


itives by mtact printing from line and halftone 
\nsco Reprodol is unconditionally recommended 


negatives, but may also be used for making excel : 
for line and halftone negatives and for contact 


lent line and halftone negatives in the camera 
negatives for dot etching 


kor best results, de ve lop n \nsco Reprodol 


Like all Ansco Graphic Films, Ansco Reprolith offers Normal developing time for fresh Reprodol is 2 to 


high resolving power ... fine dot etching qualities 
ty am o ‘ : sas au y minutes. Reprodol comes in laboratory-packaged 
clarity in white areas... steep gradation... 


wide developing latitude. 





2 and 10-gallon sizes. 


When You Want an Opinion That’s Based on Experience... 


ASK YOUR ANSCO MAN! 


ANSCO, Binghamton, N. Y. A Division of General Aniline & Film Corporation. “Fro 









board diagrams of their chemica! 
structure. He explained that the oven 
heat converts the polymer to its com 
pletely cured state. The phenolics 
are now taking their place among 
other materials. They are imperme 


able to moisture and have excellent 








resistance to solvents and acidic type 
materials. The film is good for san- 
itary linings for such products as fish, 
sea foods, fatty meats and other high 
protein foods, closures for pickles, 
etc., and for use on black iron paint 


cans. He cautioned that phenolic films 






must be held within the film weight 
range, and must be controlled care- 
fully. Only a small amount of the 
material is needed, and therefore it 
is economical, he said. He urged con- 
sultation with the manufacturer re- 


garding the job requirements. 
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How to Prepare Art and Copy 
for Offset Lithography 

By William J. 

and John McKinvan 


Stevens 


I'welve chapters with over 125 illustrations, two- three 


and four-color lithography throughout. 8'4 x 11”, cloth 


hard covers. A colorful and highly useful book 


Widely 


bou id, 


for your library. used in schools. 


POSTPAID °5.25 


How to Sell Lithography 
By Arthur M. Wood 


Illustrated, 176 pages. Chapters on copy preparation, 


iffset process, selling technique, use of 
ofhice 


briefs on postal and legal aspects. 6 x 9” 


pictorial itiine of 


ind = quotations, procedure, company 


POSTPAID $5.25 


Color Chart for Dot Etching 


Chis chart, composed of four sheets, is 22'2 x 26%2, and 


is bound at the top with a metal strip for wall hanging. 
The fir 
black The second is warm red, cvan blue, 


Number 


and black, 


st sheet is magenta, cyan blue, process vellow and 
process vel 
three is magenta, warm blue, 


w and black 


process vellow while the last is warm blue, 


warm red, process yellow and black 
Each of the four pages contains 215 color squares. Each 
square of color is identified, and each square is divided 


into f lifferent percentage screen tints. It was pro- 


luced on regular offset stock on a two-color offset press 


COMPLETE FOUR-PAGE WALL CHART—$10 


Modern Lithography 

175 Fifth Ave., New York 10, N. Y. 
Enclosed is payment. Please send the book, 
How to Prepare Art & Copy—$5.25 
Lithographers Manual—$5.25 

How to Sell Lithography—$5.25 
Photography and Platemaking—$6.75 
The Single Color Offset Press—$6.25 
Color Chart for Dot Etching—$10.00 


add 3% 
Name 
Street 


City, Zone, and State 


sales tax if in New York City) 


Photography and Platemaking 
for Photolithography 
By 1. H. Sayre 
(Fifth Edition 1951) 


Chemistry of Lithography, Processes of Platemaking, 
Formulas, Albumin, Deep Etch, Photo Composing, Layout 
and stripping, Chemistry of Photography, Negative Treat- 
ments, Optics, Photographic Equipment, Halftones, Con- 
tact Screens, Color, Filters, Separations, Color Processes, 
Use of Densitometers, Two Color Printing, Special Color 


Processes. 


Standard Size, Hard Cloth Cevers, 442 Pages, Illustrated. 
Widely Used as a Standard Textbook. 


POSTPAID $6.75 


The Single Color Offset Press 
By I. H. Sayre 


Section 1 of this book deals with the Harris 17 x 22” 


and 21 x 28” 


offset presswork. 


20” 
aV >» 


4 


Section 2, the materials used in 


Webendorfer 14 x 


presses. 
Section 3, the ATI 


17 x 22” and 22 x 29” presses. 


X << 


Sandard size, cloth bound book, 284 pages, Illustrated. 
Widely used as a standard textbook. 


POSTPAID $6.25 


The Lithographers’ Manual 
Compiled by Walter E. Soderstrom 


A compendium of helpful information on the litho- 


Compiled as 
12”, cloth 


graphic industry, equipment and processes. 


a one-volume “library” of lithography. 9 x 


hardbound. 
POSTPAID $5.25 


(or chart) as checked. 


Order direct from 
Modern Lithography 
175 Fifth Ave. 
New York 10, N. Y. 
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Following these talks, two informal 
talks were given by E. Gurin, Rapid 
Roller Co., Chicago, and Les Weit 
zel, Forney’s, Inc., New Castle, Pa. 
Mr. Gurin discussed composition and 
synthetic rubber rollers and said that 
development of rollers to handle new 
coating materials is complex and re 
quires cooperation among metal dex 
orators, coating makers and _ roller 
makers. Mr. Weitzel discussed a new 
type of metal roller for use as the 
bottom roller ot coating mac hines 
which he is manufacturing experi 
mentally for the Sheet Metal Coat 
ng & Litho Co., Baltimore. 


a 


‘s mie . 
= 


m= i ~” 


Following the conclusion of these 
discussions, an impromptu panel from 
the audience was drafted to carry on 
a discussion of questions from the 
floor. These panel men were Harold 
Jensen, Heekin Can Co., Cincinnati; 
Richard Barkalow, Sherwin-Williams 
Co., Hubbard, Ohio; Robert Sing- 
ley, Closure Lithographing Corp., 
Chicago; Charles Whitaker, Crown 
Cork & Seal Co., Baltimore; and 
Howard Cantwell, also of Crown 
Cork & Seal. 

In the afternoon session, a discus 
sion on inks for metal decorating was 


given by Dan Gallagher, Crescent 


Ink & Color Co., Philadelphia, and 
Earl Hickcox, Printing Ink Div., 
Interchemical Corp. Mr. Gallagher 
traced the history and development 
of metal decorating inks, especially 
during the period since 1914. He 
then explained how signs, crowns, 
cans, and many other products all re- 
quire different ink formulations pro 
viding different properties. He dis 
cussed the fast-drying inks in use to- 
day, and said that the principle of 
polymerization, a change from liquid 
to solid form effected by heat, is the 
basis of these inks. 


Mr. Hickcox then took up the dis- 
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ANKLOR F, a CONTACT FILM 
for contact positives as used 
in making deep-etch plates, has 


unusually high resolution 


and great opacity. Its advantages are that it 


can be developed in standard 
D-72 TYPE DEVELOPER and handled 
in the good visibility of 
YELLOW SAFELIGHT. 
The price means 


real economy too! 


ANKEN CHEMICAL & FILM 





cussion with the theme “Little Things 
We Cannot Afford to Overlook.” 
He discussed many items which a 
decorator should go over with the 
ink supplier in preparation for any 
iob in order to get the maximum re- 
sults. He gave tips on handling inks 
storing them, baking them, etc. 
which, although he observed are gen- 
erally known, too often are ovet 
looked. Many common troubles can 
be avoided by anticipating them and 
taking steps to stop them before thes 
happen. (His paper will be pub 


lished here in full, in a later issue. ) 


The social highlight of the four 
day convention was the Wednesday 
evening reception and banquet. ‘I he 
guest of honor at both events was 
(jovernor Allan Shivers of ‘Texas, a 
lifetime friend of Neal Rader, local 
convention chairman. Governor 
Shivers posed for numerous photo 
graphs and shook hands with nearly 


ill those present. 


At the banquet he spoke on the 
background ot the ‘Texas tidelands 
ssue. He explained that the oil-beat 
ng lands, which extend 101% miles 
off the shore, were acquired by Texas 
when it won its independence. Later 
when it entered the U. S. these lands 
were offered to the federal govern- 
ment in payment of Texas’ outstand 
ng obligations, but were refused by 
the federal government. Since then 
they have remained the property of 
Texas, he said, although many people 
believe otherwise because of what he 
alled misrepresentation of a recent 
Supreme Court decision in which it 
vas ruled that the U. S. had a “par 
umount interest” in the tidelands. He 
received a very hearty applause fo! 
lowing his talk. 

The Thursday morning session was 
levoted to business and election ot 
officers. ‘The place and dates of next 
vear's convention will be decided by 
the board of directors at a later time. 

Convention business included the 
passing of a resolution paying tribute 
to Clarence W. Dickinson of R. Hoe 
& Co., who was unable to attend the 
onvention because of ill health. It 
was thought to be the first such meet 


ng he had missed. The NMDA 


yficials were to send greetings to Mr. 


Dickinson at his home in Haddam, 


Conn. 


Ladies attending the convention, 


numbered about 40, and were enter- 
tained with a three-day program in- 
luding a style show and tea, a tour 
of Houston and vicinity, and a lunch- 
eon. 

Many supply firms maintained hos- 
pitality rooms in the Shamrock dur- 
ng the meeting days. Open dis 
cussion meetings, the reception and 
banquet were open to supply men, 
Ww hile other s€ssions were ¢ losed. Wil 
liam J. Kerlin, on hand for the open- 
ing session, was called home unex 
pectedly by the death of his father. 
Donaldson Brown presided over the 
remaining activities. 

Members of the convention com- 
mittee besides Mr. Rader, were Earl 
FE. Gray, Caspers Tin Plate Co., Chi- 
cago, and George A. Frank, Jr., 
Sheet Metal Coating & Litho Co., 
Baltimore.**® 
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Samuel R. Kerlin Passes 

Samuel R. Kerlin, 78, of Palmyra, 
N. J., died October 25 in a Cam- 
den, N. J. hospital following an ill- 
ness of several weeks. He was the 
father of William J. Kerlin, Tin 
plate Lithographing Co., Brooklyn, 
immediate past president of the 
National Metal Decorators Associ- 
ation. The elder Mr. Kerlin had been 
in the hospital for two weeks. Wil- 
liam Kerlin returned home from the 
NMDA convention in Houston fol- 
lowing receipt of news of his father’s 
death. 

. 

Hollingshead Expands 

\ new lithographing and coating 
line is being installed this month in 
the metal lithographing department 
of R. M. Hollingshead Corp., Cam- 
den, N. J., E. R. Byers, head of the 
department, announced. The line 
will consist of a Hoe tandem 34x36” 
press, a 12” Wagner spot coater, a 
Wagner oven, and a Dexter sheet 


turner. 


rinting unlts are 
ne height bed plate 
; platform is on one 


vantage of the 
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A vertical trim lamp burning two high intensity National Photo 

No. 98 carbons at 75 amperes and 23 volts at the arc. 

The arc current controls the carbon feed so that the illumination and 

color temperature are constant. Uniform illumination is provided on work of any 
size, with extreme steadiness of light volume. 

An optically corrected metal reflector provides uniform light distribution 

over the entire copy board. 


At Last! 


LOW-COST 


MOTOR-DRIVEN 
CAMERA ARC LAMP 





The power transformer is of the isolated secondary type, providing complete 
protection from shock to the operator. The Strong Grafarc 

time-proven method of compensation for line voltage variations has 

been incorporated. This system makes use of an indicating 

meter and a dial-type, tap-changing switch. 


Fully Automatic High Intensity 


GRAFARC 
CHALLENGER 


Light in weight, the Challenger is readily mounted on the lamp support arms of 
any camera. Adapters are available to fit all makes of cameras. 
The Challenger can also be used as a printing lamp. 


There are Strong Grafarc lamps designed for all phote-mechanical 
processes— printing lamps, camera lamps, 

Photo-composing lamps and 

overhead printing lamps. 
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Send coupon today 
for free literature 
and prices. 


_ 
& 


THE STRONG ELECTRIC CORPORATION 


17 City Park Avenue . Toledo 2, Ohio 
Please send free literature and prices on the new Strong Challenger Camera Arc Lamp. 


Name 

Firm 

Street 

City & State Name of Supplier 
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Cites Container Advantages cause they are strong, and waterproof ant general manager of Canco’s gen- 
Decorated metal containers tor and repel insects. And, she says, eral purchasing department. 

candy are the subject of an enthusias- ‘They continue to sell—to carry a The new manager of sales, a native 

tic article promoting their use for brand name as long as the container of Philadelphia, is a veteran of 22 

merchandising confectionery, which exists.’ Dealers, too, she continues, vears with the can-making firm. He 

appears in the October issue of Con appreciate these metal containers be- went to work as an inspector in 

fectioners Journal. cause they are less liable to damuge, Canco’s Philadelphia factory shortly 
“Never before have metal candy dust and dirt, and also make effective after he was graduated from the Uni- 

boxes been so handsome as today,” point-of-sale displays, as well as pro- versity of Pennsylvania's Wharton 

writes the author, Anne Mary Law- tecting their contents. School of Finance and Commerce in 

ler. They come in so many varied “A metal box — luxury or prac- 1930. 

shapes, forms, colors and designs, she tical,”’ she concludes, ‘combines ver- e 

points out, and they bear handsome satility, attractiveness and appeal and 


Kipp Named Canco Director 
Donald B. Kipp, member of the 
law firm of Pitney, Hardin & Ward 
of Newark, N. J. has been elected 
director of American Can Company. 
Mr. Kipp is also a director of Amer- 


and unusual finishes resembling satin practical durability. They also hap 


brocade, porcelain, leather, rafha or pen to be economical, because they 


wicker, mosaic, embroidery, lace, even carry a sales message long after their 

jewels. Designs range from winter contents are forgotten.” 

scenes to hunting, flowers, or puppies, e 

for every season, sentiment or age H2ads Sales in Atlantic Div. : ‘ 

hee: : : ican Colortype Company. 

group. But their big attraction, she George F. Henschel, manager of 

emphasizes, is that all are reusable, the beer division of American Can e 

finding their way to desk or den, bou- Company's general sales department, Distribute Strong Equipment 

doir or bureaudrawer, living room has been appointed manager of sales The Special Products Division of 

or nursery. for the company’s Atlantic Division, Harris-Sevbold Co. is now distribut- 
Housekeepers, says the writer, the company announced. ing the Strong Grafare high intensity 

cherish these metal candy cans for Mr. Henschei succeeds B. R. arc lamp manufactured by Strong 


storing soap, flour, sugar, cookies, be- Wood, who has been named assist- Electric Corp., ‘Voledo. 


new GENERAL... 


SILK SCREEN PRINTING PRESS 


MODEL 16 Spectally DESIGNED fer | 


PRECISION HIGH-SPEED 
VOLUME PRODUCTION 
ON SMALL SHEET SIZES 


e@ SPEEDS UP TO 3000 PER HOUR 


e@ HAIR LINE REGISTER — adjustable 
while press is running 


@ HANDLES UP TO 40-PT. BOARD 
e 15-MINUTE MAKE READY 


@ LINE CONTACT PRINTING assures 
sharpness 


e AUTOMATIC COLOR DISTRIBUTION 
© HANDLES ALL TYPES OF SILK SCREEN 
INKS AND ADHESIVES 


TOM 
Os ae Ne SALTY EQUIPMENT pfhvatlable with COMPLETE CAMERA and DARK ROOM EQUIPMENT 


GENERAL RESEARCH & SUPPLY CO. 


572 $. DIVISION AVE. GRAND RAPIDS, MICH 
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New Harris Metal Press 


An experimental model of a tan 
' 

lem metal lithographing press has 

been built by Harris-Seybold Co 


Cleveland 


ind photog iphs ot 


were shown during the convention of 


the National Metal Decorators Assn. 


in Houston October 27-30 The 


press Was sa 1 to be installed in the 
American Can Co. plant in Milwau 
kee ‘4 here if is inde yoing tests. 


Continental Net Declines 
Continental Can Company, Inc 
New 


ncoome 


York reported onsolidated net 


months ended 


$10,861,049 


tor the nine 
September 30, 1952 of 
or $3.19 per common share on 3,169 
outstanding, compared 
t S12 268 938 or 


3,162, 


220.9. shares 


with net income 0 


$3.74 per common share on 
493 outstanding shares for the com 
parable nine months period of 1951, 
Lucius D. 


chairman of the board. 


weording to General 


Clay 
Net sales of $364,834 470 tor the 


current nine months period and $157,- 
estab 


any 


633,055 for the third quartet 


lished 


comparable periods in the company s 


new records exceeding 


history. 


Sales as irrently reported com 


pared with sales of $353,164,558 tor 


the first months of 1951 and 


$142,781,085 for the third quarter ot 


nine 


last vear 

In commenting on the current re 
Clay 
prolonged strike in the steel industry 


both volu 


port, General stated that the 


hurt me and profits during 


the period covered by the report. 


Although sales were at a record level 
higher 


been even 


the strike 


they would have 


had it not been for n the 


industry 


steel 
* 


Plan Canners Exhibit 
Phe Canning Machinery & Supply 


Association whose membership in 
4 ludes many ibe] | thogr iphers and 
metal decorators sery ny the food can 
ning indust will hold its next an 
nual meeting at the Conrad Hilton 
Hotel, Chicago, Feb. 21-25 concur 
ently with the National Canners As 


sociation convention and trade show 


Remodeling at the hotel has made pos 


additional 5,000 sq ft. of 


sible an 


exhibit space which it is expected will 


be taken by 


many newcomers not is now chairman of the Electric Heat- 
heretofore appearing at this affair. ing Committee of the American In- 
p stitute of Electrical Engineers, 


Joins Catalytic Combustion 
Paul H. 


The 


Cjoodell as 


appointment of 
sales manager 
Catalytic Combustion Corp., 
was announced by R. J. 


dent. Mr. Goodell formerly, 


sociated with Jensen Specialists, Inc.. 


ind the Trumbull Electric 





FREE SAMPLE! 
Test an 8 Ib. Trial 
Order in your 
own shop on our 
unconditional money 


back guarantee! 








Ruff, presi 





a member of the Ovens and Furnaces 


tection Association. 


of the In his new capacity, 


I Jetroit, 


Was as 


fume combustion. 


Depart 


Deliver tough, glossy, scratch- 
proof impressions to your customers by add- 
ing homogenized Glazcote to your regular 
printing inks. Blends readily with all inks, 
increases sharpness of halftones, prevents 
too rapid drying, repels moisture and sticki- 
ness. Glazcote is scientific “insurance protec- 
tion 


for your letterpress or offset printed 


product! 






1Y 





ment of the General Electric Co. He 


Committee of the National Fire Pro 


Mr. (s00dell 
with a select group of field engineers 
will be assisting industrial plants 

the application of the Catalytic Com 


bustion Process for low-temperature 

















ROLLER STRIPPING 


(Continued from Page 59) 





acid in your fountain solution, and 
(3) if the rollers on the press are 
not set correctly. 

Steel's preference for water can be 
eliminated by covering the ink rollers 
with a material that wants to be wet 
by ink rather than by water. 

You can do this by having your 
steel rollers electroplated with copper 
»r covered with a hard rubber. Cop- 
per and rubber are primarily ink re- 
ceptive. They do the best job of elim 
inating stripping troubles. The big 
objection is that you have to dismantle 
most presses to get the virbrators out 
to treat them. 

So, the LTF laboratory worked 
out a “next best’ procedure. ‘This 
new method is copper plating the steel 
rollers by applying a chemical cop- 
per-plating solution. The job is fair 
ly easy to do. And vou don't have to 
take the permanently installed vibra- 
tors out of the press. It’s quite a bit 
better than the usual method of re- 
sensitizing stripped rollers because it 
keeps them sensitive to ink for a 
longer time. 

LTF reported a_ copper-plating 
solution to do this job at its 1951 
Research Committee Meeting. Since 
then, they have developed an im- 
proved plating solution and another 
method of application. These will be 


described. 


Preparation of the Plating 
Solution 
The copper-plating solution that 
LTF developed is made from the ma 
terials listed below. You should be 
able to get them from any chemical 
supply house. 
This formula s given on the ftolliowind 
page 
Mix in the order listed. The 
cuprous chloride won't go into solu 
tion until the acid is present. Also, 
it will dissolve a lot faster if you 
powder it first with a mortar and 
pestle. Keep the solution well stop 


pered when you aren't using it. 


How to Copper Plate the Rollers 
The plating procedure is very easy. 
There are only two steps: (1) clean- 
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She changed America’s mind 


And it wasn’t easy. For 58 years with a head full of 
plans, a heart full of courage and a suitcase full of 
literature, Susan B. Anthony, the grand old lady of 
women’s suffrage stumped America. “Men their rights 
and nothing more . . . women their rights and nothing 
less.” 
With indomitable fortitude she held to her purpose through ridicule, pov- 
erty, and even criminal indictment. 
Once she was asked, “If you vote, are you prepared to fight?” “Certainly,” 
she replied to her would-be tormentor, a prominent 
editor, “just as you did in the late war—at the 
point of a goose quill.” 
No greater tribute could have been paid 
Susan B. Anthony than the care with 
which the women’s vote was cultivated 
in this election year. 
In the selection of letterhead and 
envelope papers for office use, the GILBERT 
“women’s vote” should be 
important, too. Recommend prn COM} 
Gilbert Quality Paper. Your 
customer's stenographic staff 
will appreciate the sturdiness of its 
new cotton fibre content which 
makes possible neat, clean erasures N J 
eliminating time-consuming RWG 
retyping. Gilbert offers the SS enasna, 8 
most complete line of new s, Sy) 


\ 
cotton fibre content papers for os 
business use. Ask your “\ 


consié 


Gilbert Paper Merchant 
for samples. 


. Sty 
¢ 
6 BOND * ONIONSKIN * LEDGER 


a —@® ° 
~~” INDEX BRISTOL * MANUSCRIPT COVER * VELLUM * SAFETY 
. _ 

¢ ‘9 REPRODUCTION * BANKNOTE PAPERS 
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A good letterhead is always better- printed on a Gilbert Bond 








LTF Copper Plating Solution 


Isopropyl Alcohol, 98% 
Ethylene Glycol 
Hydrochloric Acid (concentrated ) 


Cuprous Chloride (CuCl,) 


Metric 
Units 
450 ce. 
450 cc. 
21 ce. 


15 grams 





The first re- 


The 


ing and (2) plating. 
quirement is essential. rollers 
must be absolutely clean. 

‘There are two ways to clean the 
rollers. We'll describe the easier one 


first. 
Ceaning the Rollers on the Press 
LTF 


method of washing up a press. It em- 


recently reported a new 


ploys three different solutions. These 


are applied to the rollers, one after 
the other. Used instead of ordinary 


solvents like kerosene or naphtha, 


they do a much more efficient job cf 
cleaning.* 

This is the best and easiest meth- 
od of cleaning the rollers betore you 
copper-plate them. If you are now 
using this wash-up method, most ot 
the accumulated ink and gum on the 
have been re 


rollers will already 


moved. In this case, clean the rollers 

thoroughly with a couple of caretul 
wash-ups. 

Plating the Rollers 

While the rollers are still wet with 


Number 3 


copper-plating 


the last application of 


solution, pour on the 
solution. Apply it the same way as you 
do the wash-up solution. The copper 
will plate onto the clean steel almost 
immediately, and the job will be done 

In case you have never cleaned your 
press rollers with 3-solution wash-up 
go through the three-step wash-up 
four or five times. This will make 


Then, 


copper-plating 


sure that the rollers are clean. 
as betore 


apply the 


solution while the rollers are. still 


wet with the Number 3 solution. 
Apply the plating solution first to 
one side ot the inking system and 
then to the other side to keep the 
friction-driven rollers trom. stalling. 
It the copper does not deposit even 


ly, tighten the blade of the wash 


*This was published in full in Modern Lith 
ography, April, 1952 


machine and remove the coppering 


solution. ‘Then loosen the blade and 
apply a fresh application. 

This solution will definitely copper 
plate clean steel. If the rollers re- 
fuse to plate, then you'll know that 
(1) your cleaning job was not thor- 
ough enough, or (2) that your wash- 
up solutions are not as effective as 


they should be. 


Cleaning the Rollers Manually 

If you don’t want to use a 3-solu- 
tion wash-up, you can still copper 
plate the rollers. But the job is a 
littie harder to do. In this case, you 
have to clean and plate each steel 
roller manually. Here is the pro- 
cedure that LF suggests. 

First, make up a solution of phos- 
phoric acid by adding about 2% 
ounces of 85¢¢ phosphoric acid to a 
gallon of water. Then take out all 
of the steel rollers that come off the 
press easily. 

Wet a wad of cotton with the phos- 
Daub the cot- 


Then 


phorice acid solution. 
FFF 


scrub the roller. 


ton in some pumice. 


(Continued on Page 123) 
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Abstracts of Current Literature in the Graphic Arts 





These abstracts of important current 
articles, patents, and books are compiled 
as a service of the Lithographic Technical 
Foundation, Inc. They represent state- 
ments made by the authors and do not 
express the opinions of the abstractors or 
of the LTF. 

Since some of the abstracts are from 
abstract journals, LTF cannot furnish 
photostats of all of the original articles. 
If the title is marked with an asterisk, 
LTF has no further information than that 
contained in the abstract itself. Inquiries 
about these items should be sent direct to 
the source that is named. If you want 
copies of U. S. Patents, write direct to 
the Commissioner of Patents, Washington 
25, D. C. Send twenty-five cents for each 
patent desired. Make checks or money 
orders payable to “Treasurer of the U. S.” 


If the title of the abstract is not marked 
with an asterisk, LTF can supply photo- 
stats of the original article. The charge is 
sixty cents per page plus six cents postage. 
Orders from companies or individuals 
who are not members of LTF cannot be 
filled until payment is received. Orders 
with payment enclosed receive immediate 
attention. 


Foreign patents may be obtained as 
photostats from the Library of Congress, 
Washington, D. C. 


LTF also has mimeographed lists of (1) 
“Periodicals Abstracted by the Research 
Department’ and (2) “Books of Interest 
to Lithographers”. These are available for 
ten cents each in coin or U. S. stamps. 
Lithographic Technical Foundation, 1800 
S. Prairie Ave., Chicago 16, III. 





Photography, Tone and 
Color Correction 


*Method for Color Separation. U. 8. 
Patent 2,614,042. W. C. Huebner. Of 
heal Gazette 663, No. 2, October 14, 1952, 
page 515. 1.In the art of producing a 
color separation negative of a color copy; 
focusing a copying camera on the color 
copy with the field of view of the ob 
jective lens of the camera including the 
entire surface source white light through 
a prism with said light source and said 
prism at least equal in length to one 
of the copy, then masking the 
a band of 


dimension 
spectrum produced to form 
light of a single predetermined color of 
substantially uniform density throughout 
and coextensive in length with one dimen 


sion of the copy but fractional in width 
compared to the other dimension thereof, 
projecting upon an extremity of the un- 
lighted copy said band of light which 
uniformly illuminates only a zone of the 
copy corresponding to the area of the 
band, then moving the, band of light 
while always entirely within the field 
of view of the camera lens in the direc- 
tion of its width and of the other dimen- 
sion of the copy and with its origin at a 
constant distance from the copy until the 
moving band of light has scanned the 
entire copy and has unifermly illuminated 
successive zones thereof each correspond- 
ing to the band area with said successive 
zones aggregating the entire surface of 
(Continued on Page 123 
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“It’s beautiful, and the 
recipes look so easy” 














“ay "Our 
ey ure /), 


De ever-growing numbers, electrical appliances 
flow into American homes. Inventive genius, beauty 
of design and color, and precision manufacture 
have built this great industry. 

Mass production and skillful use of the printed 
page — persuasive, colorful brochures, catalogues 
and “how-to-use” literature — have converted yes- 
terday’s luxuries into today’s necessities — have 
brought us countless comforts and conveniences. 

Enhancing the pictorial realism and buy-urging 


appeal of many successful printed salesmen are XFORD PAPERS 


the clean, sharp reproduction features of Oxford 


papers. Oxford papers, coated and uncoated, pro- Help Build Sales 


vide fit foundation for pages that sell. 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. ¥. OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, Ill 
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Nation-wide Service 
Through Oxford Merchants 


Albany, N.Y. . . . . . W.H. Smith Paper Corp. 
Atlanta,Ga. . . . . . . Wyant & Sons Paper Co. 
Augusta, Maine é Carter, Rice & Co, Corp. 
Baltimore, Md. . . . . . The Mudge Paper Co. 
Bethlehem, Pa. . . Wilcox-Walter-Furlong Paper Co. 
Boise, Idaho. . . . . . . Blake, Moffitt & Towne 
Boston, Mass. . . . . . Carter, Rice & Co. Corp. 
Buffalo, N.Y... . . . . Franklin-Cowan Paper Co. 
Charlotte, N.C. . . . . . Caskie Paper Co., Inc. 
The Charlotte Paper Co. 

Chattanooga, Tenn. . . . Bond-Sanders Paper Co. 
Chicago, Il. . . . . . Bermingham & Prosser Co. 
Bradner, Smith & Co. 

The Whitaker Paper Co. 

Cincinnati, Ohio. . . . The Johnston Paper Co. 
The Whitaker Paper Co. 

Cleveland, Ohio . . . . The Cleveland Paper Co. 
Columbus, Ohio . . . . Seioto Paper Co. 


Dayton, Ohio . . Cineinn - Cordage & Paper Co. 
he Whitaker Paper Co. 


Des Moines, Iowa . . . sauna & Prosser Co. 
Detroit, Mich. . . . . . Chope Stevens Paper Co. 
Fresno, Calif. . . . . . . Blake, Moffitt & Towne 
Hartford, Conn. . . . Green & Low Paper Co., Inc. 
Indianapolis, Ind. . . . . . MacCollum Paper Co. 
Jacksonville, Fla. . . . . Jacksonville Paper Co. 


X Kalamazoo, Mich. . . . Bermingham & Prosser Co 
FO R D PAPE RS Kansas City, Mo. . . . Bermingham & Prosser Co. 
Knoxville, Tenn. . . . . . . Louisville Paper Co. 

Lincoln, Neb. . . . . Western Newspaper Union 


Little Rock, Ark. . . . . . . . Roach Paper Co. 
Blake, Moffitt & Towne 


* Long Beach, Calif. . . . . » 3 
Los Angeles, Calif. . . + Blake, Moffitt & Towne 
€ P ul a es Louisville, Ky. . . . . . . Louisville Paper Co 





Lynchburg, Va. a” hora . Caskie Paper Co., Inc. 
Manchester, N. H.. . . « « C,H. Robinson Co. 
Memphis, Tenn. . . . . . . Louisville Paper Co. 
. ° P Miami, Fla. .. . . Everglades Paper Co. 
Foundation for printing that sells, Oxford papers — 250,000 iiientinn Wi. . . Aileiethtbiiien Dene Os. 


Sensenbrenner Paper Co. 


tons a year — are specification-preferred. Both quality and Minneapolis, Minn, . . Wilcox-Mosher-Leffholm Co. 
Nashville, Tenn. . . . . . Bond-Sanders Paper Co. 


cost considered, it pays to choose from the many Oxford Newark, N. J. Bulkley, Dunton & Co., Ine. 
New Haven, Conn. . . Bulkley, Dunton & Co. 
. ra) 
grades, coated and uncoated, for catalogues, brochures, labels, as ek * (Div. of ae aes a? 
Bulkley, Dunton & Co.. Inc. 
wraps, magazines, books and other printing and converting Green & Low Paper Co.. Ine. 
Miller & Wright Paper Co 
: 1 The Whitaker Paper Co. 
jobs. Your Oxford Merchant can help you. Oakland, Calif... . 2. . Bieke Momtt a tate 
Omaha, Neb. . . . . . . . . Western Paper Co. 
Philadelphia, Pa.. . . Atlantic Paper Co. 
Wilcox- Walter- Furlong Paper Co. 
Phoenix, Ariz. . . . . + Blake, Moffitt & Towne 
Pittsburgh, Pa. . . - + « »« General Paper Co. 
Brubaker Paper Co. 
Portland, Maine. . . . . . . C. H. Robinson Co. 
Portland, Oregon . . . . . Blake, Moffitt & Towne 
IT PAYS TO ASK FOR — AND USE THESE FINE OXFORD AND OXFORD MIAMI PAPERS Providence, R.I.. .... Pomcsin cons & Co. Pao 
: ’ pees = — Richmond, Va. . . . . . . Cauthorne Paper Co. 
COATED PAPERS UNCOATED PAPERS Rochester, N. Y. . . . . Genesee Valley Paper Co. 
. _ Sacramento, Calif. . . . . Blake, Moffitt & Towne 
h 

Polar Superfine Enamel! Carfax English Finis St. Louis, Mo.. . Shaughnessy-Kniep-Hawe Paper Co. 
Maineflex Enamel Carfax Super Tobey Fine Papers, Inc. 
Maineflex Enamel Cover : Carfax Eggshell San Bernardino, Cal. . . . Blake, Moffitt & Towne 
Maineflex mere Coated One Side Wescar Offset Salt Lake City, Utah . . Western Newspaper Union 
poser ar eee . Wescar Satin Plate Offset San Diego, Calif. . . . . . Blake, Moffitt & Towne 
dian aides Wescar Gloss Plate Offset San Francisco, Calif. . . . Blake, Moffitt & Towne 
oer ate English Finish Litho San Jose, Calif. . . . . . Blake, Moffitt & Towne 
- - nie Super Lithe Seattle, Wash. . . . . . . Blake, Moffitt & Towne 
ngravatone Coate Sioux City, Iowa . . . Western Newspaper Union 

Coated Publication Text Duplex Label Spokane, Wash Blake, Moffitt & To 
Sp e ° . . . . . wne 
Springfield, Mass. . Bulkley, Dunton & Co. 
(Div. of Carter, Rice & Co. Corp.) 
Stockton, Calif. . . . . . Blake, Moffitt & Towne 
Tacoma, Wash, .. . . . Blake, Moffitt & Towne 
Tampa, Fla.. . . . . . . . . Tampa Paper Co. 
Toledo, Ohio. . . . . . . Paper Merchants, Inc. 
Tueson, Ariz. . . . . . . Blake, Moffitt & Towne 
Washington, D.C. . . . . The Mudge Paper Co. 
Worcester, Mass., Esty Div. Carter, Rice & Co. Corp. 





OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago I, Ill 
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High Speed Web Offset 
Press Sparks New Army 
Mobile Reproduction Units 


HIGH-SPEED mobile web off- 

set printing unit, capable of turn- 
ing out 40,000 leaflets an hour in 
any one of a dozen foreign languages, 
is the latest development in psycho- 
logical warfare as a combat weapon, 
Secretary of the Army Frank Pace, 
Jr., announced Nov. 8. 

The unit, the first of five now be- 
ing built, will undergo final tests at 
Fort Bragg, N. C., following which 
it will be shipped either to Korea for 
actual combat use or to Europe for 
use in training and maneuvers. 
detail, each 


Complete in every 


unit consists of two 10-ton trailers, 


each 26 feet long, with automatic 
thermostatic control for heat, humidi- 
ty and air conditioning so that it may 
be operated at peak efficiency in tem- 
peratures ranging from 40 degrees 
below 
heit. 

One of the trailers is an editorial 


zero to 120 degrees Fahren- 


trailer with facilities for a staff con- 
sisting of a propaganda officer, three 
script writers, two artists and two 
Vari-Typer 
for the Vari-Typer composing ma- 


operators. Type faces 
chines for body copy and the Head- 
liner for display and headline copy 
have been specially designed and de- 
veloped by Ralph C. Coxhead Corpo- 
Korean 


languages 


ration to compose type in 
and a number of other 
These machines have changeable type 
permitting not only changes in type 
faces and sizes but from one language 
to another. A coding system will en- 
able soldiers who neither speak nor 
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read a foreign language, to write 
copy in the language quickly and ac- 
curately. 

Each leaflet to be disseminated is 
pasted up in the editorial trailer, 
then sent to a similarly built trailer, 
containing photographic and_plate- 
making equipment, together with a 
specially built, high-speed lithograph 
press, designed for the purpose by 
American Type Founders of Mount 
Vernon, New York. Using rolls of 
16 inches wide, this unique 


press prints on one side, then as the 


paper 


paper roll is. turned, prints on the 
other side, after which the web is fed 
into perforating wheels, a cut-off cyl- 
inder and a mechanical jogger. 
American Type Founders is the 
prime contractor for the equipment. 
Besides the Coxhead 
other firms aiding in construction of 
are the Robertson Camera 
Illinois, and 


Corporation, 


units 
Company of Chicago, 
the United States Thermo Control 


Company of Minneapolis, Minnesota. 


The tractor pulling each trailer 
contains a gasoline diesel generator 
which will not only supply electric 
power for the mechanical equipment, 
but fluorescent lighting in each trailer 
equivalent to 3,200 watts of incan- 
descent light. 

The leaflets 
mobile printing units will be distrib- 


produced by these 
uted by air and artillery. For air 
dissemination, leaflets will be loaded 
in bombs and 


artillery 


dropped from high 


levels; for dissemination, 


1QC9 
195? 
1IJ0Z 


the material will be rolled to fit in 
105 mm. howitzers and fired at the 
enemy at close range. 

The units will operate under a 
Loudspeaker and Leaflet Company. 
Such units are being given special 
courses of instruction at the Psycho- 
logical Warfare Center at Fort 
Bragg. The Center was established 
in April, 1952, to train officers and 
key enlisted men. 

The printing platoon consists of 
one officer and 30 enlisted men. 

“Psychological warfare has proven 
successful in Korea,” says Brigadier 
General Robert A. McClure, Chief 
of Army Psychological Warfare. 
“Leaflets showered from the air and 
by artillery shell have done much to 
undermine enemy morale, both among 
soldiers and civilians. The new mo- 
bile printing units are another im- 
portant step forward which, in combi- 
nation with conventional combat 
weapons, will contribute materially 
to the winning of wars.” 

. 
LTF Conducting Army Tests 

A research contract, that in effect 
will supplement the facilities of the 
Engineer Research and Development 
Laboratories, Fort Belvoir, Va., was 
announced in November by the Army 
Engineers. The purpose of the con- 
tract is to furnish facilities, equip- 
ment, plant, etc., for the evaluation 
platemaking 
tech- 


of lithographic plates, 
materials and_ plate-making 
niques. The contract was let with 
the Lithographic Technical Founda- 
tion, Inc., of New York. 

The Topographic Engineering 
Department of the Engineer Research 
and Development Laboratories, in 
one phase of its map reproduction re- 
sponsibility, is at present evaluating 
the various lithographic techniques 
produced commercially which may re- 
sult in possible application to military 
use, 

The non-profit research contract 
with LTF, because of its background, 
equipment and personnel familiar 
with engineer requirements, will sup- 
plement the work done at ERDL. 
The first test under the new contract 
was recently submitted for evalua- 


tion. 






































BOND PAPERS 


Extra No. 1, 100% New Rag 


OLD HAMPSHIRE BOND 


100% Rag Content 
DEFIANCE BOND 


75% Rog Content 
HOLMESDALE BOND 


50% Rag Content 
WINCHESTER BOND 
LENOX BOND 


25% Rag Content 
WESTON BOND 
WESTON OPAQUE BOND 
MERIT BOND 
MERIT OPAQUE 
RESEARCH BOND 


BYRON 


Extra No. 1, 100% New White 


Cotton and Linen Rags 


BYRON WESTON CO. 
UNEN RECORD 


100% Rag Content 
DEFIANCE LEDGER 


75% Rag Content 
WAVERLY LEDGER 
CENTENNIAL LEDGER 


50% Rag Content 
WINCHESTER LEDGER 
LENOX LEDGER 


25% Rag Content 
BLACKSTONE LEDGER 
APPRAISAL LEDGER 
COURT LINEN LEDGER 


WESTON 














THEIR 
QUALITY 
KEEPS 


CUSTOMERS 
FRIENDLY 


Ask your Weston Distributor 
for Sample Books 


MACHINE ACCOUNTING 


50% Rag Content 
WESTON’S 
MACHINE POSTING LEOGER 


25% Rag Content 
TYPACOUNT POSTING LEDGER 


INDEX BRISTOLS 


100% Rag Content 
DEFIANCE INDEX 
VULCAN INDEX 


50% Rag Content 
WESTON’S MACHINE 
POSTING INDEX 
LENOX INDEX 
WINCHESTER INDEX 


25% Rag Content 
TYPACOUNT INDEX 
MERIT INDEX 


SPECIALTIES 


100% Rag Content 
WESTON’S 
DIPLOMA PARCHMENT 


50% Rag Content 
WESTON’S 
FINGERPRINT INDEX 


Rag Content 
WESTON’S 
OPAQUE SCRIPT 


25% Rag Content 
BYWESCO MANUSCRIPT COVER 
SUPERIOR MANUSCRIPT COVER 


GON Pa 


Pp 


7 


7, 
7 


COMPANY 


MAKERS OF PAPERS FOR BUSINESS RECORDS SINCE 1863 
DALTON * MASSACHUSETTS 
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THROUGH THE 
CONVENTION SIDELIGHTS 


ADIES registering at the NAPL recalled that he had traveled over seven 


convention in New York last million miles during his 60 years in the 


trade. This was by actual record, which 


month received a collection of valu- 
he kept over the years. 


able gift items from the association. A 
: ™mi 

lithographed cloth map of New York : 

. S > Te y rec > -eTe 

City. in full color, for use as a scarf Some interesting recollections were 


was given to each lady. These were brought up one evening in the Miehle 
purchased by NAPL from Sweeney suite at the New Yorker. Speaking 
Lithograph Co., Belleville, N. J. of color matching, some old timers 

remembered an unusual incident ~S_ 

that took place at the old lithograph- 

ing plant of Rustling Wood at 218 

N. William St., New York. It was Walter Soderstrom, hard working 
from supply firms, such as matches, in the 20s, and Studebaker had executive director of the NAPL, 
books, brought out its latest model of the managed to fit a birthday celebration 


There also were plastic bridge table 
cover sets, table place mats, plastic 
coasters, and other items. Also in- 


cluded were numerous souvenirs 


folders, letter openers, note 


razor blades, and others. Erskine car, and Wood was doing for himself into the busy convention 


ml some advertising reproductions of the schedule on November Sth. Charlie 


Mr. and Mrs. Rex Howard. Howard ar in full color. To get around as Mallett, a past president of the as- 
Co., Peoria, and Mr. and Mrs. Sam problems that the crayon artists of eas Aer Ch 
Since, came compene. Gow to UY ter he d “che } sociation, was one of the few who 

: ‘ the day might have in getting a color 
the convention in the Howard Co. ; 6 e 4 
plane. Rex, long-time NAPL director 
and officer, covers a great deal of terri- body, an actual car was hoisted up 
tory with this plane. to the art room on the 13th floor. It 


. had the inside story, and thoughtfully 
to match exactly the color of ‘e car . 
provided a lovely vase of flowers for 
Walter’s suite. 
ml 

But life is not all bouquets for an as- 
= sociation manager—there are always 
this color. some brickbats too. The annual ban- 


was set in the middle of the art room, 

Clar: ‘ Dick 4 . “ ae 
ervace W. Dickinson, in receiving and they said, “Here it is. Match 
an engrossed resolution from NAPL for 
his long services to the Ktho industry, 


4A 
(" 


I. 


\ 
de 


Ward G Edw. R. Close Osear Wilts Al Rossotti 
Guthrie Duncan Litho Brooks Bank Note Rossetti Litho 
Washingtor o Hamilton, Can Springfield, Mass N Jergen, N. J 


_—_ 
uthri 
Lith 


CONVENTION CANDIDS: These caricatures were sketched 
by Dick Adams, Baltimore cartoonist. working during the 
convention in the Roberts & Porter suite at the New Yorker. 
You'll find other convention visitors in caricature scattered 
on other pages in this issue. 
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INTERNATIONAL | 


PRINTING 
Governors and Mayors from coast to coast hee 


have proclaimed January 11-17 to be ob- < ar 


1955 


served as International Printing Week, 3 
which has become an annual tradition in, 

many cities. Comprehensive programs | & 
have been developed by hard-working | poate 


committees drawn from all the graphic arts 
industries. @ This annual salute is aimed to , 
emphasize the stature and impact of Printing in the nation’s econ- 
omy. In the heritage of Benjamin Franklin, Printing Week salutes 
the enterprise of the great industry that serves all in so many 
wm ways. ® Every establishment that is associated with the Graphic 
rial ? Arts is urged to participate. 
mail § 
SPONSORED BY THE INTERNATIONAL ASSOCIATION OF PRINTING HOUSE 
CRAFTSMEN, INC AND COOPERATING GRAPHIC ARTS ORGANIZATIONS 
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quet presented particular problems this 
year. The New Yorker's grand ball 
room seats only 700 and there must 
have been at least a thousand of the 
convention's attendance of 1200 who 
wanted to attend. Obviously some 
who tried to make late reservations had 
to be turned down—a ticklish job. 
Then. as it turned out. many who had 
reserved tables failed to fill them. and 
there were vacant seats which could 
easily have been filled six times over. 
m! 

Litho Chemical had everyone guessing 
on the number of pennies in the gallon 
jug. Leon Ostroff, Parker Photo Offset 
Co., New Brunswick, N. J. copped the 
prize with a remarkably accurate guess— 
4,295. Actually there were 4,892. The 
range of guesses was from 842 to 490,002. 
You might make a note of this in case 
you run into another such contest. Mr. 
Ostroff took home a TV set as reward 
for his prowess. 

mm) 

The S & V suite, in the New Yorker's 
private dining rooms, had an unusual 
twist which proved a popular service 
for convention-goers. Sandwiches and 
refreshments were on tap through the 
midday period so that a quick bite 
could be grabbed by those wishing 
to eat lightly and conveniently and in 
good company. Joe Downing and 
nephew Bill put on several demonstra- 
tions of mind-reading, a trick that 
would be quite useful in a litho plant. 

m! 

The girl at the Harris-Seybold exhibit 
had a lot of takers for her dice game. 
Cigaret lighters were given when a visit- 
tor was able to produce the word “Harris” 
with the lettered cubes. 

mm) 

When the Metal Decorators held 
their convention in Houston, Texas, 
at the end of October, many of the 
men and women had their first look 
at the new Shamrock Hotel, where 
the sessions were held. It is quite a 
plush place. The swimming pool sur- 


rounded by tropical palms was a 


center of interest, and the warm 
Texas sun enticed several into the 


Neal 


on his home soil, did a good job on 


clear water. Rader, operating 
local arrangements, even to the ex- 
tent of having his friend the Governor 
of Texas as a guest of honor and 


banquet speaker. 
7 


Next year's Metal Decorating con- 


vention site still is undecided. but 
there was some talk of Milwaukee. The 
directors will announce a _ decision 


later on.k*& 
= 


Change NPA Set-up 
The Commercial Printing and 


Lithographing Industry Advisory 
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Committee on Oct. 30 endorsed the 
proposed plan of the National Pro- 
duction Authority, Department of 
Commerce, to consolidate three of 
the divisions of its Chemical, Rub- 
ber and Forest Products Bureau into 
one division. 

The new division to be known as 
the Forest Products Division would 
include the present NPA Pulp, Pa- 
per and Paperboard; and Printing 
and Publishing Divisions. 

The committee also recommended 
that: 

(1) The revocation of Order M- 
36, Government orders for paper, be 
left to the discretion of NPA. 

(2) The industry 
mittee be continued in its present 


advisory com- 


form. 

(3) One or two members of the 
Continuous Forms Industry Advis- 
ory Committee be added to the com- 
mittee as recommended by the Con- 
tinuous Forms committee at its meet- 
ing Wednesday, October 29. 

Donald G. Shook of NPA’s Print- 
ing and Publishing Division presided. 

° 

Announce AIGA Judges 

The 1953 Printing for Commerce 
Show sponsored by the American In- 
stitute of Graphic Arts has announced 
the names of the judges for the 11th 
annual exhibition. The jury charged 
with judging the entries on the de- 
sign and quality of reproduction of 
current commercial printing is com- 
posed of Eugene H. Ettenberg, Emily 
Connor, William Warden, Conrad 
Wienk, Charles V. Morris, Paul 
Rand and Charles Lofgran. 

Entries closed Nov. 15. 

e 

Lithographer Named Consul 

Ray Lawson, former Lieutenant 
Governor of Ontario and head of 
Ltd., 


London, Ont., will 


Lawson and Jones lithogra- 


phers, become 
Consul General for Canada in New 
York early in the New Year. 
Essentially the Canadian consulate 
in New York is regarded as a trade 
and business post and it is understood 
that Mr. Lawson, as an experienced 
businessman and manufacturer, is 
considered to be well fitted for the 


post. 
_ 


} 


Plan Material Handling Show 

The fifth National Materials 
Handling Exposition, which will be 
held at Convention Hall, Philadel- 
phia, May 18 to 22, will be the larg- 
est capital goods show to be held 
anywhere in the country during 1953, 
it was announced by Clapp & Poliak, 
Inc., New York, the exposition man- 
agement. 

The exposition, held for the first 
time in 1947 and now in the first 
rank among industrial shows, is ex- 
pected to attract 25,000 visitors from 


40 countries. ‘ 


Aniline Now “Flexographic” 
Adoption of “Flexographic Pro- 
cess” to replace “Aniline Process” as 
the name of the printing method used 
for printing packages and decorated 
specialties of paper, film and foil, has 
been officially ratified by the Flexo- 
graphic Printing Sub-Committee of 
the Printed Packaging Materials 
Committee of the Packaging Insti- 
tute, it was announced last month. 
The process is a method of rotary 
letterpress printing which employs 
flexible rubber 


drying fluid inks. 


plates and rapid- 


The new name was chosen by 


packaging materials 


and suppliers of films, foils, papers, 


converters of 


printing presses, inks and plates in an 
industry-wide vote sponsored by the 
Packaging Institute. 
° 
Balto. Group Re-elects 
The Graphic Arts Assn. of Balti- 
more, at its recent annual meeting, 
re-elected Edward S. Hutton, Jr., of 
Thomsen-Ellis-Hutton Co., as presi- 
dent. Association first vice president 
is H. V. Baker, Publicity Engravers ; 
second vice president is Joseph Fer- 
rigno, Ideal Roller & Mfg. Co.; re- 
cording secretary, J. Rollin Hunter, 
Mills-Frizell-Evans Co.; and treas- 
Kinlein, The Optic 


urer, Joseph 


Bindery. mn 


Wm. T. Gregory Dies in Toronto 

William T. 
ated with the Offset Print and Litho 
Ltd., Toronto, Ont., for the past 
25 years, died at his home Nov. 10. 


Gregory, 73, associ- 


He was a lifelong resident of To- 


ronto. 


8] 





Te. foremost and finest in pre-sensitized offset 
plates will be available to you under the name, 
ENCO Plates. formerly known as K & E Pre-sensi- 
tized Offset Plates. 


The efforts and facilities of the AZOPLATE 
Corporation. successor to the Litho-Offset Division 
of Keuffel & Esser Co. will be devoted to the con- 
tinued production and development of these out- 
standing pre-sensitized plates, using the most 
modern techniques and equipment. 


With an ENCO Plate there is nothing to do but 
expose and desensitize. The ENCO Plate is then 
ready for the press. ENCO Plates are available in 
sizes for Multilith, Davidson and most other presses 


AZOPLATE CORPORATION 
Summit, N. J. 


An Engelhard Industry 


Nothing 
changed 
but the 
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Phila. Plans Biggest Week 


Various Graphic Arts organiza 


tions in Philadelphia are planning 
one of the most ambitious programs 
for the celebration of Printing Week, 
Jan. 11-17, 


city. The general outline of the ob- 


ever attempted in that 


servance was discussed at a meeting 
in the Poor Richard Club called by 
Thomas H. McCabe, Jr., 


Printing Indus- 


public re- 
lations director of 
tries of Philadelphia, Inc. 

Among the decisions made was to 
hold an all-day Graphic Arts Confer- 
ence and Exhibit at the Broadwood 
Hotel, in which the buyers of print- 
ing will be the principal guests. 

Mr. McCabe explained that in 
previous celebrations, the appeal of 
Printing Week 


within the industry, but this year the 


was exploited just 


observance will be used as a sales 
presentation for the entire Graphic 
Arts Industry. 

The Conference and Exhibit is 
scheduled at the Broadwood Hotel 
for Thursday, January 15. Program 
includes speakers in the sales and 
purchasing fields and clinical speak- 
ers as well. 

The exhibits will 


phases of the graphic arts industry 


stress various 


rather than individual firms. In ad- 
dition, PIP will sponsor contests for 
best examples of printing in the var- 
ious divisions of the graphic arts. 

Each of the various organizations 
also will have booths to illustrate how 
associations and clubs contribute te 
the general welfare of the industry. 
The organizations also will hold 
their monthly meetings jointly on 
that date. This will coincide with 
the banquet that night. 

R. Walter Blattenberger, of Zabel 
Brothers, represented the Philadel- 
phia Litho Club at the planning ses 


sions. 
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Hoffman Gets Award 
Paul G. Hoffman, president ar 
of The Ford Fur ion and former ad 
; nic Cooperation 
be the principal 
scipient of the Frank- 
iguished Service at 
inting Week dinner 
January 16, the highlight event of Print- 
ing Week in New York. The award ‘1a: 
been presented annually by New York 
Employing Printers Association, Inc. to 
an outstanding citizen of the U. S 
A full program of events was sche 
ed for the week in New York 


»d- 
=| 


New Engl. Meeting Jan. 15 
Carlton M. Strong, Boston office 
manager, The Rumford press, gen- 
eral chairman of the Eighth Annual 
New England Conference for the 
Graphic Arts, announces that it will 
be held at the Hotel Statler, Boston, 
Thursday, Jan. 15, 1953, as a fea- 
ture of the Printing & Publishing 
Week of New England program. 
Previously, the Conference was a 
April. The 


change includes a one-day, two session 


two-day meeting in 


meeting, with a Benjamin Franklin 


Birthday luncheon. 
Theme of the meeting is “Sales and 
tackling 


Production,” each session 


half of the title theme, panel-style. 


1952 


U. S. P. & L. Net Declines 

The U. S. 
graph Co. of Cincinnati reported net 
income after taxes of $705,575 for 


Printing and Litho- 


the first three quarters of 1952, Af- 
ter provisions for preferred stock div- 
idends, this equaled $1.74 per com- 
mon share. Net earnings for the first 
three quarters of 1951 amounted to 
$966,208, or $2.54 a common share. 
Directors declared a regular quarterly 
dividend of 62% cents a share on the 
cumulative preference stock, Series, 
A, payable Jan. 2, and a dividend ot 
80 cents a share on common stock, 
payable Dec. 1. This brings common 
stock dividends for this year to $2, 
plus a 100 per cent stock dividend 
paid March 1. 


last year, total common stock div- 


In the same period 


idends amounted to $2.25. 
* 
Jarden to Liquidate 

The Jarden Lithographing Co., 
Philadelphia, will go out of business 
January 15, James H. Finley, one 
of the partners, told Modren Litho- 
graphy. The other partner iss George 
W. Jarden. The company was found- 
ed in 1907 and specialized in labels. 

Mr. Finley said the business was 
being liquidated because “there is 
no young blood to carry on.” Mr. 
Finley is 67; Mr. Jarden is 73. They 
have sold their building at 308 North 
Tenth Street, for upwards of $30,- 
000. Equipment is also being sold. 

o 
Wolff Speaks at Cinn. 

John M. Wolff, Jr., vice presi- 
dent, Western Printing & Lithogra- 
phing Co., St. Louis, and president 
of the Printing Industry of America, 
was scheduled as the speaker at the 
annual meeting of the Graphic Arts 
Assn. of Cincinnati December 9. His 
topic was “More Profits Through 
Better Management.” 





IPI Advances Rietz and Porth 


Installs Web Press in N. J. 

Unit Printing Co., Inc., established 
recently, now is located in space at 
489 East 30th St., Paterson, N J. 
An ATF-Webendorfer web oftset 
press was being installed last month. 
The press is designed for production 
#f continuous forms, with collating 
folding and other operations. The 
ompany, which will specialize in forn 
work, is headed by Ar 


The firm has 6,600 square teet of 


thur Sharples 


space 
* 
Butterick Adding Big Press 
The Butterick Co. pattern plant 
n Altoona, Pa., will let bids soon 
for a one-story brick and steel add 
tion, 89 by “t make way for 
big. new slated to ar 
ve in Janu February 
lohn W 1] plant manager 
tor Butterick, said the new building 
which will be adjacent to the present 
plant is needed becau Butterick 
recently ordered 
tern pre nd must move equipment 
trom the present plant to accomm«e 
date the big press when it arrives 
The oftset 
print from the world’s largest oftset 


stated. (ML. Apr. °52 


presses it Butterick 


plates, he 


“When this new press arrives in 
February,” Mr. Kells 


said, “we will not only need space 


January or 
tor equipment now in the present 
plant, but will be needing more stor- 
age space for finished patterns and 
raw materials.” 
. 

Rotary Offset Printers in L. A. 

Rotary Offset Printers has started 
operations in Los Angeles, operating 
rotary offset litho presses. Carl R. 
Bigsby is proprietor of the new busi 
ness. He 
gravure Co. and Compton Printing 
Co., both of Los Angeles. Evert S. 


manager ot Bee 


operates Caliternia Roto 


Peterson, torme? 


Engraving, Sacramento, will be gen- 
eral manager. The company will 
h quality offset work 


n all types of papers, printing trade 


specialize in hig 


nd fraternal publications, catalogs 


books, manuals, advertising pieces, et 
. 


Huebner to Speak 
William C. 


Laboratories, 


Huebner, Huebner 
Mamaroneck, N. Y. 
will present a technical discussion and 
demonstration of the Huebner Pris 
matic Color Corrector at a meeting 
ot the New York Section, Technical 
Society t 


Division, Photographic 


The New York 
Section meets at the Engineering 
Societies Bldg., 29 West 39th Street, 
New York, in room 502, at 7:45 


America, January 7. 


p.m. 
? 

Boston Firm Elects 

Donald C. 


and treasurer of 


elected 
Rapid 


Service Press, Boston, recently. Mal- 


Hagar was 


president 


colm Hagar was made vice president 
in charge of sales; and Stuart M. 
Hagar, vice president in charge of 
production. They are brothers, and 
the sons of the late Joseph C. Hagar, 
founder and president of the offset 
and letterpress printing company. 
* 

Lipp Puts in Press 

A Miehle 29” offset 


firm’s second such machine, was being 


press, the 


installed last month in the plant of 
A. J. Lipp, Inc., New York. 
7 
Installs Perforator 
A Rosback Pony rotary perforator 
was installed recently in the plant of 
Stanbrook West 
Springfield, Mass. 


Stationery Co.., 


GRAPHIC 


Harris’ “Graphic” Wins Awards 
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Hostetter Heads Executives 

At the meeting of the 
Graphic Arts Trade Association Ex- 
ecutives, on October 11, 1952 at the 
Park Plaza Hotel in St. Louis, the 
following officers and directors were 
elected: president, Robert F. Hostet- 


ter, executive secretary, Printing In- 


annual 


dustry of Pittsburgh; vice president, 
Richard A. Stout, executive director, 
Printing Industry of Atlanta; secre- 
tary-treasurer, George E. Strebel, 
Printing Industries Assn. of Western 
New York; directors: Oscar White- 
house, executive director, Label Man 
ufacturers National Assn.; Olive A. 
Ottaway, executive secretary, Toron 
to Graphic Arts Assn.; Arthur L. 
Johnson, manager, Graphic Arts As- 

Milwaukee; and O. K. 
Houston 


sociation, 
Eden, executive secretary, 
Graphic Arts Assn. 

e 


Jersey City Adds 76” Press 

Jersey City Printing Co., Jersey 
City, N. J. recently added a Miehle 
76” offset press to its facilities. 


Morris Joins Lindenmeyr 

Charles V. Morris, formerly vice 
president of Reinhold-Gould, Inc., 
New York paper merchants, on Nov 
ember 10 joined Henry Linden 
meyr & Sons, New York paper firm, 
a division of the Hubbs Corp. Mr. 
Morris, who has been active in num 
graphic arts activities 


erous group 


and in educational programs, also 


formerly was with J. E. Linde Paper 
Co. 

He has written many articles for 
the trade press, and is the author of 


i 


several books and pamphlets on 


paper, including “Solving Everyday 
Paper Problems’ and others. He has 
many 
groups, and also in the promotion of 
in New York and in 
the East. He is a past president of 
The Navigators, a New York 
graphic arts club, founder of the Ben 
Franklin Study Club, editor of the 
Navigators’ Log,” ind active in pro- 
mitional work of the New York Em- 


been active in paper trade 


Printing Week 


ploying Printers Assn. and the Di- 
rect Mail Advertising Assn. 
Mr. Morris is a well-known speak 


er and lecturer in the fields of di 
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rect mail, graphic arts, paper and 
promotion. 
In addition Mr. 


to the Lindenmeyr organization, . 


Morris “brings 


a rich background of experience in 


paper 
Lindenmeyr president, stated. 


distribution,” George Gray, 


Heads Label Assn. 


Bruno Addresses Ink Club 

The New York Printing Ink Pro 
duction Club had as its speaker Nov- 
19, Michael H. 
search manager of the Lithographic 
Technical Foundation, Chicago. Mr. 


Bruno reviewed recent developments 


ember 3runo, re- 


in lithography at the meeting, which 


was held in the Southern Grill. 


Court to Rule on “Bogus Type” 

Whether it is within the law for 
newspaper compositors to require the 
setting of “bogus type,” is to be de- 
cided by the U. S. Supreme Court 
when it reviews a Chicago Circuit 
Court’s decision upholding the prac- 
tice. The American Newspaper Pub- 
lishers Assn. filed a brief with the 
high court November 10 appealing 
the lower court’s ruling. 

According to the brief, for many 
years it has been the practice of the 
International Typographical Union 
in newspaper plants to set type for 
advertisements which arrive in plate 
form, even though the “bogus type 
thus set is never used, and is merely 


thrown away. An examiner of the 
National Labor Relations Board was 
reported to have found that the prac- 
tice costs papers surveyed 
from $5000 to $150,000 a year. The 
NLRB first ruled that the practice 
was not a violation of the Taft- 
Hartley Law, and the Circuit Court 
upheld the decision. The newspaper 
publishers contend that it is a ‘“‘make- 


several 


work” device of the union. 
® 

5 Year ITU Case Ended 

Five years of litigation concern- 
ing practices of the International 
Typographical Union which were 
ruled to be in violation of the Taft- 
Hartley Law came to an end recently 
when the U. S. Supreme Court re- 
fused an ITU request to review a 
lower court decree. The high court’s 
action sustains the position taken by 
U. S. Circuit Court of 


which directed the union to stop in- 


Appeals 


sisting on closed shop conditions 
either by contract or by indirect ac- 
tion; to cease other attempts to get 
employers to discriminate against 
non-union employees or applicants ; to 
bargain in good faith with employers 
for contracts of reasonable and 
customary duration; and to post 


notices advising typographical em- 
ployees that the union had engaged in 
unfair practices. 
s 

Washington Co. Puts in Press 

The Review & Herald Publishing 
Assn., Washington, D. C., recently 
put in a Miehle 61” offset press. 





: 
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THE OLDEST AND LARGEST PRIVATELY OWNED 
ROLLER MAKING FIRM IN THE UNITED STATE 


The firm of Bingham Brothers Company is a straight 
line of Roller Makers, in which members of the same 
family have been active in the business for 126 years. 
The firm has never been controlled by outside interests. 
They have never formed a syndicate of any kind. The 
original founder of the firm, Samuel Bingham, cast Rollers 
for the printing trade individually from 1826 to 1848. 
Then Samuel Bingham and his sons Leander K. Bingham 
and William H. Bingham formed the present firm. The 
original roller factory was opened on William Street, New 
York City. This was later moved to § Spruce Street under 
the shadow of the old Tribune Building. In 1857 he 
moved to 27 Beekman Street, which factory was destroyed 
by a disastrous conflagration in 1862. Nothing daunted, 
he commenced again near the old stand at 13 Spruce Street, 


where he remained until old age compelled his retirement. 


In 1876 the eldest son of Leander K. Bingham, Charles 
Bingham, entered the roller business, and he was followed 
by Herbert M. Bingham in 1879, and Frederick L. Bing- 
ham in 1882. The firm name was changed from Samuel 
Bingham & Company to Bingham Brothers Company. Dur- 


ing that time several smaller roller firms were absorbed. 


S ROL 
wo ly THE ONLY ROLLER 
EVERY TYPE ROLLER 


INGHAM BROTHERS COMPA 


S 


ait “CAS? 


Today this firm holds membership in the “Hundred Year 
Association,” and operates Roller factories at the addresses 
listed below. Service to the trade has always been the 
keynote of this business; for that reason the various fac- 
tories have been located in business centers that appeared 
to be most advantageous from the standpoint of freight 
rates and other delivery costs. Wherever economical to do 
so we have a truck delivery service from our factory to 
the customer’s plant. The most economical transportation 
system is always used. 

We manufacture all types of rollers except our rubber 
rollers. This roller is manufactured for us by The United 
States Rubber Company. 

All of the personnel of our organization are well ex 
perienced in the manufacture and use of all types of rollers. 

The Star and Crescent trade mark is the oldest and best 
known trade mark in the Roller industry. It stands for 
integrity, economy, quality, and service. If you are using 
a Bingham Brothers Roller we hope you will continue to 
do so; if you are not, we look forward to your trying them 
in the near future. We assure you we will do our very 


best to see that you are well served. 


MAKERS SELLING AND SERVICING 
USED IN THE GRAPHIC ARTS INDUSTRY 





SERVICE BRANCHES: 


Popular Size Rollers Stocked 
for Immediate Delivery. 


@ HOLYOKE, MASS. 


@ NEW HAVEN, CONN 











1315 Race 
131 Colvin 
: 980 Hudson St., Rochester, N. Y 
14 Coit Street 22 Harvard 


8 Center Street 648 South 


RUBBER ROLLER PLANT: Providence, R. L. 


Manufacturing Plants: 
406 Pearl St.. New York, N. Y 
St., Philadelphia, Pa 


St., Baltimore, Md. 


St., Cambridge, Mass 


257 Brunswick St.. Jersey City, N. J 


Ave., Garwood, N. J 


MEMBER 
HUNDRED YEAR ASSOCIATION 
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Nekoosa Shifts Men 

Walter M. Kersten, a sales repre- 
sentative with the Nekoosa-Edwards 
Chicago office for the past three 
years, has been assigned both fine and 
wrapping paper accounts in Michi- 
gan, formerly serviced by L. A. 
Gardiner. 

Mr. Gardiner was transferred to 
the executive sales staff at the com- 
pany’s home office in Port Edwards, 
as an assistant general sales manager, 
October 1. 

Mr. Kersten has been with 
Nekoosa-Edwards 17 


gan doing consumer contact work in 


years and be- 


the Chicago area in 1950. 


In another recently announced 
change in the sales department, L. G. 


Mortell, a 


Nepco’s wrapping grades division, has 


consumer salesman in 
been assigned to all the fine paper 


accounts formerly serviced by Mr. 

Kersten. 

Addresses Supply Men 
John H. Doesburg, Jr. 

Master 


Printing Industry of 


general 
counsel, Printers section of 
America, was 
the speaker at the Nov. 7 meeting 
of the Printers Supplymen’s Guild of 
Chicago, where he discussed the pos- 
sible effects of the presidential elec- 
tion on the printing supply business. 
Particular attention was given to state 
revenue acts, sales and use taxes and 
excess profits taxes. Also examined 
were recent government regulations 
affecting supply and manufacture in 
the graphic arts with some attention 
to salary stabilization, commission and 
bonus matters. 
* 

Joins Straus in Madison 

John L. Forbes, for 11 
Comptroller of W. A. Krueger Co., 
Milwaukee, joined 
Printing Co., Madison, Wis., as a 
financial officer. Herman C. 
president of the latter firm, became 


years 
recently Straus 
Straus, 
chairman of the board, and Marshall 


R. Straus, 


elected president. 


general manager, was 
° 
Adds Press in Mich. 
Tri-State Litho Art, Inc., Sturgis, 
Mich., recently put in a Miehle #29 


offset press. 


Purchase Detroit Firm 


Offset Company, 14034 
Detroit has been pur- 
chased by Daniel J. Henry (right) and 
business associates. The 
ssumed active manage 
long established printing 
ctober Ist. The company will 
to operate at its present ad 

iress and under the same name 
Mr. Henry, as president and general 
manager, states that an immediate ex 
pansion of personnel and printing fa 
s being planned to enable the 
to increase its 


The Douglas 


service 


Rand McNally Awards Prize 

Rand McNally & Co., Chicago, 
has announced that the $7,000 prize 
offered for a mural painting to orna- 
ment the lobby of the new plant at 
Skokie, Ill., has been awarded to 
Siegfried Reinhardt, self-taught, 27- 
year old St. Louis, Mo., artist. Rein- 
hardt was to start work at once on 
the mural which will be 20% x 11 
feet in size and will depict “the 
evolution of the reproduction arts, 
treating printing as the major de- 
velopment.” 

Meanwhile transfer of company 
facilities from downtown Chicago to 
the new suburban site, which began 
in September, reached its peak late 
in October and was expected to be 


completed by the end of November. 


By careful scheduling of the moving 
job, production schedules were un- 
Eight big vans and 50 


men were required to keep the north 


interrupted. 


bound carvan in constant motion. 
7 
Chicago Firm Adds Big Presses 
Rand McNally & 


located in its new plant in Skokie, 


Co., now 


Ill., near Chicago, has installed a 
Miehle four-color and a Miehle two- 
color offset press. Both are 76”. 
” 
W. A. Brown Moves Offices 
W. A. Brown Manufacturing Co., 
manufacturers of litho plate making 
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brings to the company 

e of experience in the 
Graphic Arts field in technical, sales 
and employer positions. He has been 
active in advertising and printing cir- 
sles in Detroit during the past decade 
He also had been active in the Adcraft 
Club and has addressed the Advertis- 
ing Club at Wayne University annually 
for the past several years on the subject 
of “Lithography.” He was formerly vice- 
president in charge of sales of the 
Graphic Arts Process Company, Detroit 


Changes at Flint 


F. Teeguarden L. Martin 


Three major organizational changes 
have just been announced by the How- 
ard Flint Ink Co., Detroit. Lester E 
Martin has been made West Coast dis- 
trict sales manager. Mr. Martin is a 
native of California. For the past ten 
years he has been manager of the 
Indianapolis Branch of the Flint com- 
pany. 

Freeman Teeguarden succeeds Mr 
Martin as manager of the Indianapolis 
plant {r. Teeguarden has a practical 
background, and before entering the 
ink industry held executive positions 
with several printing plants 

Paul Williams becomes the manager 
of Flint's Los Angeles Plant. He has 
24 years experience with the Flint com 
pany during which time he has served 
in every department of the company 





equipment, have just opened new 
offices and showrooms at 608 S. Dear- 
born St., Chicago. 

o 


Joins Schmidt in Milwaukee 
Gerald G. Winter, formerly serv- 
ice promotion manager of Pontiac 
Motor Div. of General Motors, has 
joined E. F. Schmidt Co., Milwaukee 
lithographers as market analyst. 


87 








in 1938, after graduating from Whitman 
College, Walla Walla, Washington and 
atter post-graduate work at Stanford 
university 

Joseph D. Coil was named district 
manager in Atlanta. Mr. Coil, previ- 
ously sa‘es supervisor in Cincinnati, 
joined the company in February 1941 
Moving with Mr. Coil from Cincinnati 
are Mr. Clarence F. Kleeman, Office 
Supervisor, and Mr. Walter J. Narrie, 
Techniciar 














J. D. Coil M. A. Snow Augustus F. Waldenburg has been 
promoted to sales supervisor of the Chi- 


a istrict manager, tc mid-western cago district office. He formerly repre- 
gional sales manager, while. still sented Ansco in the Pittsburgh area. He 

maintaining his position with the Chi oined Ansco in 1938 

“ago district. The new office in Detroit 
will be headed by Marvin A. Snow a e 

sales manager. The jistrict manager. Mr. Snow was Sales . . tin 

7 —— Klimt, Chi. Supervisor at the Chicago district office YLA in Engraving Mee g : 
George limt, Chi- ntil this new move joined Ansco i iti 
G i il thi ew v He joined Anscc Photo-engraving, a competitive 


printing reproduction process, was 
studied by the Young Lithographers 
Association of New York at their 
regular monthly meeting November 
12 at the New York Advertis- 
ing Club. A talk and two color 
motion pictures filled out the pro- 
gram. The movies were “The Pic- 
ture’s The Thing,” produced by Col- 
lins, Miller & Hutchings, Inc., Chi- 
cago photo-engravers, and the other 
was “Modern  Photo-Engraving,” 
produced by Eastman Kodak Co. 
Following presentation of the films, 
H. C. Latimer, head of the education 





department, Lithographers National 
Assn., New York, discussed the 
photo-engravers scale and compared 
it with lithographic methods of pric- 
ing. 
The YLA is joining with the 
Litho Club of New York, the Print- 
ers Supply Salesmen’s Guild and the 
Craftsmen in a combined Christmas 
party December 12. The next regular 
monthly meeting of the YLA is to 
be January 14. 


* 
W. Glover Joins Polygraphic 
Wallace Glover, for the past four 
years a salesman with National Pro- 
cess Co., New York, has joined the 
sales staff of Polygraphic Co. of 
America, that city. Prior to his work 
with National Process, Mr. Glover 
was with American Colortype Co. 
e 
Pluess Adds Press 
Pleuss Lithograph Co. Cleveland, 
platemakers and lithographers to the 
trade has added a 21x28 Harris 
press. The company also has a 35x45 


single color H arris. 
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Cites Advantages of Coated 

Better reproduction of the “sunni- 
ness” and contrast of original art- 
work is a primary reason for the 
growing use of coated lithographic 
papers, Charles Latham, lithographic 
consultant, told representatives of 
fine paper merchants attending a 
school held Oct. 15-17 at Neenah, 
Wis., under the auspices of Kimberly- 
Clark Corp. 

Latham, lithographic consultant in 
Cleveland and New York and former 
manager of the Lithographic Tech- 
nical Foundation’s educational de- 
partment, gave two talks and served 
on a forum panel, speaking chiefly 
on the mechanics of lithography and 
merchant service to printers and 
lithographers. 

“The man who knows how to run 
uncoated lithographic paper properly 
will have no trouble with coated 
paper,’ Latham observed. He added 
that “most people running coated 
paper day in and day out are run- 
ning it just as fast as their uncoated 
jobs, or even faster.” 

Thirty-six 
tives from 16 states and the District 
the printing 


merchant _ representa- 
of Columbia attended 
paper school, the second such event 
to be sponsored by Kimberly-Clark. 
They heard 11 members of the mill 
organization discuss various phases of 
the printing paper market and the 
role of Kimberly-Clark 
coated book papers and enamels. The 


and its 


MORE 
CONVENTION 
CANDIDS: 


Offsets and 

Perforates 

Production officials 

of DeLuxe Check 

Printers, Inc., St 

Paul, Minn., recent- 

ly adapted a new 

Harris 17x22” for lith- 

ographing and per- 

forating bank 

checks in one oper- 

ation. DeLuxe Check 

Printers have 

coupled the stand- ° 

ard Harris to an in- 

genious conveyor- 

perforator, which 

enables them ‘to 

print and perforate 

an average of 5,000 

large checks per hour. One of the coun- 
try’s largest check printing concerns, 
DeLuxe Check Printers also have 
branch plants in Chicago, Kansas City, 
Cleveland, Paoli, Pa. and Clifton, N. J 
The home plant at St. Paul recently in- 
stalled two new Harris 21x28” presses 


program included tours of the com- 
pany’s Research and Development 
Laboratory and its Kimberly and 
Lakeview mills. 

* 
Joins Minn. Firm 

Lawrence E. “Larry” Kelley has 
been appointed to the newly created 
post of advertising manager of The 
Colwell Press and affiliated com- 
panies, Minneapolis, according to 
Felton Colwell, president. 

A past president of the Minneapo- 
lis Junior Chamber of Commerce, 
Kelley moves to The Colwell Press 
from West-Maquis, Inc., Los An- 
advertising agency, where he 


geles 


has been employed as an account 


and a 40” Seybold cutter in addition to 
the 17x22” shown here. Watching the 
new operation are (left to right): Carl 
Struck, Harris-Seybold’s Twin Cities 
representative; Ted Blahowski, litho 
foreman and Theodore C. Hotchkiss, 
vice president of DeLuxe Check Printers 


executive for the past two years. 

In his new capacity, Kelley will 
be in charge of advertising and sales 
promotion for Colwell Litho Prod- 
ucts, Inc., and the Colwell Color 
Card Division, in addition to The 
Colwell Press. 

os 
Joins Driscoll 

Roy A. Rice has joined the Chicago 
sales staff of Martin Driscoll & Co., 
ink manufacturers, it was just an- 
nounced by Herbert Krause, sales 
manager. 

Mr. Rice, a Navy veteran, has 
more than 18 years pressroom and 
supervisory experience in the graphic 
arts industry, the company said. 


~ 


Al Tucker Dave Atchinson 


Elmer Benny 
Roberts & Porter Ideal Roller & Mfg. Co. 
New York New Yor! 


Harry Grandt 
Roberts & Porter 
New York 


Sauls Litho 
Washington 
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New Dallas Company 

Mercury Printing & Lithograph- 
ing Co., 2415 N. Pearl St., Dallas, 
Tex., was to open early in December, 
according to an announcement made 
by Nathaniel S. Elliot, president of 
the new concern. Equipment will in- 
clude camera and platemaking facili- 
ties, a 22x 34” press and a smaller 





press, and small bindery equipment. 

Mr. Elliott said that the firm will 
specialize in quality color work, most- 
ly for agencies. Mr. Elliott was with 
Magill-Weinsheimer Co., Chicago, 
prior to the war and was in charge 
of a Marine Corps offset operation 
New Dallas IPI Pl expert plant engineers in the war. He was with a San Diego 
Oa ETH ae , , , The Service Station sec $s com firm and later joined William B. 


a : : 
ly equipped with 


s ter mizing Burford Printing Co., Indianapolis. 
ng and proofing More recently he was plant super- 
e intendent of Newman Stationery & 
Picci: agin Texas Firms Add Equipment Printing Co., Dallas. 
ers with sr cial attention to Carmax Corp., Houston, recently ° 
. ey Laas ~ Location put in a Rosback slot rotary perfor- Sells Interest in KC 
tor. Installation was by E. C. Pal- Edwin B. Schmidt, for 21 years 
mer & Co. A Rosback auto stitcher with. Bankers and Merchants Litho- 
was added to the facilities of South- graphing Co., Kansas City, recently 
west Printing Co., Dallas, by Type sold his interest in the firm and 
& Press of Ill., Chicago. entered the real estate business. 


SERVICE PLUS QUALITY! 


HAS MADE OUR PLANT THE WORLD’S LARGEST 








We Specialize in all sizes Sa All sizes ZINC and 
MULTILITH and DAVIDSON PLATES | % 7 ALUMINUM PLATES 
3M ALUMINUM PRESENSITIZED PLATES > UNGRAINED-GRAINED-REGRAINED 





Willivereixete inion alelon @ieeliiniiven @eyute, 
i of America Inc. 





35-51 Box Street l. EVergreen 9- 4261 Brooklyn 22, N. Y. 
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L. A. Firms Add Presses 

Some Los Angeles graphic arts 
plants are swinging to offset, it was 
r.dicated by recent equipment changes 
n combination shops. 

Robert E. Ewing, owner of Ewing 
Printing, Los Angeles, has just in 
stalled an ATF-Mann 30 x 42 offset 
press to supplement existing equip- 
ment including two Big Chiefs and 
two 17 x 22 Harrises. 

A two-color 24+ x 36 ATF Mann 
has been installed by Ben Johnston, 
owner of Zenith Printing, according 
to Orson Udall, Los Angeles man- 
ager for ATF. Mr. Johnston already 
has two Big Chiefs in operation. 

J 
Study County Offset Costs 

The future of publicly-operated 
offset equipment in San Luis Obispo 
County, Calif., awaits final figures 
on whether the political subdivision 
saved money or not by printing its 
great register earlier this year. It 
was the first time the county had not 
farmed out the job to commercial 
bidders. 
public 


operating offset 


San Luis Obispo county 
schools have been 
equipment for the last year, produc- 
ng forms and other needs for the 
scholastic paper work. Newspaper 
publishers of the county, all of whom 
operate their own (letterpress) print- 
ing plants, are waiting impatiently to 
learn the cost figures on the innova 
non. 

Several other counties in the state 
also are operating small offset equip 
ment. 

* 
Freeman Heads Committee 

Rod Freeman, secretary-treasuret 
of the Los Angeles Club of Printing 
House Craftsmen, has been appointed 
1953 Printing Week chairman. He is 
a partner in Lid Printers. He is to 
coordinate plans with the PIA. 

a 
L. A. Co. Expands 

Addition of a 41x54 

Harris by Central Lithograph Co., 


Los Angeles, has boosted the seven- 


two-color 


year-old offset plant’s capacity con- 
siderably, according to owner Charles 
Nagelberg. 


Mr. Nagelberg spent 30 years in 


4 


Eastern lithographic plants before 
starting Central in April, 1945, with 
an old Scott press. Within four years 
he began branching out into color 
work, buying a two-color 41x54 press 
and a single-color of the same size. 
Within 11 bought the 
plant in which he was operating. 
o 
Buys Calif. Plant 
Hareland Lithographic, Petaluma, 


Calif., has beer purchased by Signor 


months he 


Sivertson, San Francisco typographer. 


For the past 1 years, Mr. Sivertson 


has been part’ owner and manager 
of L’Esperance, Sivertson and Beran 
in San Francisco. 

Facilities of the Petaluma plant 
will be expanded in the direction of 
designing and preparing advertising 
material by letterpress, offset and 
silk screen methods. 

7 
Wages Rise 

At the recent expiration of a 2- 
vear contract, negotiations between 
Local 36, 
phers of America, and Portland em- 


Amalgamated Lithogra 
ploying lithographers resulted in a 
$6 per week increase for journeymen 
and $+ increase for apprentices and 
Other 


minor. The new 


general workers. contract 


changes were 
agreement was effective Nov. Ist and 
expires March Ist, 1954. 
ca 

Newspaper Switches to Offset 

Production of The Mountain 
News, a weekly published at Lake 
Arrowhead, Calit., will be by offset 


Promoting 
Printing Week 


yv 
Kathryn 


Association of Print 
ng House Crafts 
men and Ferd Voil 

Internation 
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from now on, according to Publisher- 
Robert bs Pritchard. The 
eight-page tabloid, has 
letterpress, but 


Editor 
paper, an 
been produced by 
Pritchard is switching to use of a 
17x22 Harris to print Varityped 
office. 
Pritchard is a former editorial man 
with the Los Angeles Herald and 
Express. 


copy produced in his own 


o 
Harris Installations on Coast 

The Times-Mirror 
Angeles, has recently installed a 42 x 
58” two-color Harris offset 
Homer H. Boelter, Ltd., Hollywood, 
has installed a single color, 21x28”. 
New 17 x 22”s have been installed at 
the plants of Bond Printing & Photo- 
Offset Co., Los Angeles, and John 
D. Roche, Inc., Los Angeles. 

* 
Heads San Francisco Assn. 

B. M. Carlisle of A. Carlisle & 
Co. has just been named president 
of the San Employing 
Printers Association. He succeeds 
Raymond Rath. Mr. Rath has been 


made a director of the Printing In- 


Press, Los 


press. 


Francisco 


dustry of America. 
e 
Western Firms Add Presses 
Six western companies recently ad- 
ded Miehle +29 offset presses it 
November. The 
companies are Cinema Center Print- 
ing Co., George Rice & Son, Scott 
& Scott, Stewart Bowie and General 
Printing Corp., all of Los Angeles, 


and Patterson Press, Tuscon, Ariz. 


was announced in 





this 

offset 

In the photo, 

L. to R.: Lionel Micin- 

ski pressman; 

George Priebe, VP in 

charge of production; 

and Charles Harwood 
of Miehle 


Chicago Show Ptg. Expanding 

Chicago Show Printing Co., has 
purchased land near Northfield, IIL., 
where a small building is under 
construction to house certain opera- 
tions for which additional space has 
been needed but not available in the 
main plant at 2635 N. Kildare ave., 
in Chicago. A spokesman, however, 
denied that plans are being made for 
erection of a complete new plant in 
the suburban location, as had been 
announced by the Chicago Associ- 
ation of Commerce & Industry. 

The company has announced ap- 
pointment of Ernest. Simmons as 
superintendent of the litho depart- 
ment and assistant to the general plant 
superintendent, Gordon Blake. 
Formerly Mr. Simmons was super 
intendent of offset for the Hankel 
Pfister Printing Co. and for years 
he has been prominent in Chicago 
Litho Club affairs. 

a 
Regensteiner Executive Dies 

Francis W. Rutkowski, 41. traffic 
manager of the Regensteiner Corp., 
Chicago, died, apparently of a heart 
attack, on street car while on his way 
to work Oct. 13. 

* 
Honor Employees 
American Coating Miéills., Inc., 
subsidiary of the Robert Gair Co., 
New York, honored eighty 
employees of its Elkhart, Ind., plant 


at a dinner in Elkhart, Oct. 18 while 


veteran 


another ten veterans of the Chicago 
plant were similarly honored at a 


Chicago dinner. Service pins were pre 


sented to all employees with a record 
of ten years or more, and three who 
have reached or passed the twenty-five 
received gold watches. 
Two men in Elkhart and one in 
Chicago have been with the company 


thirty-five years. 


year mark 


= 

Join Chicago Craftsmen 

Recent new members received by 
the Chicago Club of Printing House 
Craftsmen include the following: J. 
Stewart Ross, assistant supervisor of 
installation and sales, Miehle Printing 
Press & Mfg. Co.; Ray W. Gutz- 
manager, Lanston 
Monotype Co.; Herbert Krause, 
sales manager, Martin Driscoll Co.; 
Carl H. Nelson, assistant shop super- 


weiler, western 


intendent, Ace Carton Corp. 


New Plant of J. C. Paul 
& Co vw 


hulacturers 


Visit Offset Plant 

Some 55 members of the Society 
of Typographic Arts, Chicago, were 
guests of the John Dickinson Schneid- 
er printing plant in that city Oct. 29. 
After a talk by Elton Baker, research 
engineer and, until recently, super- 
intendent of the company’s layout 
and platemaking department, a tour 
of the offset and letterpress depart- 
Assisting Mr. 


ments was made. 


Schneider as guides were Lance 
Smith, plant 
other executives, and Nathan White- 
side, head of Northern Bank Note 
Co., a subsidiary of the Schneider 
firm. Mr. Baker, who is vice presi- 
dent of the Chicago Litho Club, ex- 
plained in his talk, the general prin- 
ciples of halftone dot printing and 
demonstrated how lithography’s con- 
tinuous tone effect is obtained. Of 


particular value to the visitors, they 


superintendent, and 


later said, was Mr. Baker’s discussion 
of how proper preparation of art copy 
can reduce costs and result in a higher 
quality job. So interested were the 
visitors that the party did not break 
up until 11:30 p.m. 
oy 

Harris Installations in Illinois 

Harris two-color 42 x 58” offset 
presses have recently been installed by 
Veritone Co., Chicago, and Gerlach- 
Barklow, Joliet. Chicago Show Print- 
ing Co., Chicago has installed a 50 x 


72” single color. 
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Houston Sees Movie 

A motion picture sponsored by 
Harris-Seybold Co., and a talk by 
Herb Asten of that firm, were fea- 
tures of the November 11 meeting of 
the Houston Litho Club. 
ing was held in the Ming Palace. 
“Eight 
Lithography”’ 


The meet- 


discussion on 
Freedoms of Offset 
was held, dealing with the advantages 
of offset, 
operation. 


A spirited 


plant education, and co- 


The club’s December 2 meeting 
was to be held at the same place. The 
club also scheduled a dinner-dance for 
Dec. 13 at the College Inn in coop- 
eration with the Craftsmen and 
Graphic Arts Assn. 

Bill Kauzlarich, Baker Colorplate, 
is president of the club; vice presi- 
dents is Ed Shute, Gulf Publishing 

».; Chloe Lee Mallett, head of her 
own secretarial and composition serv- 
Dick Hack, 


Southwestern Engraving, is treasurer. 


ice, is secretary; and 


a 
Gaetjens Speaks at Chicago 
Herbert 
Gaetjens, 


Gaetjens, president of 
Berger & Wirth, was 
speaker at the “Ink 
Night” meeting of the Chicago Litho 
Club Nov. 20. 
“Spending Your Ink Dollar,” 
to suggest how lithographers can get 


scheduled as 


Discussing the topic 
he was 


the greatest value from the money 
they devote to ink. 

In preparation for the Club’s big 
midwinter social event, president 
William O. Morgan announced that 
night diner-dance 


Lake 


the annual ladies 
will be held Feb. 7 at the 
Shore Club. 

Cooperating with the Screen Pro- 
cess Printing the Club 
in building up attendance for 
that organization's Chicago 
convention by distributing tickets to 
the public exhibition of screen printing 
staged during that meeting. Lithogra- 


Association, 
aided 
recent 


phers who viewed the display were 


impressed by the variety of work done 


by the screen process, but were dis- 
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appointed in finding that no place was 
allotted on the convention program 
for discussion of team work between 
screen printers and lithographers to 
produce displays and other material 
using a combination of screen work 
and offset. Many lithographers are 
calling on screen printers to apply 
daylight fluorescent colors to litho- 
graphed posters and other jobs and 
the Chicagoans feel that this business 
expanded to the 


could be greatly 


advantage of both industries if 

proper promotional effort is made 

to build up interest in the possibilities. 
e 

St. Louis Elects Philips 

The St. Louis Litho Club has 
elected new officers for ’53. They 
are: Howard Phillips of Con P. 
Curran Printing Co., president; 
Raymond Benz, Hallenberg Press, 
vice president; M. G. Cornor, Hal- 
lenberg Press, secretary; and C. H. 
Mehlhorn, Bachofer Mehlhorn Litho. 
Co., treasurer. 

The club’s November 6 meeting 
was a closed affair with a general 
discussion on lithography by the mem- 
bers. The next meeting was to be 
December 4 at the York Hotel—the 
annual Christmas Party. 

e 


Cleveland Holds Panel 

Following the success of the Sept- 
ember meeting, the Cleveland Litho 
Club continued along the same lines 
for their October get together. Fea- 
turing another Panel Meeting, this 
time on “Layout and _ Stripping.” 
Paul Muenier of R. E. May Co., 
was moderator; William Gish of 
Photo Color Co., spoke on color; and 
Wayne Gaspar of R. E. May Co., 
spoke on black and white. 

After the business part of the 
meeting was dispensed with, Herbert 
Leedy on the educational committee, 
in introducing the program of the 
evening gave an explanation of the 
purpose of the club. He pointed out 
that all members of the club enjoy 
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LITHO CLUB GUIDE 





BALTIMORE 
Geo. Weger, Sec'y 
Arthur Thompson & Co. 
109 Market Pi., Baltimore 2. 


BOSTON 
Carl A: Harris, Secy 
21 Sabin St., Pawtucket, R. | 


CHICAGO 
dames Ludford, Secy 
216 N. Clinton St., Chicago 6, III. 
CINCINNATI 
Wm. E. Staudt, Jr 
Young & Klein, 
5137 Vine St., 


CLEVELAND 
Henry Huefner, Jr. 
Photo Litho Plate Co. 
113 St. Clair Ave, N. E. 


Cincinnati 17. 


CONNECTICUT VALLEY 
c. J. ae. Secy. 
Vandermark C 
133 Laurel St., Hartford, Conn. 

DALLAS 
E. D. Malone, Secy. 

Southwest Printing Co. 
Daias, Tex. 


DAYTON 
Edward Bode. Secy 
504 Marjorie Ave. 
Dayton 4, Ohio 


DETROIT 
Norman J. Miller 
Federal Lithograph Co. 
858 W. Fort St., Detroit 26 


HOUSTON 
Chioe Lee Mallett, Secy. 
2104 Wichita, Houston 


MILWAUKEB 
Steven F. Karabensh, Secy. 
2421 WN. 45 St. 
Milwaukee 10, Wis. 


NEW YORK 
Hammond Sullivan, Secy. 
1065 Lorraine Ave. 
Union, N. J. 
Meets 4th Wednesday, Building Trades Club 


OMAHA 
Gladys L. Rohrs 
404 Omaha Natl. Bank Bidg. 


ONTARIO 
Robert Elgie. Secy. 
26 Lombard St., Toronto, Ont. 


PHILADELPHIA 
Joseph Winterburg, Sec 
622 Race Street, Philadelphia 6. 
Meets 4th Monday, Poor Richard Club. 


QUEBEC 
Dave Riddell, president 
Montreal Litho. Co., Montreal, Canada 


ROCHESTER 
Frank H. Spot 
626 Westchester Ave., Rochester 9, N. Y. 


ST. LOUIS 
M. G. Cornor, Secy. 
Hallenberg Press, Inc. 
114 N. 7th St. 


TWIN CITY 


Harold Smith, Secy. 
Route 2, Wayzata, Minn. 


WASHINGTON 
Dave Fell, Sec 
PO Box 952. "Benj. Franklin Sta. 
Washinaton. D. C. 
Meets 4th Tuesday. 


NAT'L ASS’N. OF LITHO CLUBS 
Angelo Pustorino, Exec. Secy. 
3209 Avenue M., Brooklyn 10, N. Y. 











three privileges: 1. “Fellowship; 2. 
Education, on the Share-Your Know- 
Leadership by As- 


ledge basis; 3. 


sociation. 
The 
Muenier 
ised in 
Also the use of the 
flat. 


with Paul 
different 


panel opened 
explaining the 
terms layout and stripping. 
light table and 


masking paper, o1 Using visual 


aids, Mr. Muenier 


white flat, 


made up a simple 


and showing the 
method to be used for general work. 
this 


In preparing tor program, 


Wayne Gaspar in with 
Paul Muenien 
booklet 


co-operation 
made up a 16 page 


which explained pictorially 


all the steps necessary for the under- 
taking of such a project. By photogra- 
phic sequence, Wayne took the audi 
ence through the everyday operation 
of a litho trade house. 

William Gish 
Photo Color Co., 


sentation of color stripping. He 


superintendent at 
handled the pre 
went 


into detail on the use of blue glass 


flats for color stripping. He empha 
sized the advisability of making two, 


three, or even four blue glass kevs 


for the stripping of a high quality 


four color process job: noting that 


cost involved is more 


the additional 


than covered in the event of a make- 





THE FOLDING MACHINE 


1711/2” x 221/2" «x» 


SPECIALLY DESIGNED 
for the 
OPERATOR’S 
CONVENIENCE 
\\ 4 l ft high speed and depend- 

able, automatic operation, 
the Master Air Feed Folder com- 
bines unusual ease and simplicity 


The Master Folder 


was designed specially with the con- 


of operation 


venience of the operator in mind. As 
a result, he has everything needed for 
control and operation, on his side of 
the machine, at his finger tips and 


within immediate easy reach. 


No hunting for mislaid parts— 
evervthing needed is attached to the 
folder . . 
inaccessible adjustments... no wrenches 


. ho inconvenience because of 


. no costly delays in setup or in mak- 


ing necessary changes... 


Here are further examples of Master 
Folder operating convenience: By in- 
genious finger tip controls, the operator 
has at his command an infinite range 
of speeds, from low to high, without 
stopping the machine . . . feeder speeds 
may be controlled independently of 
folder speeds ~«. oO tools are needed 
to change over from parallel to right 


angle folding . . . fold plates are held in 






Continuous 


tir Feed Type— 
Friction Feed also available 


position by simple, quick-acting eecen- 
tric clamps—no bolts or screws... each 
fold plate has a hinged deflector which 
swings into or out of position as needed 
... the Roll Type Cross Carrier is light 
in weight and easily removed—no 
screws or clamps to loosen—is always 
accurately positioned by locating pins 
... thesame is true of the stacker, which 
also is easily removed without loosening 
screws or clamps . . . adjustable back 
stop facilitates orderly stacking . . . hold- 
down rolls are easily adjusted to handle 
any delivery . convenient finger tip 
controls to regulate both air blast and 
suction ... periodic leveling is easily ac- 
complished by built-in leveling screws. 


These are a few of the many features 


that reduce down time and increase 


production. 


Write for more details and name of 


your nearest authorized distributor. 


PAPER FOLDING MACHINES 


La 
Sx FOLDER COMPANY 





3000 WOODHILL RD., CLEVELAND 4, OHIO 


RANDOLPH 1.5461 
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over due to the failure of a plate or 
the breaking of a glass. 

The nominating committee of the 
Cleveland Litho Club, with William 
C. Stone as chairman, selected the 
appear on the 


ballot: 


vice president 


following names to 


election presi- 
dent—George Wise; 
Bill Dunlap; 


Livingston; and treasurer—Al 


forthcoming 


-~Clarence 
Her- 


Board ot governors (Three to 


secretary 


man. 
be elected): Andy Balika, Frank La 
Rue, Henry Prokupek, and Henry 


Huefner, Jr. 
There also was presented to the 


club members two amendments to the 


constitution. These were given a 
unanimous vote ot approval. 
e 


Bruno Talks at Boston 

Michael H. Bruno, research man- 
ager, Lithographic Technical Foun- 
dation was guest speaker at the Nov. 
3 regular monthly dinner meeting of 
the Boston Litho Club, Grand Ball- 
room, Hotel Gardner. Herbert L. 
Borden, The Hub Offset Co., BLC 
president, presided at the election- 
eve event, with 75 present. The room 


was placarded with sheets which 
carried Bruno’s picture and the slo- 
gan “I like Mike.” 

Mr. Bruno spoke on the subject, 
“The Latest in Lithography,” and 
the members LTF’s 


work on metal surface treatments, the 


learned about 


improved photographic — techniques 


such as screen tints and _ contact 
screens, the development of cellulose 
gum in platemaking, Cronak for zinc, 
Brunak for LTF 


Sensitivity Guide, and other improved 


aluminum, the 


lithographic processing techniques. 
An innovation labeled ‘What's 
New?” a brief surprise feature con- 
cerning a new lithographic develop- 
ment, was the Ektalith plate, describ- 
ed by Donald Hudson, graphic arts 
technician of the Eastman Kodak Co. 
Albert R. Materazzi, Air Force 
Aeronautical Chart & Information 
Services, and Edward W. Harnish, 
Direct Reproduction Corp., Brook- 
lyn, were to feature the December 
3 meeting of the club at Hotel Gard- 
ner. The evening's subject is, “How 
Should the Job Be Run? Letterpress 
or Offset ?” 













N. Y. Nominates Pustorino 

Angelo Pustorino, Daniel Murphy 
& Co., present vice president of the 
Litho Club of New York, was nomin- 
ated for the office of president for 
next year at the club’s meeting Nov- 
19. Mr. Pustorino also is 
executive secretary of the National 
Litho Clubs. Other 


the club are: 


ember 


Association of 
officers nominated by 
Donald Rovegno, Sweeney Litho Co., 
vice president; Adams, 
Oberly & Newell Litho Co., secre- 
Niagara 


Nominations 


Leonard 
tary; and John Collison, 
Litho Co., 


will be closed at the January 28 meet- 


treasurer. 


ing when the annual election will be 
held. 
ographing Corp., is the present head 
of the New York club. 

A talk and demonstration of a color 


Vincent Suben 


Jacques Tisne, Schlegel Lith- 


matching system by 
ski, Superior Printing Ink Co., New 
York, was the feature of the meet- 
ing, which was held at the Building 
Trades Club. 
color charts, and told of the work 


He showed numerous 
being done in a practical ink class 
which he conducts for offset pressmen. 

Other business of the evening in- 
cluded the appointment of Pete Rice, 
Milton Paper Co., to associate mem- 
He re- 
Litho 


Co., who re- 


bership on the club’s board. 


places George Thompson, 


Chemical & 
signed due to the pressure of business, 


Supply 


and the necessity of traveling a great 
deal of the time. 

The club’s December activity was 
to be taken up with the combined 
Christmas party being held with three 
other organizations on December 12 
at the Commodore Hotel. 

* 
Bruno at Baltimore 

Michael H. Bruno research man- 
ager of the Lithographic Technical 
Foundation, Chicago, was the speak- 
er at the November 17 meeting of 
the Litho Club of Baltimore, at the 
Stafford Hotel. Mr. Bruno discussed 
postwar developments in lithography, 
including improved techniques in 
platemaking and better controls in 
all phases of the process. He covered 
a great deal of ground in his talk. 

The club’s annual Christmas party 
and ladies night was planned for 


evening, December 20 at 
the Lord Baltimore Hotel. 
3owden, Roberts & Porter, Inc., was 
Members 
were to bring gifts for children at 
the Happy Hills Convalescent Home. 
e 
Phila. in Ink Session 


A session on 


Saturday 
Tom 


n charge of reservations. 


ink and color 

matching was 

held by the Litho 

Club of Philadel- 

phia, November 

24, with Vincent 

7 Subenski, Super- 

ior Printing Ink Co., New York as 

the speaker. He demonstrated with 

a series of charts and color samples 

a system of color matching. This is 

based on work done by a class of off- 

set pressmen which he conducts. The 

meeting was held in the Poor Rich- 
urd Club. 

Walter Blattenberger, Zabel 
Brother: Co., (above) is the newly 
installed president of the Litho Club. 

New club members announced, are 
as follows: Thomas E. Wigley, Hib 
bert Printing Co., Trenton, N. J.; 
A. E. Sterner, Jr.. DuPont Printing 
Dept.; and Henry D. Glerum, Hib- 
bert Printing Co. 

The club is not planning a regular 
December meeting. Arrangements 
are being made to cooperate with 
other Philadelphia groups in January 
in observance of Printing Week, Mr. 
Blattenberger said. 

. 
Study Screen Process 

The new Eastman Kodak Ekta- 
graph process for reproduction by silk 
screen process of halftone and color 
work was to be the subject of the 
November 25 meeting of the Wash- 
ington Litho Club, at the Continental 
Hotel. 

The club’s annual Christmas din- 
ner-dance was to be held December 
6 at the Shoreham Hotel. Guests 
were to include John J. Deviny, U. 5. 
Public Printer, and Mrs. Deviny, 
and Mr. and Mrs. Jack Maguire of 
New York. Mr. Maguire is president 
of the National Assn. of Litho Clubs. 

New members recently announced 
by the club include: Brainard R. Bur- 
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gess, Salvatore J. Gulotta, Daniel L. 

Magnuson, Jack B. Rinehart, Arthur 

L. Nugent, Leslie E. Sauvé, George 

L. Thompson, and Harold S$. Hansen. 
& 

Conn. Club Active 

The Connecticut Valley Litho 
Club observed its regular monthly 
dinner-meeting, prefaced with a social 
hour, on Friday evening, Nov. 14, at 
the Bond Hotel, Hartford, with pres- 
ident, Robert W. Davidson, David- 
son-McKirdy Co., West Hartford, 
presiding. 

The CVLC holds its, meetings on 
the first Friday of the month, but 
due to the NAPL convention, the 
November date was changed. 

Rapid Roller Company’s Pat Kirk- 
patrick was guest speaker on “Rollers 
and Blankets,” and a query and an- 
swer session followed. 

C. J. Vandermark, Jr., Vander- 
mark-Blake Co., Hartford, club sec- 
retary, advised there will be no De- 
cember or January meetings. The 
next dinner-meeting is set for Friday 
evening, Feb. 6, 1953, at the Hotel 
Bond. 

The January activity will be the 
Pub- 


participation in Printing and 


lishing Week. 


Election of officers is planned for 


the club’s annual meeting February 6. 
* 
Dallas Club Visits IPI 

A visit to the IPI plant in Dallas 
was made November 4+ by members 
of the Dallas Litho Club. On the 
schedule were a demonstration of 
mixing ink in the offset plant, and 
nominations for new officers. 

The club's installation 
dinner and dance was to be held 
December 12 at the Knights of 
Columbus hall. 


annual 


© 

Kronenberg Speaks 

“Litho Paper Problems” is the sub- 
ject of a talk by Jack Kronenberg of 
the S. D. Warren Company, Boston, 
Mass., scheduled for an open dinner 
meeting of the Cincinnati Litho Club 
on Dec. 9 in Hotel Alms. The pro- 
gram for the meeting was arranged 
by Frank Petersen of the Nielsen 
Lithographing Co., who is educational 
chairman for the club. 
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Milwaukee Holds Round-Tables 

Simultaneous round-table forums 
where each man could choose his own 
phase of the offset process and go 
to the table where it was being dis- 
cussed was an innovation scheduled 
by the Milwaukee Litho Club for its 
November 25 meeting. Other busi- 
ness of the evening was to include 
nominations of officers for 1953. 

At the club’s October 28 meeting 
the speaker was Edward Haverberg, 
director of safety at the Nash-Kelvin- 
atory Body Plant in Milwaukee. 

The club plans its annual Christ- 
mas Party for December 30, the 
regular meeting night. 

+ 
Jensen to Retire 

William H. Jensen, superintendent 
of the lithographic division of the 
Dando-Schaff Printing and Publish- 
ing Co., Philadelphia, retires Decem- 
ber 31, according to an announce- 
ment he made to Modern Lithog- 
raphy. 

Mr. Jensen has been with the firm 


since January, 1931 and has had 52 





m H. Jenser 
; retiring after 52 
active years 





years of service in the graphic arts 
industry. He is a past president and 
one of the organizers of the Phila- 
delphia Litho Club. 

He started his career in Newark, 
N. J., at the Whitehead and Hoag 
Co. He went to the Pilgrim Special- 
ty Co., Malden, Mass., in March 
1917. In 1922, he joined the Lake- 
side Printing Co. at Portland, Maine 
and stayed there until joining Dando- 
Schaff as superintendent of litho. 

Mr. Jensen is past chairman of the 
Lithographic Division of Printing In- 
dustries of Philadelphia and a past 
director and member of the educa- 
tional committee of PIP. 

He is one of the well-known litho- 
graphers in the East and has always 
been active in printing and litho as- 


IRREPLACEABLE 


RE —— 


Except with another 
Series 7 “ALBATA” 


sociations work. Mr. Jensen is treas- 
urer of the Lithographers Association 
of Philadelphia. 

He is also a member of the edu- 
cational committee of the Lithograph- 
ic Technical Foundation and a mem- 
ber of the committee to promote lith- 
ography in the Murrell Dobbins Vo- 
cational school in Philadelphia. 

Mr. Jensen said he intends to re- 
main active in association work. He 
also expects to do some travelling dur- 
ing his retirement. He and Mrs. Jen- 
sen live in Upper Darby, Pa. 

- 
Form Jr. Litho Club in Ga. 

A Junior Lithographers Club has 
been formed in Atlanta Ga., with C. 
Guy McLendon as president. Other 
officers are Albert H. Morgan, vice 
president; Mrs. Nellda S. Byars, 
secretary; Frank E. Nixon, treasur- 
er; and Robert Groover, Sgt. at arms. 

* 
Hoover Adds Two-Color 

A Miehle 61” two-color offset 
press was added recently by Joseph 
Hoover & Sons, Philadelphia. 






Ba joy the supreme satisfaction of 
working with “the world’s finest water 
color brush”—Winsor & Newton’s 


Series 7 “ALBATA”. Made with 
scrupulous care from the Finest Pure Red 
Sable Hair, this brush is ideal for 
exacting work and brings you the extra 
durability that keeps your “favorite” 

on the job for a remarkably long time. 
Available in sizes 000 through 14. 
Remember to ask for Winsor & Newton’s 





902 BROADWAY, NEW YORK 10, N. Y. 


Series 7” next time you visit your dealer. 
Canadian Agents: THE HUGHES OWEN CO., LTD. * Head Office. MONTREAL 
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Wilbur Ruggles, head of the Oxford Bible De- 
partment and Mrs. Ella Oelrich, Bible Produc- 
tion Manager, inspect sheets of the new Ox- 
ford Pocket Schotield Reference Bible Albert 


Offset Used for Bible 


Pittsburgh Elects Fritz 

At the annual meeting of Printing 
Industry of Pittsburgh, October 29 
held in the Roosevelt Hotel in Pitts 
burgh, H. MI. William G. 
Johnston Co., was elected president, 
succeeding A. W. Tipler, Atlas Lith 


ographing Co., who continues as a 


Fritz, 


member of the board of directors 


Teller, vice-president, Robert Teller Sons & 
Dorner, and Alois Will, pressman in charge of 
the press, are shown with them in the above 
phot« 


(ther elected officers of the local 
trade association for the printing and 


illied trades are: vice president, Don 


ald M. Hall, Commercial Press, Inc. ; 


secretary, Arthur H. Gratz, Herbick 
and Held Printing Co.; treasurer, 
Francis A. Rooney; 
A. S. Wentworth, 


Electric Corp. 


national director, 


Westinghouse 


N. Y. Firm Moves. Expands 
Offseton formerly at 415 
W. 55 ot.. New York, 
enlarged its 
19 St. Expand- 


Press, 
recently 


moved and facilities, 


taking space at 52 E. 
the company’s care- 
offset 


ed volume of 
fully controlled four-color 
work is planned. Jack Brown is in 
charge of sales and promotion, and 
Gerry Weismann, formerly head of 
research of A. B. C. Steel Co., is 
directing technical matters. Jack 
Spevack is president. 
a 


Jackman Litho Expanding 

The Jackman Lithograph Co. 
Cleveland, recently installed a 22x34 
Harris offset press. 

They have operated their own 


camera and plate department for 


years and have recently 


Kodak 


plans to install a 


about 
added a densitometer. The 
ompany photo- 
composing machine in the near future. 
They specialize in commercial ad- 
vertising and color lithography. Larry 
Fuller, a member of the Cleveland 
Litho Club is general manager. 
a 

Hill Adds Press 

The H. W. Hill Printing Co., 
Cleveland, has installed a LSQ (26 
x 40) Harris offset press. This will 
help to increase their ability to handle 
the large volume of creative color 
work they are doing. Originally a 
letterpress house, the firm now has 
7 offset presses and 5 letterpresses. It 
installed bindery equipment. 

7. 


Makeready Conference Held 


A conference on make-ready, with 


ilso has 


several sessions devoted to offset lith- 
ography, both sheet-fed and web, was 
to be held December 4+ and 5 in the 
House, Chicago. <A 


ot this conference will be published 


Palmer report 


in January. 


+ 
Cincinnati Firms Expand 
The expanding business of Cincin 
nati lithographic firms is indicated 
by a number of recent installations of 
Strobridge Litho 


»» yg” 


graphing Co. has a new 22 x 


new equipment. 


Harris press; and Cincinnati Litho 
graphing Co., Inc., is operating a new 


42 x 58” Harris press. 








Urges More G. A. Advertising 
Advertising can build a volume for 
and lithographers never 


reached before, William T. Clawson, 
manager of the Miller 


printers 


advertising 
Printing Machinery Co., Pittsburgh, 
told 


Printing Industries of Philadelphia, 


a luncheon meeting Nov. 20 of 


Inc. 

The meeting was also featured by 
a display of some 70 pieces ot liter- 
iture which were entered in the self 
} 


idvertising contest sponsored by the 


Milles 


Pr nting 


company in cooperation with 
Industry of America. The 
displays included some of the winning 
More than 100 


ition and guests 


Philade Iphi t entries. 
men be 


heard \Ir. 


ind lithographers to be more dynamic 


rs of the 1580 
Clawson urge printers 
in their advertising eftorts. 

Mr Clawson 


tlought that printers and lithograph 


develope d the 
ers have been so busy turning out such 
good work to advertise products for 
their customers that they have neglec t 
ed to promote their own business 
e 
Hall Out of Receivership 
\ccording to a report by the cou 
ippo nted receivers, J. C. Hall Com 
R. 1., oftset-letter- 


rt 


pany, Pawtucket 


press printing firm, now Is operating 


profitably and is in a position to 


ll creditors 100 cents on the 


pas til 

dollar. Superior Court Providence, 
on October 27 issued a decree termi 
nating the receivership under which 
the business had been conducted 
since August 4, 1952. 


president 
Harvie, 


Ww ho had 


Joseph J. Gardiner, vice 
and treasurer and John B. 
executive 


ilso a company 


served as co-receivers, informed the 
ourt that the emergency which led to 
“has now passed.” 


the rece vership 


. 

Piaying Card Net Rises 
Net income of the | a 
Card Co. of 


siciaries for the nine months ended 


Playing 


Cincinnati and its sub- 


Sept. 30 amounted to $1,157,091, af- 
ter provision of Sl 334,607 for taxes, 
or $3 per common share. For the 


' 

same period of the previous year net 

after taxes 
i share. D 


declared a div 


earnings were $1,131,107 
of $1,329,773, or $2.93 


have idend of 


rectors 


$1 a share payable Jan. 1. A like 
amount was distributed a year earlier. 
+ 


Expand POPAI Research 


A greatly expar 
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Maine Assn. Active 

The Maine Graphic Arts Associa- 
tion held its regular monthly dinner 
meeting Oct. 10 at the Bangor Coun 
try Club, Maine. Chester 
I. Pratt, manager, The Eagle Press, 
Portland, Maine, \IGAA president, 


There were 53 in attend 


Jangor, 


presided. 
ince. Harlan Snowman was general 
c*airman of the program. 


Entertainment followed the show- 


ins of an American Type Founders 
film. 

The next meeting was to be a 
ladies’ night at the Lafayette Hotel, 


Dec. 5. Clinton Bryant, 


of Bryant Press, is general chairman 


Portland, 


ot the meeting-dinner-dance program. 
The Miehle Press & 


Mfg. Co. will have two presses on 


Printing 


demonstration that week in the Col 


umbia Hotel, Portland. 
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Cleveland School Adds Offset 
The Cooper School of Art, Cleve- 
land, is 17x22 ATF 


Chief press. It is to be used both for 


installing a 


instruction and to produce the large 
volume of printing used by the school. 
It also will be used to produce com- 
mercial work for the various adver- 
that draw on the 


tising agencies 


school talents for their creative ef- 
forts. 


A new is being formed, 


The 


Inc., with the Cooper School of Art, 


company 


Advertising Art Litho Printing, 


as the parent Co. They are also plan 
ning on the installation of a camera 
and .a complete platemaking depart 
ment. 
The bsid 01 
ne suDsidiary company ts not 


going into the field of 


competitive 
lithography, but is to be used as a 
trade house in cooperation with the 


various advertising agencies that 


draw on the school’s talent for their 


reative art, it was said. 


+ 
Stratford Adds Press 
The Stratford Press Co., Cleve 
land, Ohio, letterpress and offset 
printers, is installing a new 17 x 22 


ATF offset press. The firm installed 
its first offset press, which is also a 
ATF, 


specializes in creation and 


17x22 two vears ago. The 
ompany 
production of direct advertising cam- 
paigns. 

* 
L.A. Supply Guild Formed 

Orson Udall, Los Angeles manager 

for American Type Founders, has 
been named president of the newly 
tormed Printers Supplymen’s Guild 
of Greater Los Angeles. The group 
has 86 members and is affliated with 
the International Supply Salesmen’s 
Guild. 

* 
Providence Adds 4-Color 
Miehle offset 
press was installed recently by Provi- 
Ca. 


it was announced in November. 


A four-color 76” 


dence Lithograph Providence, 

mm. me 
* 

Add Presses in N. Y. 

Two New York firms recently ad 
ded Miehle offset 
their plants. They are Arkay Print- 
ing Co., and George Bosch & Co. 


? 
#29 presses to 
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cut . 


Introduce Two-Side Plate 


A presensitized aluminum plate, 
on both sides for 
oftset 


ip to 17 x 22”, has been 


coated exposure, 


and designed tor duplicators 
and presses 
announced by the Polychrome Corp., 
2 Ashburton Ave., Yonkers 2, N.Y. 

called “Dualkote,”” was 
NAPL convention in 
November. Both sides 


an be used and the 


shown at the 
New York in 
coating is not affected by humidity 
according to the manutacturer. 

The company also is marketing a 
line of chemicals and negative ma- 
terials. 

ae 
Distributes Glover Lamp 
The Glover Tru-Hue 


proper light tor 


lamp for 
providing color 
matching now is being distributed by 
& Valentine Co., through- 
out the United States. The patented 
lamp Litho 
graph Co., Belleville, N. J., is said 


a constant equivalent of 


Sinclair 


developed at Sweeney 
to provide 


June noonday light for scientific 


color matching. It is offered in two 
models, one with a stand and the 
other for attaching to a ceiling. Infor 
mation is available from the Sinclair 
& Valentine Co. 611 West 129 St., 
New York 27, N. Y. 


New Table Top Collator 

Thomas Mechanical Collator Cor 
poration, New York City, has added 
to its line of paper gathering equip- 
ment a new table top collator. Low 
in price, small in size, and portable, 
it can accommodate paper sizes from 
314 by 8” by 14”. It gathers papers 
into sets of 2 to 8 pages in a single 
operation. A bulletin describing the 
collator is available by 
30 Church street, New 


writing the 
company at 


Y ork. 
LAT 


i mn 


* 


ie 


SUPPLIES, 


‘ <3 


Gummed Sales Aid 


r a t 


Samples New Offset Coated 
A folder offset with full 
duotone and black and white repro- 


color ’ 


ductions to show the qualities of 
Templar coated offset paper has just 
been distributed by The Champion 
Paper & Fibre Co., Hamilton, Ohio. 
The stock is described as a 


utility sheet.” 


“new 


Improved Line-Up Tables 

Several improvements and_ refine 
ments in line-up tables have been an 
nounced by Craftsman Line-Up 
Table Corp., 49 River St., Waltham 
54, Mass. Improved models of the 
tables were shown at the November 
York of the 


Photo-Lithogra- 


convention in New 
National Assn. of 
phers. Triple 
placed on the Photo-Lith tables de- 


verniers have been 


signed to aid plants doing a volume 


of cross-rule forms in addition to 


their regular copy layout work. The 
available on the 


triple vernier is 


SERVICES, BULLETINS 


tables at extra cost, and replaces the 
dials. An 


further 


regular interchangeable 


illustrated catalog giving 


data is available from the company. 
* 


ATF Offers New Type 

American Type Founders has cast 
at the Elizabeth toundry eleven-sizes 
of the new De Roos Roman and ten 
sizes of De Roos Italic. It is. cur- 
rently appearing in ATF advertising, 
and a specimen folder is available. 

The designs are the work of the 
Dutch artist, Sjoerd H. De Roos, 
who started his career 50 years ago 
in Amsterdam. In the United States, 
the Egmont family of type faces is 
his best known work. Libra is a more 
recent design. 

Intertype matrices for body sizes 
of De Roos are in preparation. De 
Roos Roman is shown in 6 pt. to 48 
pt. Specimens are available from 
Founders, Inc., 200 


Elizabeth B, N. J. 


American Type 


Elmora Avenue, 
+ 


Craftint Reformulates Color Line 

Craftint Manufacturing Company, 
Cleveland, announces a new and re- 
formulated line of .““Craftint” retouch 
colors. Colors have been reformulated 
to be closely standardized, assuring an 
exact match on re-orders. The colors 
Black and Retouch 


White as well as grays in several 


include Ivory 
intensities. 
* 


Samples Cover Stock 

Lusterkote Cover two sides, a high 
finish cover stock for either offset or 
letterpress, is sampled in a_ folder 
distributed last month by S. D. War- 
ren Co., 89 Broad St., Boston 1. 
Four color letterpress work is shown 


in the folder. 
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Easy to handle, easy to 
: print, Guaranteed Flat 
Gummed Papers are es- 
pecially adapted for 
mechanical-feed and high- 
speed presses. They can be 
rn printed, lithographed, 
a — sis stamped, embossed, cut, 
died out, perforated, folded or otherwise handled with the same 
facility as plain papers. 

The range of even, uniform gummings, finishes, and colors offers you 
the best gummed paper for every job ... the only gummed paper 
that’s guaranteed flat and guaranteed to stay flat under normal 
pressroom conditions. 


McLAURIN-JONES CO. 


MAKERS OF FAMOUS WARETONE MIRROR FINISH PAPER, OLD TAVERN METALLIC 
PAPERS, RELYON REPRODUCTION PAPER AND WARE POSTCARD 





2 


BROOKFIELD, MASS. Offices in: New York — Chicago — Cincinnati — Los Angeles 


Mills located at: Brookfield & Ware, Mass. — Grand Rapids, Mich. & Homer, La. 
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New Silk Screen Film 

\ new photographic process which 
will enable silk screen operators to 
reproduce halftones has just been 
announced by the Eastman Kodak 
Co. 

The process, announced at the 
Screen Process Printers Association 
convention, is known as the Kodak 
Ektagraph Process. It can be used 
for the production of four-color work 
as well as one, two, or three-color 
printing. 

The new Ektagraph film used in 


s coated with a. sil- 


the process 
ver halide emulsion “to tree silk 
screen printing trom ifs previously 
inherent limitation to block printing 
effects.” It is expected to prove ot 
tremendous value to all businesses 
and industries requiring top quality 
short-run printing where halftone ef- 
fects are preferable. Department 
store display signs, restaurant menus, 
merchandising displays, programs, 
metal decorating, plastics, rubber, 
packaging, and special fabrics are 
just a few of the applications. 

The new process combines a halt- 
tone or line positive with a new 
matrix film developed by Kodak to 
produce a photographically faithful 
stencil “which will reproduce even 
the most delicate tonal gradations 
with high fidelity.” Among the sam- 
} 


by Kodak at the time 


ot the announcement were reproduc- 


ples exhibited 


tions of black-and-white and _ color 
photographs, line drawings, etc. 

The company pointed out that silk 
screen operators can produce their 
own halftone positives through the 
use of a standard process camera and 
the Kodak Magenta contact screen, 
or have such positives made for them 
by local photoengravers or photolith- 
ographers if they wish. Once the 
screen positive is obtained, all other 
work can be done in the silk screen 
operator’s own shop through the use 
of a contact printing trame, three 
trays, and three chemical solutions. 

The company reported that in ex- 
periments it has conducted, it has 
produced and distributed silk screen 
reproductions of a photograph within 
+5 minutes after the picture was 


taken. 











Introduce 
Chief 24 
A Idinc ‘ 


Book on Basic Photography 
PHOTOGRAPHY, Its Materials ind 
Processes. Fifth Edition, 1952. C. B. Neb 
lette, F.R.P.S., F.P.8.A. D. Van Nostrand 
Company, Inc., New York 500 Pages, 
33 Chapters, 350 Illustrations. $10.00 
Reviewed by Herbert P. Pasche 
It does not require specialized train 
ing to take pictures, in black and 
white or color, for purely personal en 
joyment. ‘The excellent results ob 
tained by millions of amateurs fron 
all walks of life attest to. this. But 
once the amateur leaves the realm of 
the occasional snapshot he finds hin 
self unable to cope with the problems 
that arise. ‘To avoid keeping hi 
more advanced eftorts in a “hit-or 
he finds it necessary 


vanced knowledge 

raphic ameraman Is 

likewise faced with the same prob 
lems. The sin ple techn ques ised in 


the past permitted operating on 


neager knowledge ot photographi 


rec hnology. This Is not so today. ‘I he 


new methods and materials introduced 
require an ever increasing amount ot 
fundamental knowledge on a greatet 
variety of subjects, 

Io cope with the present and fu 
ture problems, the photographer must 


acquire the necessary fundamental 
knowledge and be certain that such 
information ts up-to-date Unques 
tionably, the outstanding source of 
iuthentic information on photograph 
ic technology is the fifth edition ot 
Neblette’s, “ Photography Its Ma 
terials and Processes." Complete!y 
rewritten, redesigned and reset, this 
edition concerns itself more with the 
“why” and less with ‘“how-to-do-it” 
than previous editions. “Vhe author 
who is counselor and administrative 
head of the department ot photo 


graphic technology, Rochester In 


stitute of Technology, was assisted by 
fourteen specialists who lent their 
extensive and specialized experience 
to the authenticity of this work. 
Various chapters were written by 
such authorities as H. C. Colton, 
Lloyd E, Varden, J. L. Tupper, Silas 
Thronson, W. T. Williams, Alfred 
Schwarz, Hollis N. Todd, Charles 
Reid, G. B. Keyes, William West, 
Earl Van Lare, J. M. Calhoun, W. 
T. Hanson, Jr., and M. L. Sandell. 

The 33 profusely illustrated chap- 
ters include such subjects as—Light 
Sources for Photography, Photo- 
graphic Optics and Objectives, Light 
Filters, Emulsions, Photochemistry, 
Sensitometry, Photographic Tone Re- 
production, Principles of Three Color 
Photography, Accuracy of Color Re 
production, etc. Reference is made, 
wherever possible, to original pa 
pers, patents and books and to the 
sources where copies may be obtained. 

‘The wealth of information and the 
broad coverage of the materials and 
processes of modern photographic 
technique make this book a must tor 
every serious apprentice or journey 
man cameraman. 

o 
Announce Photo Cloth 

A newly announced _ field-tested 
photographic reproduction — cloth, 
called Truflex, has been added to 
the Peerless line of photocopy mate 
rials. ‘The new Truflex cloth is a 
sensitized “Tracing Cloth’ which 
features flexibility, | transparency, 
durability, and easy-to-correct surtace, 
according to the maker. 

The Peerless Truflex cloth has a 
long-staple plastic-sized cotton cloth 
base. It is available in white or blue 
in a wide range of rolls and cut 
sheets. Peerless Photo Products, Inc., 
is located at Shoreham, L.1., N.Y. 

o 
Promotes Offset Enamel 

Herculite Offset Enamel is sam 
pled for four-color and black and 
white offset reproduction in a folder 
just issued by Crocker, Burbank 
Papers, Inc. Fitchburg, Mass., 
through its merchants. The stock is 
described as a high gloss, folding 
coated paper tor all offset lithog- 


raphy. 
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R & P Demonstrates Plates ate attention to requests for free Roberts & Porter and its nine 


The new “3M” presensitized oft demonstrations of the large 3M _pre- branch offices, he said, are handling 


set plates, demonstrated at the NAPL sensitized aluminum plates which the new plates for distribution to the 


mvention in New York last month were introduced by Minnesota Min- lithographic industry. “All sizes, be 


ce 
ivailable for free demon ing at last month’s convention,” said ginning with 14 x 20. and including 


strations through nine ofhces ot Rob Mr. Grandt. “Free demonstrations 17 x 22, 21 x 28, 22 x 29, and up 


22 x 34 have been stocked at all 


ire now 


erts & Porter, Inc., according to an will be arranged for litho plants any to 
innouncement just made by Harry place, any time, without obligation. our branch warehouses so as to be 


Grandt, R & P vice president. 


[he technical staff of Roberts & Mr. Grandt said the demonstra- 


\ 
All they have to do is request them.” available for immediate delivery to 


any lithographic plant in the United 


Porter, together with the regional tions would be given by members of States,” he said. 





* 
New Automatic Arcs 
Two new types of motor-controlled 


heads of all our nine branch offices the R & P staff with the cooperation 
from coast to coast, have been alerted ot iM ‘Technical Groups trom Min 


brieted and organized to give immedi- nesota Mining. 
lamps for graphic arts work have 


been introduced recently by Macbeth 
Arc Lamp Co., 141 Berkley St., Phil- 


‘\N 7 TS C Oo hed p R Oo D U C T & adelphia 44, Pa. The Macbeth Photo- 


are printing lamp tor vertical printing 





trames has a new electronic arc vol 
tage control, the company says. The 
operator turns on the switch and has 
no further adjustments to make, as 


the lamp is completely automatic. 


NATIONAL an ‘ 
STEEL & The Little Champ motor-driven 
arc lamp is a “moderately priced 
COPPER lamp for use where the extreme ac- 
PLATE : curacy of the Photoarc is not essential. 
COMPANY The company offers illustrated 
folders describing these products. 
* 
Hold St. Louis Course 
Another Foreman’s Coaching Con- 
ference for the general membership 
of the Associated Printers & Litho- 
graphers of St. Louis was to get 


CHEMICALS under way in November with a 


limited attendance. There will be 


PLATES CARBONS two-hour meetings ¢a h Monday and 


Thursday from 5:30 to 7:30 p.m. 
SCREENS CAMERAS Response to the course last year 
was so satisfactory that it will be re- 
peated this year a spokesman said. 
WHIRLERS LAMPS Frank Rauchenstein, of Cavanagh 
Printing Co., is chairman. 


ce 
Joins Oxford Paper 
Hugh }. Chisholm, president, Ox- 


A Complete Line for the Graphic Arts ford Paper Co., New York, has an- 


nounced that effective January 1, 


1953, Herman G. Schanche will join 
the company as Assistant in Woods 


Operation to the executive vice presi- 


VATIOVAL STEEL AND COPPER PLATE COMPANY (iii 


. 
Eureka Adds Press 


46$3 TERCHR AVE . : : 
Eureka Specialty Printing Co., 


NEW YORK 19 NEW.YORK ‘ 
Scranton, Pa., is installing a new 
Miehle 29” offset press. 
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Plate Washer 
and Drier 


itomatic 


Book on Litho Chemistry 

CHEMISTRY OF LITHOGRA 
PHY, by Paul J. Hartsuch. 256 pp 
Published by Lithographic Techni 
cal Foundation, Inc., 131 East 39th 
St., New York 16, N.Y. $6 less dis- 
count to members; $12 to non- 
members. 


The Lithographic Technical Foun- 
dation reports that for over 25 years 
it has looked forward to the day 
when it could publish a much-needed 
volume on the chemistry of lithogra- 
phy. The problem was a matter of 
finding the man who could author 
this difficult assignment. Dr. Paul 
J. Hartsuch was such a man, and 
the result is his long-awaited ‘““Chem- 
istry of Lithography.” 

Material accumulated by Dr. 
Hartsuch, during three years of 
teaching a course in chemistry of 
lithography, forms the basis for this 
book. “Chemistry of Lithography” 1s 
noted not only for its complete cover- 
age of the many chemical phases in 
which lithography is involved, but for 
its readability. It should hold no ter 
rors for the novice; the material is 
unusually clear and understardable. 

The book starts off with a section 
on “Chemistry tor the Beginner,” 
which is presented on the assumption 
that the reader knows nothing at all 
about chemistry. For anyone who 
has already had his initiation into the 
field, this basic material is valuable 
for reference, review, and “brush 
up.” 

After the fundamentals, the book 
goes On to cover the many categories 
in which chemistry is involved in 
lithography : pH—what it is and how 


to measure it; the role of water in 
lithography; chemical calculations; 
chemistry of the compounds of car- 
bon; albumin, deep-etch, and special 
methods of platemaking; chemistry of 
photography, paper, ink; and chemis- 
try in the pressroom. 

The book will enable the fine 
craftsman to understand simply and 
clearly the difference between facts 
and theories —a_ necessary role in 
lithography today. Dr. Hartsuch 
himself says in the book, “Lithogra- 
phy is indeed a chemical process. 
Only py approaching it from a more 
scientific point of view will advance- 
ments come in this field. This may 
take a little longer at first, but the 
end results are worth it. You will 
accumulate more and more facts, and 
will be guessing less and less.” 

. 
New K-C Coaied Stock 

‘To meet lithographers’ need for a 
low-cost, lightweight coated offset 
paper for large volume runs, a new 
tully coated paper called Kimberly- 
Clark Shorewood coated offset is 
being introduced by Kimberiy-Clark 
Corp., Neenah, Wis., pioneer in the 
development of machine coated litho- 
graphic papers. 

Extensive testing of Kimberly- 
Clark Shorewood Coated Offset by 
commercial lithographers operating 
under commercial conditions has pre- 
ceded release of the paper to Kim- 
berly-Clark distributors from coast to 
coast. The tests were made in large 
and small shops, with standard mono- 


tone and multicolor work. 
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The new Shorewood brand is avail- 
able in basis weights of 50, 60 and 
70 pounds and is stocked in sheet sizes 
of 2214x35, 25x38, 35x45, 38x50 and 
41x54. 

* 
New Exposure Computer 

The Kodak graphic arts exposure 
computer, a new guide for determin- 
ing exposures when making halftone 
negatives with Kodak Magenta con- 
tact screens, has just been announced 
by the Eastman Kodak Company, 
Rochester +, N.Y. 

The new exposure computer is of 
the dial type and can be calibrated 
for the specific exposure conditions 
prevailing in the shop where it is 
used. In addition to determining ex- 
posures for halftone negatives, the 
computer also may be used to calcu- 
late exposure times for color separa 
tion negatives, photographic enlarge- 
ments and contact printing. 

Included with the computer is a 
Kodak reflection density guide and a 
booklet of instructions giving de- 
tailed information on how to cali- 
brate the computer and use it most 
effectively. The density guide is an 
entirely new devi¢e, Kodak stated. It 
is composed of a precalibrated pape- 


scale of ten steps with two holes 


punched in each gray step. Density 


readings of original copy are made by 
comparing the density of the indi- 
vidual gray scale step to that of the 
contacted copy by looking through 
the holes. Halftone negative expos- 
ures then can be computed from these 
density readings by using the dial 
computer. 

The Kodak Graphic Arts Exposue 
Computer is available from all Ko- 
dak Graphic Arts Dealers. 

* 
Offers DAY-GLO Package 

Dennison Manufacturing Com- 
pany, Framingham, Mass. is offering 
small packages of “Day-Glo” papers 
on which the royalty has been pre- 
paid. The papers are available gum- 
med and ungummed in full or quar- 
ter-size sheets. The packages, contain- 
ing mixed assortments of the five 
“Day-Glo” colors, are being made 
available in answer to requests for 
small quantities of ““Day-Glo”’ papers. 


10] 
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The ultimate in quality, created and main- 
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tained for scores of years. Precision graded— 
CRUSHED—IRREGULAR SHAPED or ROUND. 
For Industrial or Laboratory use—guaranteed 







to fill your requirements. Your inquiry will be 





promptly answered. 











AMERICAN GRADED SAND COMPANY 
Chicago 13, Illinois Paterson 4, New Jersey 





102 MODERN LITHOGRAPHY, December, 1952 


Aids Mask Register 
The Kodak 


new device 


Register Printing 


Frame, a designed to 
simplify the problem of aligning 
masks in color separation work, has 
been announced by the Eastman 
Kodak Co., Rochester 4+, N. Y. 

The new unit will handle trans 
} 


parencies up to Il x 14” and can be 


used to obtain close register with 
either film or glass masks. It can also 
be used to accomplish close register in 
complete darkness, if necessary. 

In use, matrix film punched on the 
Kodak Matrix Film Punch is reg 
istered with the transparency by means 
of two register pins located at the 
edge of the frame. Register with glass 
plates is accomplished with three 
metal contact pins located on the in- 
side of the frame. 

The Kodak 
Frame will be available through all 
Kodak Graphic Arts dealers. 


Register Printing 


Introduces Bond Paper 

\ new stock, Millers Falls Bond, 
with 25 percent cotton fibre content 
has just been introduced to the trade 
by Millers Falls Paper Co., Mille: 
Falls, 
22” up to 34x 44", and weights are 
13, 16, 20 amd 24 


Mass. Sizes range trom 17 x 
pound. There 
also is a choice of grain direction 
\ french-fold 8% x 11” 


piece sampling the stock, and a small 


mailing 


portofolio of samples in letterhead 


sizes are being distributed by the 
company. These samples are available 
trom the company. 
+ 
Distributes for Northwest 
Carter, Rice & Co., at Yakima, 
Washington, 


grades of paper manufactured by The 


Paper Co. of 


will distribute all 
Northwest Cloquet, 
Minn. 
papers Mountie Offset, and North- 
west and Carlton Bond. 
a 

New Paper Carton Pack 

A new carton pack that markets 
all grades et Kimberly-Clark coated 


and enamel book papers at lower de- 


Among the extensive line of 


livered prices and with “many ad- 


vantages in handling’ now is being 
introduced to the printing industry 


by Kimberly-Clark Corp. It is 
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claimed to be one of the first success- 
ful cartons for glossy paper. 

Each Kimberly-Clark carton con- 
sheets or 


tains a fixed number of 


reams, depending on sheet size and 


\ carton weighs about 


basis weight. 
150 pounds, or about one-fourth the 
a case of coated book 

paper. 
All _ basis Kimberly- 
Clark Hifect Enamel, Lithofect Off 


set Enamel, Trufect and Multifect 


weights of 


coated papers listed as standard in 
the Kimberly-Clark 


the new 


price list are 


available in carton pack. 
Stocking sheet sizes for cartons are 
22, x 35, 25 x 38 and 35 x 45. A 
mininium order from the mill is four 
cartons of a standard basis weight 
and sheet size, and such orders for a 
single grade may be combined to ob 
tain the regular four-case discount. 
Other than stocking sheet sizes, be 
tween 17 x 22 and 38 x 50, requires 


a 5,000-pound minimum order. 


SELLING AN ACCOUNT 


(Continued from page 41) 








the four-color-process catalog pages, 
posters, catalog covers, and 60,000 
3-color folders thrown in for good 
measure, 

Having sold the account, we had 
an obligation to follow through with 
production, quality, and service com- 
mensurate with our promise, and 
our new customer was convinced. 

To commemorate the completion of 
the first order, the customer who 
recommended us, the advertising 
manager, the production man and | 
relaxed on a week-end fishing trip to 
Hayward, Wisconsin. 

We are now on our third year of 
relationship with 


pleasant business 


this organization, and are jealous}; 


guarding their good will, realizing 


that good customers don't come 


easily. ®*® 


AIR CONDITIONING 


(Continued from Page 49) 








to supply added moisture to the area 
of the blanket by having wet rags 


nearby or, better yet, a small jet of 


1952 


steam from an ordinary vaporizer. 
In an air conditioned pressroom it is 
a simple matter to raise the relative 
humidity to a point where the paper 
leaves the blanket freely. 

The ideal condition is where the 
runs are large and the paper can be 
ordered with a specific moisture con- 
relative 

This, 


shops 


tent to coincide with the 


humidity of the pressroom. 
how ever, is not possible in 
where paper is bought in small quan- 
tities from jobbers or supplied by the 
customer, 

As to the advantages derived trom 
iir conditioning with regard to the 


drving of inks, this much can be said: 


it is possible to maintain more uni- 


formity of moisture to the plate and 


thereby lessen ink drying prob- 


lems.%*® 





SURVEY 


(Continued from page 38) 


Bonus — An 
based on specific performance 
Sales over $75,000 


on sales over $100,000 





incentive reward 
on gross. 
add 1; 
add 2%. 
Drawing Account—A fixed sum 
advanced by the company 
against future commission. 
Expense Allowance — Payments 
either actual or estimated for 
out of pocket expenditures. 
Luncheon with buyer—$4.00 
Automobile Expense 
to Pleansantville $6.00 
Hotel Expense—Stay 
over in Pleasant 
ville $6.00 


Here are a number of random 
thoughts on the Salary plus method 
which may be of some interest at this 
point: 
1. What kind of PLUS does a firm 
give its selling force? 
(a) Is the salary at least 10 
percent ot the agreed-upon 
quota? 


(b) What 


quota is exceeded ? 


he 


happens when t 
(c) How much effort does a 
salesman have to expend to 

hold an account? 
2. Does a salesman feel that he 
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NEUSEL’S 


From Coast to Coast Lithographers are switching to 


NEUSEL’S FINE 


DEEP-ETCH CHEMICALS 


The Finest and Most Economical Deep- 
Etch Chemicals on the Market Today 


Guaranteed Service and Uniformity 


H. NEUSEL’S CHEMICALS 1724 GREENLEAF AVE. CHICAGO, ILL. 
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must serve 50 small accounts to in the cylinder. Actual remedies were was discussed briefly. Greatly im- 
make up his quota, or does he offered as workable, however. The proved albumen and deep etch plates 
on which one treatment will bring 


have one big account that means hole may be chipped larger and 
cumulative business throughout undercut, filled with solder and back both non-image and image areas 
the year? scraped down flush, without remov- are taking plates nearer the “inde- 
Isn't it the better part of wis- ing the cylinder, a man from a large structible” category, it was said. 


eastern plant reported. Another said Multi-metal plates are taking litho- 
that liquid solder had been used suc- graphy into new fields now, and im- 


cessfully, and also cast iron solder. pressions up to seven million have 


dom for a salesman’s salary to 
reflect his actual worth to his 
firm? 


Above the actual salary, should Improved plates were the topic for been recorded with these plates. The 


a bonus be computed monthly some time, and the new grainless use of heavy pads of cotton molle 


or quarterly? plate about to be introduced by the ton provides lint-free substance for 


The Effects Produced by a Weekly Lithographic Technical Foundation plate work it was said in reply to a 
Salary 
It has been said repeatedly that 


when a salesman is on a weekly salary 


basis it takes away his incentive to go Dry air costs you mon y— print 
after new business. It naturally is 
7 better, faster and at lower cost! 


much easier to service a few well es- 


tablished house accounts than it is to 


4 
go out a few hours a week “cold if / 
turkey.” If this attitude is pursued WITH 
for any length of time, the desire to \ Y ‘LI 

a 


do some real selling is lessened to the 
point where it is virtually non-exist- 


ent. Eventually this type of sales- 


shea aT eens ta iit asafiebihg Ele Rai ING We 


man degenerates into an order-taker 
who can easily be replaced by some- 
one who may have more ambition and 
a greater spirit of aggressiveness. 
The above is one serious drawback 
to a weekly-salary arrangement which 


should be contingent upon a salesman Ww, hk 


bringing intu the house a minimum aiton Hy, iit; 
amount of new business. There should fi ese prodven ets eliminate 
be some vardstick to indicate whether bottleneck. — 
a person is a salesman or a messenger @ CURLED STOCKS 

AND WAVY PAPER 
@ TIME WASTING PRESS SETTINGS 


survey report will be concluded with tea Boos ay SIZE 


further discussion of sales policies @ STATIC AND PRESS CHOKEUPS 


and mark-ups on outside purchases. @ EXCESSIVE WEAR ON RUBBER 
Editor) PLATES AND ROLLERS 


boy only. 


Next month, Mr. Soderstrom’s 


PN eee 





The one practical solution to humidity 


NAPL TECHNICAL . variation problems in printing plants 


(Continued from Page 35) Controlling the moisture content of the air in your press- 
E room and paper storage areas means better printing 
and hooding the area between copy tee. | quality and a reduction in printing costs. CONTROLLED 
; HUMIDITY by Walten prevents the causes of change 
in paper size. The Walton System is the economical way 
to finer presswork and reduced production costs. 





board and lens is ideal to keep out 
ull such unwanted light. If lens coat 
ing is done properly on an old lens, 
the coating should tact “forever.” it re <= Send for the new booklet “HUMIDIFICATION 

cr - FOR THE GRAPHIC ARTS AND PAPER CRAFTSMEN” 
was said. A warning was_ issued i — please address Dept. E-12. 


5 


Ls 
r 
against the use of abrasive materials : - Ai! 
in cleaning lenses. a -e aie Ss WALTON LABORATORIES ¢ INC 
j " gon IRVINGTON 11, NEW JERSEY 
A laugh was produced when some 7s Me CHICAGO BRANCH OFFICE, 30 NO. LA SALLE STREET 
one asked what to do after wrench 


goes through the press making a hole 
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Production Dividends Assured... 


STAINLESS STEEL 
GRAPHIC ARTS PROCESSING EQUIPMENT 


HEAVY DUTY SINKS 


18 Gage—High Lustre—Satin Finish 
Stainless Steel. Heli-are welded joints 
1%” Stainless Steel drain with 
removable stainless steel standpipe 
Underside of sink coated to minimize 
sweating. Stand is reinforced welded 
pipe leg construction with adjustable floor 
flanges for levelling. Available with 
or without back splashwall 

Stand coated with rubber base 

acid resisting enamel 


No. HG-4 


OFFSET 
PLATE TROUGH 


Sturdy gage, 
High-lustre satin 

finish Stainless 

Steel. Complete with 
stand, perforated 
spraypipe—fall length 
of trough. 1',” stainless 
steel standpipe. Steel 


storage shelf with front and 
back stop. Lattice drain rack 
of kiln dried wood, smooth 
rounded corners 


; 
; 
; 


No. PT-4 } 








~*"ECONOMY UTILITY SINKS 


Sturdy gage, high-luster satin finish 
stainless steel. Double seamed joints 
stainless steel drain. Underside of sink 
coated to minimize sweating. Stand is 
welded angle iron construction. Available 
with or without back snlashwall. Stand coated 
with rubber base acid resisting enamels 

CUSTOM BUILT EQUIPMENT MADE-TO-ORDER 


I'y 


SEE YOUR SUPPLY HOUSE REPRESENTATIVE OR WRITE TODAY FOR ILLUSTRATED CIRCULAR 


2707 South Wells Street, CHICAGO 16, ILLINOIS 


LEEDAL STAINLESS STEEL PRODUCTS, INC., 


} HEAVY GAGE TRAYS 


18 Gage, high-luster satin 0”) W 

finish stainless steel. Heli- 

are welded joints. One 
piece construction. Tapered 
sides for nesting trays in . 
Rounded rim 
flanged rim for safe 
handling 


storage. 
No. WHT-4 


No. 1249 








AN ANNOUNCEMENT OF Material IMPORTANCE 


by the makers of 


BALDWIN PRESS WASHERS 


In order to keep pace with advancements in press design, the GEGENHEIMER 
COMPANY has developed press washer blades which will not mar or wear ink 
vibrating rollers even though plated with copper or covered with coatings such 


as “Ebonite.” 


These blades have been tested in the field for over a year and have proved their 
excellence for speed of wash-ups. They are guaranteed for a minimum period of 
six (6) months as are all other blades made by Gegenheimer for Baldwin press 


washers. 


WILLIAM GEGENHEIMER CO. 
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8 Roebling St., Brooklyn, N. Y. 
EVergreen 8-5610 














question concerning lint trouble. The 


new vinyl base lacquers for plates are 


now finding wide utility and accept 
ance, 

There is good deal of work still 
to be done in the development of dry 
This work 
is in the field of rollers, blankets and 
inks. Platemaking for dry offset at 


offset, the panel reported. 


present is laborious and time con 
suming, and costs are high. However 
there is considerable interest in the 


process, and one major press manu 





SILK SCREEN 


(Continued from Page 47) 





camera, said to be used by lithogra 
! : 

phers and engravers, as well as screen 

printers, and sold on a plan which 

enab the purchaser to start with 

a basic 20x24” unit then add 
features as the business expands. 

N 1 Arc Co., 


a new “N-50" are lamp, providing 


Chicago, introduced 


a constant and uniform light intensity, 


for small cameras and frames. John 
Schultheis, salesman in charge, said 


suitable for all graphic arts uses. 


General Research & Supply Co., 
Grand Rapids, Mich., demonstrated 
their new “General” silk screen print 
ing press rated at 1800 to 3000 im 
pressions per hour. Although the early 
model is fed by hand, an automati 
feeder, now under development, will 
be available soon, a representative 
stated, while work is also progressing 


facturer has come out with a line 


of small presses which are convertible 


tmas when ail! t 
teven amo 
chimney oe 

: would be 


to dry offset use with cylinders prop ‘Twas the night before ae 
Not a creature was sfign 
The stockings wer 


In hopes that St. 
The children wece 


While visions of 
And Mamma 


_ 


water rollers, blanket, or from other CG Se ason 8 


sources. Cleanliness in all phases ot A ws 


press care and operation was sug- : a 
i ¢€ eft 1 7§ e 
gested as the best remedy. The bib To “ : a ; 
under the fountain and the tie rods The } yr allen 
in the inker were named as possible % ; f 
trouble areas. A dark spot with a Gave Heid 
j ' 3 

When, BPAQUIC a 
cates that the speck came from the : : E 
ink. A hickey picked up from the But 9 TI € tiny rer 
An ° 
With ¥ and qui: 

. Nick. 

ursers they 
nd cailed th 


erly cut and water system removable. 
(ML. Nov., pg. 143). Etching of 
plates for dry offset runs to .010 to 
O14", and of course requires a thick- 
er gauge plate. Etching of these plates 
is a problem in larger sizes. Many 
plates are in the “maybe” 
was said. 

The oft-recurring problem of 


“hickies,”’ tiny spots or imperfections 


eb ChE RMIT OE 


on the printed sheet, brought out sev- 
eral opinions. They usually are caused 
by specks of dirt or other foreign 


matter, either through the ink or 


~9 mnt cena nara 


white circle around it usually indi- 


paper often will appear white. 
examination of them under a micro- 


scope often will reveal what they are, 

lithe | More rap id 
And he why 

“Now, Dat 

fine grain or grainless plates. LTF 

ine grain or grainless plate On, Comet! 


studies have indicated, however, that 


° sy ry 
better resolution is not apparent when iG the tO po 


the screen goes higher than 150 lines 


and therefore their source. 

Fine line screens in offset 
ography were discussed. Screens as 
fine as 300 lines to the inch are being 


ow, Prancer 

er and Bli: 

1e top of the 
ash away al 


used and are working out well on 


1 BESCD 


Ki. 
to the inch. When finer screens are iNOW, 


used, more finely ground inks, and f 4 ° 
suTrIC< 


smoother paper also should be used. 


BRIDGEPORT ENGRAVERS SUPPLY CO. 
BRIDGEPORT 2, CONNECTICUT 
and all its Branches 


In general, better results are obtained 
with screens of 133 or 150 lines per 


inch, it was concluded. ** 
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This Straight Line Trimmer 


does away with waste motion 


. and needless rehandling 


Assures unqualified accuracy! 


The Brackett Safety Trimmer 


Trimming of labels, booklets, catalogs, inserts 
and other flat work is handled by the Brackett at 
double or triple the speed of the conventional guillo- 
tine trimmer * On the Brackett, work moves in a 
straight line, away from the operator, without waste 
motion or needless rehandling * The use of mechani- 
cally set spacer shafts insures fine accuracy without 
even the tiniest variation. This accuracy is maintained 
from start to finish, no matter how large the run ¢ For 
jobs that repeat, settings may be retained, with im- 
portant savings in time otherwise required for reset- 
ting * The Brackett handles work up to 2544” in width 
and 50” in length * Standard equipment includes two 
spacer shafts. Extra shafts for permanent set-ups can 


be supplied ¢ Write for literature. 


Dexter Folder Company 
General Sales Offices 
330 West 42nd Street * New York 36, N. Y. 


Chicago * Philadelphia * Boston 
Cleveland * Washington ¢ St. Louis 


chemicals 


Proved dependable and economical in 


leading litho plants for more than a decade 
You too will find it profitable to standardize 
on Schultz Chemicals for all your deep etch 


requirements. 


H. J. SCHULTZ 


1240 W. MORSE AVE. CHICAGO 26, ILL. 
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on a drying attachment. The press, he 
said, is used widely by decalcomania 
manufacturers, but it will use paper 
of all types up to 80-point board. 

Sinclair & Valentine Co., had an 
extensive display of their “Zephyr” 
line of silk screen inks in a wide 
range ot colors, for use on all types 
of surtaces, also ‘‘Sin-Val” lacquers 
and varnishes. Switzer Bros., In 
Cleveland, ©. displayed their line ot 
fluorescent inks and colors, and Law 
ter Chemicals, Inc., Chicago intro 
duced a new color, “rocket red” in 
their line of daylight fluorescent 
colors. Velva-Glo Color Co., Oak 
land, Calif., also showed their line 
ot fluorescent papers and colors. 

At the association’s business session 
new ofhcers for 1953 were elected as 
follows: president— Joseph Grossman, 
Masta Displays, Inc., New York 
City; vice president—Stanley Snider, 
Snider's Screen Process Co., New 
Orleans, La. Re-elected as treasure 
was Franz Weiss, Poster Products, 
Inc., Chicago, while Dan Novak 
was re-named executive secretary ot 
the association, with Miss Marian 
Willstrom, Chicago, as recording 
secretary. ®*® 
Rosback Equipment Installations 

Pandick Press, New York, N. Y. 
have recently installed a  Rosback 
Pony Vari-Speed Rotary Pertorator 
Loose Leat Supply, Houston, Texas 
have installed a “Twenty Two 
Special” Slot Rotary  Perforator. 
These are among some twenty recent 
installations of Rosback equipment. 

* 
Virginia Harris Installations 

Everett Waddey Co., Richmond 


Va., have just installed a Harris 





35 45” two-color offset press. Cooper 
Trent, Arlington, Va., has installed 


aici. 


COMPETITOR 
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ot your market is, if anything, more 
important. For instance, are you sell- 
ing a specialized product over a wide 
area at costs for sales promotion, dis 
tribution, and credit extension that 
are much higher than they should 
be? You can, if need be, change your 
equipment, but there is a limit to 
what you can do to change the needs 
of your customers and prospects. 

Examine critically the personnel ot 
your sales and creative staff. Are 
they fully competent to deal with the 
kind of buyers you are most anxious 
to have on your books? 

Develop a consistent plan of ad 
vertising. If you don’t believe in the 
eftectiveness of your Own wares, you 
an hardly expect to encourage the 
buyer in such a beliet. 


We always will have with us some 


concerns that cannot play tair with 
others in the field, not necessarily 
through incompetency either in man- 
agement or practical production, but 
simply because they are made up of 
people who are intrinsically chiselers. 
They present low prices as bids for 
business instead of selling to the 
buyers ideas for improving the lith- 
ographic product he wants to buy, or 
instead of developing improved oper- 
ating methods that, quite legitimately, 
would justify the quoting of lower 
prices. 

It is true that no one profits from 
price cutting, but human nature being 
what it is, there is slight chance that 
the cut price establishment can be 
eliminated completely from the pic 
ture. By a process of education, by 
giving careful consideration, and by 
putting into effect some of the legiti- 
mate methods of combatting your un 
fair competitor, (and I have indicated 
only a few of those methods) the 
going can be made so hard, so pre- 
carious, for the cut price plants that 
at least some of them can be made to 


see the error of their ways. Then 


NOW: quick, easy wash-up with only 


1-SOLUTION anchor 


COMPLETE, THOROUGH 


CLEANING OF YOUR ROLLERS 
AND BLANKETS WITH THE 


(with RESILIUM) 


@ You can't make mistakes! No numbered cans or bottles. 


No special routine necessary. 





@ ONCE through the press, R-228 removes all the ink and glaze. 


@ Packed in 1 and 5 gal. cans and 55 gal. drums. 


Get sample order from your dealer today! 


ANCHOR CHEMICAL CO., Inc. 


‘“*SOLUTIONS FOR PRINTERS’ PROBLEMS" 
829 BERGEN ST., BROOKLYN 16, N. Y., MAin 2-9084 


the RELIABLE Supplier 
to the Lithographer 
for SERVICE call BRyant 9:8480 


EASTERN GRAPHIC ARTS SUPPLY CO. 
254 W. 31st STREET . N 











MODERN LITHOGRAPHY 


@ RESILIUM restores the original zip, traction and resiliency to the rubber. 
®@ Non-toxic; harmless to hands. 
® Go from black to yellow — and vice versa — in minutes! 

® Cut wash-up time. Turn wasted time into profits! 


1 
i 
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Mal Brewer 
Offset and Letterpress Co 
New York 


More Convention Candids 


— 


Frank Brown 
Providence Litho 
Providence, R. I. 


Pete Rice 
Milton Paper 
New York 


Mazzocco 
Eureka Photo Offset 
New York 





those who are considered as “untair 


competitors” will want to join the 
ranks of the lithographers who are 
trying to build up the lithographic 
industry with good quality products, 
turned out at costs that permit rea 
sonable profits. 

The complexity of business, the in- 
terrelationships of business units, and 


the great diversification of problems 


upon which our industry may profit- 
ably unite, all have influenced the 
program of the NAPL in past years. 


In our great industry you know that 


many very small enterprises have daily 
contacts with other lithographic units 
which are active in the NAPL. Con- 
sequently, when a program is studied 
and adopted, or an important survey 
is made, one can expect that hundreds 
of small lithographic plants through- 
out the country support the program. 
The very small non-members learn 
the pros and cons of the situation from 
association members, and in all such 
cases it truly can be said that the 
NAPL has its finger on the pulse of 
the industry; but how much better it 


would be if additional hundreds 


would join in our association’s eftorts 


to foster cooperation imong litho 
graphers throughout the country and 
yut those practices which the 


majority consider “unfair.” 


Some critics of associations in past 
vears have alleged that the average 
association was composed f only the 
Well, the fact 


Bigger Fellows.” 


is that most associations are ‘small 


business’ organizations at the so- 


called 


to Secretary of Commerce Charles 


“grassroots” level. According 
Sawyer, 87¢¢ of all business units in 
the United States have less than eight 
employees, and 75° have less than 
four workers. It is these small busi- 
ness units that require the kinds of 
service such as that which is being 
carried out through the NAPL. 

If, like so many other trade asso- 
ciations, the NAPL helps its mem 
bers with selling, production and man- 
agement information, and helps foster 
a free economy which, during World 
War II, 


and out-supplied the utmost which 


spontaneously out-produced 
totalitarian states could produce; if 
it is recognized that the NAPL and 
these other trade associations are 
equally active and vital to our econ- 
omy in time of peace; then we must 
recognize that it has been, and still 
is, quite capable of making a supreme 
effort to eliminate the practices ot 
your untair competitor. 

By and large, is your fellow litho- 
grapher unfair? Is he inordinately 
selfish in pursuit of success? Do you 
feel that such accusations could prop- 
erly be levelled at him? I don’t think 
so. We know that for all his faults 
he doesn’t possess more than the aver 
age amount of human frailties. Your 
ompetitor, particularly your fellow 
member in the NAPL, normally in- 


tes you into his plant; he is willing 
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to consult with you about the prob- 
lems that are common to both of you, 
to sit down at the conference table 
and in the spirit of fair play thrash 
out your differences and difficulties. 
He has learned that in giving infor- 
mation to help others he has profited 
in return. Don’t you believe with me 
that we are our brother's keeper; that 
we have a burden to share? 

We have a great need; the need to 
recognize in our daily lives, at home 
or at our business, or in our dealings 
with our neighbors, the privilege of 
sharing the burden, of reaching out a 
hand to help, to lift another’s load. 

We have an opportunity as an as- 
sociation and as individuals, to give 
to the NAPL program of the future 
not only active encouragement ot 
every phase of operation, but in ad- 
dition, the furtherance of ethical con- 
duct on the part of all persons or 
firms within the lithographic indus- 
try. Only as we realize our respon- 
sibility to cooperate with one another 
in this tremendous undertaking can 
we hope to reach the goal which many 
in the industry have fought so long 


and so valiantly to achieve. ** 


CONVENTION 
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in and should provide a reasonable 
profit tor everyone, into a sick and 
decaying one.”’ (See page 42) 

Ray M. Joscelyn, president of The 








Greenwood Co., Albany, N. Y., out 
lined a method of convert ng letter 
press four-color plates to offset repro- 
duction. Proofs were pulled on a 
hand press on transparent acetate 
sheets. Densitometer controls were 
ised to assure the same density of 
tones in corresponding areas through- 
out the process. The acetate proots 
were used as positives in platemaking, 
and good results were obtained, he 
reported. 

Advertising, Promotion 

Advertising and sales promotion 
were the topics discussed by Edward 
N. Mayer, Jr., president of James 
Gray, Inc., New York lithograph 
and direct mail firm. The first con 
sideration of his company’s adverti 
sing material is that it have utility 
value, a use that will make it be 
retained by the prospect or customer. 
Main purposes of the company’s 
continuing advertising program are 
to build up the prestige of the firm, 
and to win new business. Current 
advertising mentions well-known 
national advertisers among the James 
Gray accounts. Utility value of 
advertising material has been based 
to a large extent on tips on mail 
usage, rates, regulations, changes etc. 
He also mentioned a vacation sched- 
ule form which the company distri- 
butes every year; also he described 
and showed many promotion pieces. 
The company currently runs space in 
advertising business publications. An- 
other project is an annual lecture 
series which the company puts on. 
This consists of a series of five even 
ing talks on direct mail and _ sales 
promotion. Company men also con 
tribute articles on advertising and 
direct mail to the trade press and re- 
prints of these are distributed be- 
cause of their informational value. 
Education of the customer to help 
make his job easier are prime ob- 
jectives of all these efforts, Mr. 
Mayer indicated. 

William M. Winship, president of 
the Lithographic Technical Founda 
tion, and executive head of Brett 
Lithographing Co., Long Island 
City, N. Y.. discussed the work of 
the LTF in research and education. 


A major development, he said, is the 


new grainlesss plate to be unveiled by Corp. discussed human _ relations, 
LTF early in December. This is one pointing out that while people may 
of many developments by L TF which be classified into general groups, it 
have greatly improved lithographic must be remembered that every pet 
plates to produce better quality and son is an individual, unlike anyone 
longer runs through better materials else. He gave many humorous illus- 
and better controls. The LIF cop- trations to amplify his points, and 
per-aluminum bi-metallic plate also is emphasized the importance of get 
being .ested now and shows promise, ting at the facts of any problem rath- 
he said. In one test it produced 2,- er than depending upon guesses, 
750,000 impressions on a web press. hunches and prejudices. “There is 
It was mounted and removed seven always a reason for anything any- 
times until it failed at the clamps, body does, ‘*he said, “—find out what 
but the image was still good he re- it is. ee 
ported. . 

Mr. Winship told of other de- Open House in Lincoln 
velopments and instruments of the The Journal and Star, Lincoln, 
LT F, as well as other projects, such Neb., held open house in its new 
as publications, foreman training plant Sunday, November 9. In ad- 
program, and others. He discussed dition to the newspaper printing 
the increasing costs, and reported facilities, the new modern plant also 
that for the first time in many years contains a commercial printing § sec- 
dues are being raised. The LTF en- tion with an offset department. In 
dowment is now over a million dol- the building's lobby is a wall built 
lars and the current annual budget with old lithograph stones. A special 
is over $233,000 he stated. edition of the paper on November 9 

At t 
Ralph | 


he Friday luncheon, Dr. gave details of the offset process and 
.. Lee of General Motors scenes of the new department. 





HAydno-Pressed Rigid Plastic Sheots 


VINYL ACETATE POLYETHYLENE 
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SPLCORP is recommended as the only dimensionally stable substitute for glass, 
when Stripping Positives or Negatives for Multi Color Work, if close registration 
is desired. 

A few advantages enjoyed by the Lithographic Craftsman when using SPLCORP 
sheets are: Easy Handling, Increased Production, Job Assurance, No Breakage, 
and No Storage Problems. 

SPLCORP is manufactured in thickness ranging from .005"' to .1"', and is avail- 
able in Transparent, Translucent, or Opaque, with either a Mirror Polished or Matte 
Finish on one or both sides. 


WE ARE THE ORIGINAL PROCESSORS OF RIGID SHEETS 
IN SIZES OVER 36” x 48” 


Write for samples and latest Price Lists 


SCRANTON PLASTIC LAMINATING CORP. 
Laminating . Press Polishing 


3216 PITTSTON AVENUE Phone: Scranton 2-0407. SCRANTON 6, PENNSYLVANIA 
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High Speed Bronzing 
Adds Extra Profits! 


The Christensen High Speed Bronzer 


Plenty of printed jobs, including labels, catalog 
and booklet covers, box tops — and many more — 
become much more impressive when bronzed ¢ Cus- 
tomers are quick to see that this extra impressiveness 
makes promotional pieces more profitable and pack- 
aged merchandise more alluring* With the Christensen 
High Speed Bronzer you can widen your range of pre- 
ferred jobs and get better prices for any part of your 
product on which this process can be used to advantage 
¢ With a Christensen, bronzing becomes just another 
fast, clean operation. This machine operates at up to 
3,000 sheets per hour with offset, rotary and letter 
presses * Sheets are dusted both sides; are under posi- 
tive control in both bronzing and dusting operations; 
are perfectly jogged and delivered face up. 

Ask us to show you how the Christensen Bronzer 
can make your present jobs more profitable — and 


help you capture jobs you now miss. 


Dexter Folder Company 
General Sales Offices : 

330 West 42nd Street * New York 36, N. Y. 
Chicago * Philadelphia ¢ Boston 
Cleveland * Washington ¢ St. Louis 















a hearty Merry Christmas 
from the manufacturers of 


MIDWAY 
NON-SCRATCH DRYER 


and a suggestion that you let Midway Non- 
Scratch Dryer help contribute to profitable 


and trouble-free press performance in ’53. 


perhaps we can contribute to a 


Gappy New Bear 


MIDWAY LITHO SUPPLY CO. 


253 County Ave., Secaucus, N. J., UNion 3-1440 
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Index to Articles Published in 
Modern Lithography in 1952 


With titles, authors, mon*h and page 
listed under general subject headings, 


and a cross index of authors’ names. 


Management Mo. Pg. Metal Lithography Mo. Pg. 


Offset in the Pentagon Feb. 
Saving Press Time through Statistical Control 

of Paper, by Donald Macaulay Feb. 
Price Regulations for Graphic Arts Feb. 
Nashville Plant Enters Color Offset, by P. R. 

Russell Feb. 
Penrsylvania Co. Operates Big Unique Presses, 

by William Hughes Apr. 
Getting in and Staying in Offset Lithography, 

by William J. Stevens May 
Packaging Pointers May 
Consolidated Litho Opens New Long Island 


Plant June 


Increased Production Through Improved Job 


Relations, by Frank Zacher June 


Press Survey Shows Greatly Increased Press 

Capacity Part 1 July 

Part 2 Aug. 

How to Keep Business in the Black Discussed 

by LNA; Walters Elected July 
How to Keep Up a Safety Program in a Small or 

Medium Size Plant, by P. J. Bernard July 
Round-up of Postwar Developments, By William 

M. Winship July 
Trade Customs Outlined in Los Angeles Aug. 
Captive Plants, Do They Pay Their Way? Aug. 
Education Assn. Joins With Education Council to 

Advance Training Programs Aug. 
Safety is Everybody’s Business, By G. Stuart 

Mansfield Sept. 
Walters Sees Tremendous Potential for Next 

Ten Years Sept. 


Let’s Look at Quality, By Howard N. King Sept. 


How Lord Baltimore Press Trains Men Oct. 


Increasing Productivity, by Frank Pfeiffer Nov. 

Survey of Sales Compensation Policies and Mark 
ups on Outside Purchases, by Walter E. Soder 
strom 

Your Unfair Competitor, By Robert S. Emslie, 
Jr. Dec. 


Dee. 


Sales and Promotion Mo. 


How Creative Lithography and Printing Pays Off, 
by Gordon Sanderson March 
LNA Annources Offset Awards Competition 
Winners Apr. 
Packaging Pointers May 
Increasing Productivity, by Frank Pfeiffer Nov. 
by H. C. Latime June 
How to Meet the Buyer’s Market, By T. A. Dadis 
man July 
Captive Plants Do They Pay Their Way? Aug 
Litho Sales Management Needs Imagination, By 
John R. Sargent, Part 1 Aug. 
Part 2 Sept. 
Do Your Litho Jobs Sell Products? 
By P. R. Russell 
Getting Your Foot in the Door, By P. R. Russell....Oct. 
The Great Need of Today, by A. J. Fay Nov. 
Selling a Major Account, by Rex Howard Dec. 


Sept. 
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Offset Aluminum Decals, by Ray Bloomberg Jan. 
Balanced Thinners, by Mark W. Frishkorn Feb. 
Tin Conservation, by R. R. Hartwell 
Part 1 March 
Part 2 April 

Offset Press Specifications for Metal Lithogra- 

phy May 
Briton Proposes Plastic Lamination for Metal 

Decorating June 
Metal Decorators Announce Plans for Texas 

Convention July 
50 Million Cans Can’t Be Wrong, The Story of . 

Hollingshead, By Joseph W. Dragonetti Aug. 
Ship Plate from Islands in Coast Steel Crisis Sept. 
Texaco’s Lithographing Plant Oct. 
Chicago Firm Installing World’s Largest Line to 

Handle Sheets up to 76!.” Oct. 
Recent Developments Accent 70 Years of Press 

Development, by Clarence W. Dickinson Nov. 
Texas Meeting Tops NMDA Record Dec. 


Copy Preparation 


‘ 


Increased Sales Through Better Copy Preparation, 


by H. C. Latimer June 


A Summary of Photo-Typesetting Machines, 
by Z. H. Coberly Nov. 


Camera, Photography, Color Correction 


Densitometry, by Erwin Jaffe Jan. 
Duotones, by Eugene C, Moysen Jan. 
Dyed Film Emulsions Aid in Multiple Negatives 

and Positives. by Otis Muckenfuss May 
Photo Tips, by Eugene C. Moysen May 
An Apparatus for Masking 35 mm. Transparen- 

cles, by Donald Reed, John M. DeBroske, and 

Henry J. Cole May 
Aids for the Craftsman, A Review of Gauges and 

Instruments Aug. 
How to Make a Percentage Focussing System for 

Your Camera by Stanley Goldsmith Sept. 
Basic Colorimetry and its Application to Color 

Reproduction by Daniel Smith Nov. 


Platemaking, Stripping, Proving 


Densitometry, by Erwin Jaffe Jan. 
The Deep Etch Stencil, Remove It or Not Jan. 
‘Beauty Bath” for Bi-Metal Plates Aids Re- 

production, by H. H. Slawson Apr. 
Have You met pHilandering pHil, the pH Kid?, 

By Harold Gegenheimer Aug. 
Removing Work from Plates, by Theodore 

Makarius Sept. 
Cronak Plate Surface Treatment is Simplified Sept. 
Postscript on Counter-Etching Oct. 
Lights Eliminate Platemaking Glare Nov. 
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PRESSWASH YOU CAN 
© 


Try this Special 


INTRODUCTORY OFFER! 


ON OUR MONEY - BACK GUARANTEE 


1 QT. EACH OF 
ROGERSOL 1-2-3 

Ready-To-Use in the 5331 $ cero Av 
NEW ROGERSOL 
HANDI-WASH KIT 


Serving Graphic Arts Industry Since 1895 
In Chicago Area Call Reliance 5-5100 
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27 YEARS: 


EXPERIENCE 


we can give you a grain that 
will show better results in 
your pressroom. 

All sizes new plates for both 
Harris and Webendorfer 
Presses, in stock for immedi- 
ate delivery. 

regraining of 
Plates. 


and 
and Zinc 


Graining 
Aluminum 


We specialize 
Multilith Plates. 


WESTERN LITHO PLATE 


in regraining 


PROVE TO YOURSELF THAT.. 


-2-3 


ROLLER AND BLANKET WASH IS 
THE FASTEST, MOST THOROUGH 


HARRY H. _— om 











USE! 





$13.20 VALUE 


ow $7.50 


ORDER 


ve, Chicago, Il 
NOW! 


OFFER GOOD FOR LIMITED TIME 









GOOD printing starts with... 
GOOD GRAINING 


Make that FIRST step 
the RIGHT step with 
| AMERICAN’S 





““4-WAY FORMULA” 
for SATISFACTION: 


© Latest Automatic Equipment 
@ Skilled Union Workmanship 
@ Uniform Results 

@ Prompt Delivery Always 





New Zinc and Aluminum Plates, 
Grained and Regrained 





& SUPPLY CO. 
1927 South Third Street 
St. Louis 4, Mo. 














AMERICAN LITHO PLATE GRAINING CO. 


177 NAVY STREET TRIANGLE 5-3817 BROOKLYN, NEW YORK 
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Production and Control Methods Mo. 


Controlling the Process, by A. P. Reynolds Jan. 

Saving Press Time Through Statistical Control 
of Paper, by Donald Macaulay 

Testing of Packaging Materials 

‘““Beauty Bath” for Bi-Metal Plates 
production, by H. H. Slawson 

Describe New Offset Press Wash-up Method 

Lighting for Better Quality Control, by 
W. B. Reese 

Dyed Film Emulsions Aid in Multiple Positives 
and Negatives, by Otis Muckenfuss 

An Apparatus for Masking 35 mm. Transparen- 
cies, by R. Donald Reed, John M. DeBroske, and 
Henry J. Cole 

New Rubomete: 


Feb. 
March 

Aids Re 
Apr. 
Apr. 


Colo1 


Apr. 


May 


May 

for Testing Ink, By W. C. 
Walker and A. C. Zettlemoyer 

Aids for the Craftsman, A Review of Instru 
ments and Gauges Aug 

The Use of Low Molecular Weight Alcohol in 
Fountain Solutions, By L. E. Martinson 

Analyzing the Job, By Theodore Makarius 

Removing Work from Plates, By Theodore 
Makarius 

Cronak Plate Surface Treatment is Simplified 

How to Make a Percentage Focussing System fo: 
Your Camera, By Stanley Goldsmith 

Increasing Productivity, by Frank Pfeiffer 


July 


Presswork, Ink Mo. 


Trapping of Inks on Multicolor Presses 
by Theodore Makarius 

Pressroom Illumination, by Philip E. Tobias 

Getting Register on Re-Runs, by Theodore 
Makarius 

Colorimetric Investigations in 
ing, by J. A. Yule & R. Colt 


Jan. 
Jan. 


Feb 
Multicolor Print 
Feb. 
Part 2, March 
Scumming, Weak Dot Centers, by Theodore 
Makarius 
Planning Your 
Makarius 
Ink Drying, by Theodore Makarius 
New Rubometer for Test'ng Ink, By W. C 
Walker and A. C. Zettlemoyer : 
Coated Paper on the Press, By Theodore 
Makarius 
Have You Met pHilandering pHil, the pH Kid? 
By Harold Gegenheimer Aug. 
The Use of Low Molecular Weight Alcohol in 
Fountain Solutions, By L. E. Martinson 
Analyzing the Job, By Theodore Makarius 
Maintaining Register, by Theodore Makarius 
Formula for Cleaning Dampeners 
An Effective Roller Storage Method 
Characteristics of Offset Inks, by 
Wolfe 
Pressready Inks, by Theodore Makarius 
Recent Developments Accent 70 Years of Metal 
Press Development, by Clarence W. Dickinson 


March 


Offset Job, by Theodore 
Apr. 


May 
July 


July 


Aug. 
Aug. 
Oct. 
Oct. 
Oct. 
Herbert J. 

Nov. 
Nov. 


Nov. 


Paper Mo. 

Saving Press Time Through Statistical Control 
of Paper, by Donald Macaulay 

Paver Seasoning for Register Work, by Theodore 
Makarius 

Coated Paper on the Press, 
Makarius 


Feb. 


June 
3 Theodore 
July 


Historical 


Jan. 


Brooklyn Ink Firm Observes 50th Year 
March 


California Ink Co. Observes 60th Year 

Edward Stern & Co. Observes 80th Year 

ATF Marks 60 Years 

U. S. Public Printer Outlines 100 Years of Print- 
ing Progress, Predicts Offset Changes 
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49 


69 


46 


4° 


Recent Developments Accent 70 Years of Metal 
Developments, by Clarnece W. Dickinson 


General (Including Convention Reports) Mo. 


Feb. 


Offset in the Pentagon 
Feb. 


Nashville Plant Enters Offset 


River Lore Sparks Offset Books, by 


E. C. Hanford Feb. 
Offset North of the Border March 
Europe’s View of U. S. Lithography, by Walter 

Soderstrom March 
LTF Sets Budget, Names Officials March 
Ketterlinus Breaks Ground For New Plant March 
Pennsylvania Co. Operates Big, Unique Presses, 

by William Hughes Apr. 
Industry’s Research Dilemma, by Grant Beutner..Apr. 
LNA Announces Offset Competition Winners Apr. 
Point of Purchase Assn. Holds Annual 

Symposium 
Thousands View 

ments 
$12 Million Rochester Program Stresses Offset 
Litho Club Presidents 
Offset in the South Pacific, by Herbert Jay 

Wolfe 
Packaging Pointers 
Consolidated Litho Opens New Long Island 

Plant 
Offset Behind the Iron Curtain, by L. K. 

Staszewicz 
Litho Clubs Plan Intensified National Program 
TAGA Meeting Report 
Big Increase in Press Capacity, By W. 

Maxwell, Part 1 

Part 2 
How to Keep Business in the Black Discussed 
by LNA; Walters Elected 
Round-up Of Postwar Developments, By 

William M. Winship 
Education Assn. Joins With Education Council 

to Advance Training 
Over 700 Craftsmen at St. Louis Meeting; 

Holmquist Elected 
News in Four Color Offset 
Let’s Look at Quality, By Howard N. King 
Store Displays Show Phenomenal Growth, by J. 

Kingsley Gould 
New Treatment for Chromic Dermatitis 
An Effective Roller Storage Method 
PIA Holds New York Financial Conference 
Offset in the United Nations 
A Summary of Photo-Typesetting Machines, 

by Z. H. Coberly 
Seale Model of Big Litho Plant Displayed 
PIA Elects Wolff; Attendance Record Set Nov. 
Over 1,000 Attend NAPL New York Convention...Dec. 
Graphic Arts Safety Conference Held in Chicago..Dec. 
Screen Process Convention Exhibit Draws Big 

Attendance 


Apr. 
Latest Packaging Develop- 

Apr. 
May 
May 


May 
May 


June 


June 
June 
June 
Floyd 
July 
Aug. 


July 
July 
Aug. 


Sept. 
Sept. 
Sept. 


Oct. 
Oct. 
Oct. 
Oct. 
Nov. 


Nov. 
Nov 


Dec. 


Authors Mo. 


Beutner, Grant, Industry’s Research Dilemma 
Bernard, P. J., How to Set Up a Safety Program 
for Small or Medium Size Plants 
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Coberly, Z. H., A Summary of Photo-Typesetting 
Machines 

Cole, Henry J., An Apparatus for Masking 35 
mm. Tansparencies (Co-Author) May 

Colt, R., Colorimetric Investigations in Multicolor 
Printing (Co-author) Feb. 


Apr. 


July 


Nov. 


D 


DeBroske, John M., An Apparatus for 
35 mm. Transparencies 

Dadisman, T. A., How to Meet the Buyer’s 
Market 

Dickinson, Clarence W., Recent Developments Ac 
cent 70 Years of Metal Decorating Press De- 
velopments 


Masking 
May 


July 


Nov. 
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Try 

Reliable Grained Plates 
for 

LONGER PRESS RUNS 


The pioneer plate grainers of America. 


All plates are marble grained. 


Mill selected metal used exclusively. 





, 





Reliable Lithographic Plate Co., Inc. 


17-27 Vanderwater St., New York 7, N. Y. 


NEG-A-LITH film is unconditionally guaranteed. 


MICHAEL LITH COMPANY 


145 W. 45th St., New York 36, N. Y., LU 2-2900 


ELIABLE is far more than just 

part of our name. It means to 
our customers that our plates can be 
depended on to give first-class results 
because from start to finish the graining 
is handled by experts of long experi- 
ence. Our plates are made right to 
work right—they are reliable! 


be eecceeeeeeeeeeeees 





eeecee 


BEekman 3-4508 and 3-4531 


Cut 30% from your film costs! 


Price 


SPS CLO Oleleleleeleleleleleleleleleleleleelele eelelelelelelelele elelere 


UIE IOI O OO JOO OOOO OOO OOOO OOOO OID DOU ODDO OO OOD OOOO OOOO ODODOOD 








100 

= * a 
eg-a-lith = 

8Y_x11 

Tixl4 

Use NEG-A-LITH film for line and 12x18 

halftone. Has wide developing lati- 14x17 

tude and develops intense blacks oe 

and whites. Can be processed with 20x24 
any standard developer and fixer. pe,» 





14.50 
17.00 
21.75 
27.75 
38.75 
42.75 
57.00 
70.00 
84.50 


y.c 





Special 
Trial Offer 


Send $1.00 for trial 
package of 5 NEG-A- 
LITH films 10x12. Your 
$1.00 will be credited 


on your first orde 
NEG-A-LITH film 


r of 














Fingertip Information on Gallery Problems 


in the Newest Cramer Publication 


PRACTICAL GALLERY HINTS 
By J. S. Mertle, FRPS, FPSA 


Useful and long-needed data on hundreds 
of subjects alphabetically arranged for 
quick reference by busy photographers. 


Should Be In Every Darkroom! 


Price One Dollar in U. S. and Canada 


($1.50 in Other Countries) 
Postpaid 





Get Your Copy Today 


G. CRAMER DRY PLATE COMPANY 
Shenandoah and Lemp Avenues 


Saint Louis 4, Missouri 














The Litho Industry 
Prefers 










LITHOGRAPHERS PLATES 
World Famous for 
Superior Quality 


A product of 82 years of experience 


ILLINOIS ZINC COMPANY 


Chicago 32 New York 20 
2959 West 47th Street @ 630 Fifth Avenue 
LAfayette 3-1600 Circle 7-0874 
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E. 
Emslie, Robert S., Jr., Your Unfair Competitor ....Dec. 


F 
Fay, A. J., The Great Need of Today Nov. 


G 
Gegenheimer, Harold, Have You Met pHilander- 
ing pHil. the pH Kid? Aug. 
Gould, J. Kingsley, Store Displays Show Pheno- 
menal Growth, Oct. 
Goldsmith, Stanley, How to Make a Percentage 
Focussing System for Your Camera Sept. 


H 


Hartwell, R. R., Technical Background for 
Further Tin Conservation March 
Part 2, Apr. 
Howard, Rex G., Selling a Major Account Dec. 
Hughes, William, Penna. Co. Operates Big, 
Unique Presses Apr. 


K 
King, Howard N., Let’s Look at Quality Sept. 
L 


Latimer, H. C., Increased Sales Through Better 
Copy Preparation June 


M 


Makarius, Theodore, Planning Your Offset Job ....Apr. 
Ink Drying, Fast or Slow May 
Seasoning Papers for Register Work June 
Coated Paper on the Press July 
Analyzing the Job Aug. 
Removing Work for Plates Sept. 
Maintaining Register Oct. 
Pressready Inks Nop. 

Mansfield, G. Stuart, Safety is Everbody’s 
Business 

Maxwell, W. Floyd, Big Increase in Press 
Capacity Part 1 July 

Part 2 Aug. 

Martinson, L. E., The Use of Low Molecular 
Weight Alcohol in Litho Fountain Solutions Aug. 

Moysen, Eugene C., Photo Tips May 

Muckenfuss, Otis, Dyed Film Emulsions Aid in 
Multiple Positives and Negatives 

P 

Pfeiffer, Frank, P. Increasing Productivity 

Reed, R. Donald, An Apparatus for Masking 35 
mm. Transparencies May 

Reese, W. B., Lighting for Better Color Quality 
Control in the Graphic Arts Apr. 

Russell, P. R., Getting Your Foot in the Door Oct. 


s 
Sargent, John R., Ltho Sales Management Re- 
quires Imagination, Part 1 Aug. 
art 2 Sept. 
Slawson, H. H. “Beauty Bath” for Bi-Metal 
Plates Aids Reproduction Apr. 
Smith, Daniel, Basic Colorimetry and its Appli 
eation to Color Reproduction Nov. 
Stevens, William J., Getting In and Staying In 
Offset Lithography May 
Straszewicz, L. K., Offset Behind the Lron 
Curtain June 
Soderstrom, Walter E., Survey of Salesmen’s 
Compensation Policies and Mark-ups on Out- 
side Purchases Dee. 
Ww 
Walker, W. C., New Rubometer for Testing Ink . July 
| | Y | 
Yule, J.A.C., Colorimetric Investigations in 
Multicolor Printing (Co-author) 
Z 
Zacher, Frank, Increased Production Through 
Improved Job Relations June 


Zettlemoyer, A. C., New Rubometer for Testing 
Ink July 


Sept. 
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HANCO 


Produces a 


STRONGER image 


by creating a greater affinity for ink. 


Hanco WASH-OUT Solution, when used in place of 
asphaltum, has a tendency to make the image have 
a greater affinity for ink, thereby producing a stronger, 
sharper impression. 


May be used on both Albumen and Decp-Etch plates 
with splendid results. 

By using Hanco WASH-OUT Solution, weak plates 
can be brought up to normal printing strength, then 
held by using Hanco Plasaver, which is a grease 
receptive lacquer. 


SEE FOR YOURSELF WITHOUT COST 
Try this latest improvement in plate solutions without 
cost. Simply send the coupon below! 


A. E. HANDSCHY CO., ML 1252 


125 S. Racine Ave., Chicago 7, Ill. 

Send a generous Free Sample of HANCO WASH-OUT 
solution at once; we'll try it on our own plates. No obli- 
gation on our parti 


COMPANY. 
a 


civ. STATE___ 











Manufacturers of Fine Letterpress and Offset Printing Inks 
125 SOUTH RACINE AVE. 


on [ DISTRIBUTORS 


LITHO OFFSET OKLAHOMA 
SUPPLY CO., INGH. PRINTING 
1122 JACKSON sr., | ye ~ ap oo St — 


DALLAS, TEXAS OKLAHOMA CITY, OKLA. 
INDIANA PENNSYLVANIA 
A. E. HANDSCHY CO., | ¢ a. EDWARDS, JR., INC. 
~ 1903 CHESTNUT ST., 
PHILADELPHIA 3, PENN. 


CALIFORNIA 


621 E. 3rd St 


~ & SERVICE 
225 N. NEW JERSEY ST., 





INDIANAPOLIS 4, IND. 


CHICAGO 7, ILL. 


Gans Ink & Supply Co. 


Los Angeles, Calif 


WASHINGTON, D.C. 
COLUMBIA SALES 


2035.K STREET N.W 
WASHINGTON, D.C. 
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LITHO PLATE 


raining 


Zinc and Aluminum Plates 
Multilith-Davidson Plates 
Lithographic Supplies 

THO 

Ltt 
THE PHOTO-LITHO 
PLATE GRAINING CO. 


1200 S BAYLIS ST., BALTIMORE 24, MD 





ARTWORK TO PRESS ON ONE MACHINE 


ART AID AND CAMERA 


$485.00 
*fob 
YOUR GREATEST $$$ SAVER 


1. Line Negatives 
2. Halftones 
1. Photocopies 





1. Trace Copy 


ce Objects 
nete 


} spa 

i ling i. Silk Screen Positi 
5. Layouts 5. Printing Plates 
6. Corrections 6. Trick Distortions 
7. Lettering 7. Stripping 

Ss. “Swipe” Files &. Color Separations 


FOCAL PLATE: 18” x 24” FLOOR AREA: 26” x 42” 
STANDARD LENS: 400% Enlargement & Reduction 
CALIBRATED DIALS: Percentages & Decimals 
CONSTRUCTION: Al! Metal 

WRITE FOR FREE CATALOG LL 212 

Dealer Inquirtes Invited 

MERRITT LACEY CORPORATION 

31 Central Avenue Newark 2, N. J. 








mnt 


AUNUEADAAANLATE 
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UULUOQODOADATSUONANUNNANOOAAUODOALUUULONNEAM LLL WNUUAUNANUANLAUUAAT AN imme 


BELIEVE IN MIRACLES? 


You should, for you, the Graphic Arts 
Industry created this post-war manu- 
facturing-merchandising miracle. 


UAUUUANLIUNAAAA AAAI md 





BAUMFOLDER PRICES 





In 1940 In 1952 

40 Bales of Cotton 11 

328 Crates of Eggs 115 

2611 Bushels of Wheat 1074 
YOUR MIRACLE 

#1. You have, for years, continuously given us all the orders 


we could build (20,000 BAUMFOLDERS) thereby making 
possidle 
A moximum manufacturing economies 
B . minimum merchandising costs 
#2. Our gratitude is expressed in taking but a token PROFIT 
3. The poy-off of this truly American COOPERATION is that 
your low-priced, ““Gold-Mine’’ BAUMFOLDER will, every 


yeor, poy for . over and over again. 
FLASH - +--+ Strike over, but Steel scarcer. = 
Do order Your “’Gold-Mine” TODAY = 


Russell Ernest Baum, Inc. 


615 Chestnut Street Philadelphia, Pa. 


itself . 


DOVUNVOREUOUATUUYUUQAQAAGE,POUUUUTATYOOREOOOUAOOAAAVALUUUUUUUUUULAAAONOUOUOUUUOAGSONOEEOUUGUAAGOOROUUUULUULAGOONONEDAUUUGUELANNEUL 


5 | i. 


the SUPER SURFACE 
for SUPER SERVICE 


% Uniform Surface Quality 
and Temper. 

% Free from Subsurface 
Imperfections. 

% No ‘Flaking Off’’on 
the Press. 


Available through All Leading Grainers 


The American Zinc Products 


A DIVISION OF BALL BROS. CO., INC. 


GREENCASTLE, INDIANA 











ern Michigar Married, home owner, 
sober, age 39. Minimum salary required 
$7,000. Would consider salary, expense 


account and commission, Confidential. Ad 
ADVERTISING Sosen thax: 468. r * Modern I reat hy 


(Turn the Page, Please) 





All classified advertisements are charged for at the agency work. Steadv, good paving job for 
rate of ten cents per word, $2.00 minimum, except stings cod auitie » Rider & Dick 
those of individuals seeking employment, where the experienced capable ma er ¢ iC 


rate is five cents per word, $1.00 minimum. One erson, 712 S. Federal St., Chicago, Hlinois 
column ads in a ruled box, $7.50 per column inch - A SPECIAL NOTICE 


Address replies to Classified Advertisements with Box : ‘ ; 
Number. care of Modern Lithography, 175 Fifth Ave HAND COLOR PROVER, highly ex 
New York 10. N. Y¥ perienced, for large San Francisco area to ome or two larger and 


lithographing plant. Must have excellent 
eve for color. Premium pay for right better known lithographers. 
man. Address Box 140, c/o Modern Lith 
Help Wanted: ography 

POPNOTCH  BINDERY MAN, all ASSISTANT Young man with back able new air conditioned plant. Our equip- 


ground of chemistry. Knowledge of plate 


Closing date: 22nd of preceding month. 


We are an established firm, engaged ex- 


lusively in offset lithography, with a size- 


around experience folding, cutting, ete - 1 ment is extensive, new, and includes a 
for position in Miami, Florida. Write stat making techniques. A personality and de 
o Modern sire for customer contacts as a_ tech 


nician preferred Excellent future for able 


1umber of four-color presses (a consider- 

ing qualifications to Box 138, « number of ur-color - es (a consider 

I ithogr iphs portion 52 x 76 units) 

right party. Address Box 146, c/o Mod ‘i ae. ene 

DOT ETCHER—STRIPPER: Excellent ern Lithography. We lack selling and creative rganizations 
opportunity for qualified color process . 

artist or journeyman stripper Our mod Situations Wanted: 


err u * I } ] i ] u 
ern progressive plant located in Milwau stead, preferably, with management. Loca- 


and have not time or manpower to build 


We want to purchase complete plants in- 


kee, Wisconsin, specializes in highest ‘ - aie 
* ° ion is no 00 iporta 
quality color reproductions. Please state VERSATILE technician, writer, lec 


Box turer, demonstrator and consultant with We're AAAI rated, with a net worth in 


experience in first letter. Address 
139, c/o Modern Lithography graphic arts background, capable of ex xeess of $2,500,000, lots of cash, no debts, 
> * ecutive administration from copy prepar 
COMBINATION CAMERAMAN ation thru binding and finishing. Com 
AND PLATEMAKER, Miultilith oper mercial - industrial - process photography 
ator. 40 hour week, usual benefits. Phone Chemical and mechanical operation litho, ibstantial investments 
Ithaca 4-1131 or write Box 394, Ithaca, letterpress and allied trades. Personnel talk, our identity can be made known 


ne of the outstanding records in the 
industry, and a willingness to make further 


If you're ready to 


& vale, Sdiioth REE A ASAP ERD A 


New York lec ft ' ray I 
sale promotion, organization, conventior eaching us directly Address Box 2% 137 


OFFSET STRIPPER for medium sized Show booth. Will work as editor, produc 


Chicago plant doing commercial and 


hl Modern Lithography 
tion man, purchasing agent, public rela : satis 


tions, executive assistant or resident rep 








resentative in northern Indiana and south 








MEN WANTED © POSITIONS OPEN ; 
Superintendent—Litho—New York  $6,000-7.500 For better reproduction 


Superintendent—Litho—New York 7,000 

Supr. Platemaking Tech. (Fee Pd.) from 10.000 oa dl 

Asst. Gen. Supt. (% Fee Pd..) * an ongel press uns 
Mech. or Chem. Engineer Degree 10,000-12,500 


Foreman—Offset Preparation 


Department 8,000-12,000 UNCONDITIONALLY 
Superintendent—Label Experience 8.000 . GUARANTEED ee 6 
Superintendent—Book Manufacturing 8.000 © uniferm graining e niform plate 

v 
Estimator—Litho—Mid West to 8,000 . ° thickness @ sparkling clean metal 


GRAPHIC ARTS EMPLOYMENT SERVICE ® non-oxidizing 
Dept. M-12, 307 E. 4th Street IMMEDIATE DELIVERY 


> 


Cincinnati 2, Ohio 
ON ALL SIZES 


Specialists in Placing Key Personnel in the 
Graphic Arts Industry SEND FOR TRIAL 
ORDER TODAY 








TRY OUR FAST, 


Pad W. Dore 4 DEPENDABLE 


Lithographic Consultant REGRAINING 
ce) SERVICE 


Process Studies Process Coordination 
lrouble Analyses Personnel Training Dealer Inquiries Invited 


Quality Improvement Special Problems 
3373 Morrison Ave., Cincinnati 20, O. e ° DISTRIBUTORS 


SUNSET 


PRE-SENSITIZED ALUMINUM 


RECEIPT & 8 fohe] 
ECEIPT & BLL B ll PLATES 


One-time Carbon Continuous 
Offset & Rotary Printing PREMIER GRAINING CO. 


Trede Protection Guoronteed 
2440 S PRAIRIE AVE + CHICAGO 16, ILL. + DAnube 6-1030 

















Makers of the 


Finest Quality “Calor Plates 


for 
OFFSET LITHOGRAPHY 


The Stevenson Photo Color Separation Co. 
400 Pike Street Cincinnati 2, Ohio 














It’s Brand New 
the nuArc N-50 ARC LAMP 


The 
arc 


LIQUIDATION 


Complete plant equipment of the former 


WILMANN’S BROS. CO. 


only, & the most inexpensive 
1255 Nerth 6th St., Milwaukee, Wisc. 


lamp with all these features 


x 54 HARRIS GT — 2 Color Pressse 

x 54 HARRIS LB 
KOHMA Bronzer & Duster 

x 54 WILLSEA Paper Conditioner 

1 — 64” SEYBOLD 20th Century Cutter 

1— 50” SEYBOLD 20th Century Cutter 


2-41 
2-41 
1— 59” 
1—42 


Motor-Driven 

Completely Automatic 
Guaranteed Coverage 
Guaranteed Color Output 


— 1 Color Presses 





Guaranteed Intensity 
For 110 or 220 Volts AC 


30 Day Free Trial 


FOR CAMERAS, PRINTING FRAMES 
& PHOTO COMPOSING MACHINES 


Get the FACTS NOW! 
ask for bulletin 118 


nuArc Co., Inc. 
824 S. Western Ave. 


Steady Burning, No Flickering 


Chicago 12, Ill. 


1 — DEXTER BRACKETT TRIMMER — Type A. 
1—P M C Label Die-Cutting Machine 

2 — HIGH-DIE-CUTTING Machines 

5 — BUNN Tying Machines 

5 — YALE & TOWNE Hydraulic Lift Trucks 


Mise. — Shop, Factory and Office Equipment 


An Excellent opportunity to procure good 


productive equipment at Amazing Prices 


BEN SHULMAN ASSOCIATES, INC. 


NEW YORK OFFICE — 500 FIFTH AVENUE — BRyant 9-1132 
MILWAUKEE OFFICE —1225 No. 6 Street—BRoadway 1-4984 

















CHICAGO LITH 


29 YEARS OF OFFSET PLATE MAKING AND PLATE GRAINING 


PLATE GRAINING Co. 


OMPLETE OFFSET PLATE SERVICE 





TELE PHONE 
STare 2- 8590 





214-216 NortH Cunton Street, CHICAGO (6) 














A 
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rALENT, EXPERIENCE AND REP- 
UTATION available to supply or equip 
ment firm. Technical specialist with prac 
tical production experience and years of 
successful selling and demonstrating de 
sires position as top-level sales and tech- 
nical representative. Address Box 142, ¢ 
Modern Lithography 


W ANTED—Harris Offset press Model 
EL 22 x 34 Cam Fed, pile delivery. Uni 
versal Printing & Lithograph Co., 1850 
Beverly Blvd., Los Angeles 4 


For Sale: 


FOR SALE: New 24” 150 line circular 
Levy screen. Immediate delivery. Call or 
write Thomas Dalziel, 304 N. Martel 
Ave., Los Angeles 36, Calif. 


FOR SALI Harris offset press LSG 
46!.x68"'., two color, stream feed This 
press is in excellent condition and ready 
to do the finest hairline register work. It 
was used very little since it was purchased 
new. Available at once. Priced right for 
prompt action. Terms arranged. Contact 
Graphic Machinery Exchange, 30 W. 24th 
St.. New York City Phone ORegon 5- 
4540, 


iteur and 
professional, in every 
day, scientific of in» 


8, e- dustrial work, 
Burke & James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 54 YEARS 
321 S. Wabash Ave., Chicago 4, Ill. U.S.A 





LSG Harris 2-C, 46'%2x68% 
2—LT Harris 2-C, 44x64 
2 Color 41x54 Potter 
1 Color 41x59 Potter 
S8L Harris 28x42 
EL Harris 22x34 
MAC 17%x22 Webendorfer 

“CL” Harris, 19x25 


Northern Machine Works 


323 North 4th Street, Philadelphia 6, Pa. 





FOR SALE: 41x54 single color Hoe off- ARE YOU cutting costs in your photo- 
set press. Excellent condition. As is where art dept? Cameraman with wide exper- 
is, $6,000. Maverick-Clarke, P.O. Box 228, ience in modern photographic color-cor- 
rection techniques. Formerly employed in 
> : development of color reproduction pro- 

FOR SALE: One 17x22 Webendorfer cesses in large research laboratory. Years 
press serial No. MAC 682, in good con of proven cost-saving results in trade 
dition. Any resasonable offer will be en- shops. Wishes to shift to north-east U. S. 
tertained _ Address Box 143, c/o Modern Address Box 145, c/o Modern Lithography. 
Lrthography. 


San Antonio, Texas 


. pea VETERAN, offset printing school grad- 
FOR SAI . Harris GT Tixsy twe color uate, desires trainee position in any phase 
serial # 215, 220 volt, 60 cycle, 3 phase, of lithography, platemaking preferred. 
AA + in Br oe ‘ Can a bie aueautioms, mae tie tak We 
running A.t. 0 ratt St. alti : 
> , ’ Modern Lithography. 
more, Md. = — 


FOR SALE: Two new #6 Hickok 
standing presses, 20” x28” platen with 
43” openings. Cost $250.00 each. Selling 
price $100.00 each. Photocopy machine 
and accessories in perfect condition. Orig 
inal cost over $250.00. Selling price $90.00. KNOWN FOR 
Lasting Products Co., 200 S. Franklintown 


Rd., Baltimore, Md. TRUSTWORTHY DEALING 


FOR SALE 37x52 Wagner power- 
operated offset proving press; No. 2 Hoe ATF Big Chief Model 29 
fl it-bed metal decorating press. Thomas Ebco 22x34 Press 
W. Hall Company, Inc., Stamford, Conn. : 
acinatiaamani 3 : sir Harris Model LB 41x54 

FOR SALE: Whirler complete with Harris Model GT 41x54 TC 
variable speed control air circulator, heat- 
ing units and water arm for 24x34” Guthectond Step & Repeat = 
press plates, $485.00; 22x29” press plates, Diamond Cutters 30 and 36'/2 
$395.00. 17x22” plates, $325.00. Singer Seybold 44 and 50” cutters 
Engineering Co., 248 Mulberry St., N.Y.C Miehle V-45 Vertical 
Miehle 46 Two Color Units 
Miehle Model 42 Offset Unit 


(Turn the Page, Please 





Situations Wanted: 


CUSTOMER SERVICE MAN—Exper TYPE & PRESS OF ILLINOIS, Inc. 


ience in expediting, scheduling, trafhe, pro 
duction. Able to follow through on your 3312 North Ravenswood 
customers’ inquiries tactfully and = ethici 

ently. Experience and training also in- Chicago (13) 

cludes copy, layout, customer relations. ‘ ; 
Excellent coorrespondent. Columbia grad, Standard brands ef new equipment 
32, married. New York area. Address include Challenge Machinery products 
Box 144, c/o Modern Lithography. 











REMEMBER 
We Always Buy From Any City of the 


UNITED STATES 


Any size Chandler & Price presses, new or old series, Thomson, Colts, Laureatte 
presses, PAPER CUTTERS any size, Harris Offset presses, any size with AC electrical 
equipment, Miehles and Optimus presses any size, and Linotypes Model 5 and Model 8. 
SEND NAME OF YOUR BANK AND WE PAY PRONTO. 
SEND PRICE AND DESCRIPTION TO 


Mexican Printing Supply S. A. 


Calz. Talpan 393—Colonia Alamos, Mexico 13, D. F., Mexico 
You have nothing to do with the export; we will take care of that; you just put the 
machines crated at freight depot in your city and you receive your money at your bank. 





FOR SALE 


One Four Color Rotary Offset Press, size 
12x18. Prints four colors one side or 2 
colors each side. Delivers 10,000 shts. per hr 
Can be seen in operation at Quality Print, 


241 N. 12th St., Philadelphia, Pa. 











High Gloss Plastic Coating 
Lacquering-Varnishing-Gumming 
Best Quality & Service 
PAPER CONVERTING & FINISHING CO. 


118 N. Ada St., Chicago 7, Il. 
Phone Haymarket 1-7904 











; ee [o/ g 
Lithographic Trade Service 
APPRAISALS 


the finest in FOR ANY PURPOSE 
( Nationwide Service) 
© Deep Etch and WE CAN GET YOU A LOAN 
AT THE LOWEST RATES 


Albumin Plates 
. Appraisals made for Mortgage Loans, 


Refinancing, Partnership Dissolutions, 
t Valuati Fire 


COLOREPRO a jo Liquidations, Etc. 


8937 LINWOOD AVENUE . « . « Confidential... . 
PRINTCRAFT REPRESENTATIVES 


DETROIT 6, MICH. 
277 Broadway, New York, N. Y WOrth 4-1370 





TYLER 8-7320 D “A Trusted Name in the Printing Industry” 
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Crisp-VELVET- GRAIN 





















31 years experience graining plates that 
please both platemaker and pressman 


, All sizes ZINC and 
ALUMINUM PLATES 


Ungrained - Grained - Regrained 


WILLY’S |, 


Plate Graining Corp. 


350 W. 31 St., New York, N.Y. 
Phone PE 6-7324 








} 


| 
| 














Call UNIFORM 


for superior 


PLATE GRAINING 


Our service designed to meet 
your most exacting requirements. 
ZINC PLATES — — — ALL SIZES 
Ungrained Grained Regrained 


UNIFORM GRAINING CORP. 


648 N. Western Ave. Chicago 12, Ill. 
HUMBOLT 6-5512 


a 





SeseeeeEennnees 


Member, Lithographic Plate Grainers Association, Inc. | 











Try these New and 
Different Offset Inks 





ifela @eelals MP Ticlalelelae| 
Process Colors 


McCutcheon Bros. & Quality, Inc. 
2653 N. Reese Street, Philadelphia 33, Pa. 


ST. LouIS BUFFALO ROCHESTER 



















COLOR CHART 
for 
DOT ETCHING 


This chart, composed of four sheets, is 
224x261, and is bound at the top with 
a metal strip for wall hanging. The first 
sheet is magenta, blue, process yel- 
low and black. The second is warm red, 
cyan blue, yellow and_ black. 
Number warm blue, 
process yellow while the last is 
warm blue, and 


black. 


Each of the 
color squares, Each square 
identified, and each square is divided into 
four different percentage screen tints. It 
was produced on regular offset stock on a 
two-color offset press. 















cyan 







process 
three is magenta, 
and black, 


warm red, 












process yellow 







four pages contains 215 





of color is 

















Complete four-page wall chart—$10. 
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GRUMBACHER 


SMOOTH...no bubbles, holes 
or high spots... FLAT 
FAST...one brush stroke for 
complete opacity... EASY 
CHIP-PROOF... adheres without 
crawling... OPAQUE 
SAVES...production time on 
eopaquing strip-film, glass 
plates or negatives 















SEND FOR FREE SAMPLES 


M. GRUMBACHER, inc. 
477 West 33rd St., N. Y. 1, N. Y. 



















Reading ML on borrowed time? 


Have your own personal subscrip- 






tion sent to home or shop. One 







year — $3, two years — $5. 
Modern Lithography, 175 Fifth 


4ve., New York 10, N. Y 















OFFSET PHOTOGRAPHER, stripper 
ind platemarker, experienced, steady and 
dependable. Capable t 
sponsibility in each departme 
wate Address Box 148 o 


Lithography 
SITUATION WANTED YOUNG 


LITHO executive desires challenging fj 
sition with progressive firm. College grad 
backgre ind 


ved general manager 


ot taku on t 


¢. Will re 
Modern 


iate with advertising rene’ 
Presently empl 
int, handling la 


sales, production scheduling and em 
plovee relations Address Box 149, « 
Modern Lithography. 


ROLLER PLATING 


Continued from Page 7+) 


m sized litho p 








When vou think the grease is oft 


it off with water. 


the roller rinse 


If you are working on a roller that 
is still in the press, wipe it off with a 
wet rag. In either case, check the ap 
pearance of the film of water left on 
If the water spreads out 


film, the 


the steel. 
into a continuous “‘all-over”’ 


roller is clean. If this film of watet 
breaks’ or 


there is grease still on this area. Keep 


Is repelled at any spot, 


scrubbing these areas with the pum 


ice and acid solution until a film of 
water shows no breaks. 


Plating the Rollers Manually 
When each roller is clean, wipe :t 
off with a damp rag or a sponge. Then 
take a soft rag and dip it in the cop 
per-plating solution. Put the wet rag 
and scr ib the roller. ‘I he 


copper in the solution should start 


n p imice 


to plate out on the roller immediately. 


It's a good idea to keep rubbing 
ireas that look like they 


Sometimes the cop 


over the 
ire well plated. 
“peels. 
you'll know 


\s betore, 


per plate rubs off easily o1 
If this should happen 

the roller was not clean. 
n such an event, all you can do s 
repeat the cleaning operation. Copper 


won't stick unless the steel is absolute 
ly clean. 
How Long Will It Last? 
The life of this chemically de 
posited copper plate varies quite a bit. 
It wears well on the riders. It wears 
off taster on the vibrators because ot 
their rubbing action—especially the 
roller on which the blade of the wash 
ip machine rides. Because of the big 


presses and pressmen, 


differences in 


no one can predict its exact life on 


a given press. It can vary from a 


MONERN 


r } 
Vecembd 


week to six months and longer. 


The first treatment, where you 
clean the rollers with 3-solution wash 
is very quick and easy. “The man 


ial treatment takes about the same 


time as the usual method ot correct 


ing a stripped roller. Either treat 
ment will keep steel ink receptive a 
lot longer than ordinary resensitizing 


methods. ®* 


TECHNICAL BRIEFS 


(Continued from Page 74) 








the cops, and = simultaneously and = con 
sMantiy with the scanning ot the copy 

the band ot light exposing a pnoto-sensi 
tive element in the camera torougn tue 
lens ot the latter to the successivery and 
unitormly illuminated zones of the copy 
which are each always entirely in tae 
held of view of the lens whereby 


s paration 


i a single 
predetermined coior negative 


of the copy is produced. 


*Photographic Stripping Film. l. § 
Patent 2,014,932. Gales F. Hhadeau, Clem 
ens B. Starch and Carl F. Smith. Official 
Gazette 633, No. 3, October 21, 1952, page 
837. 1. A photographic stripping film 
comprising a surface hydrolyzed cellulose 
support, a cellulose 
support re 


triacetate temporary 
butyrate permanent 
attached to the hydrolyzed sur 


acetate 
leasably 
face of said temporary support by means 
ot a water-soluble cellulose acetate laver, 
ind a photographic emulsion layer per 
manently attached to said permanent sup 


port 


Photographic Multilayer Stripping 
Film. l. 8. Patent 2,600,207. Jack H 
Coote and Wm. H. Catrercole. Official 
Gazette 662, No. 1, September 2, 1952, 
page 229. 1. A multi-laver stripping film 
comprising a support carrying upon one 
side thereof at least two silver halide 
emulsion layers sensitive to different parts 
of the spectrum said lavers being separ 
ited by a laver comprising a transparent 
hydrophobe co 


flexible, water-insoluble, 


polymer of vinyl! chloride and vinly acetate 
] 


ind containing at least 85° of vin 
chloride, the silver halide emulsion laver 
inderlying said copolymer laver adhering 
directly to said copolymer laver and the 
silver halide 
said copolymer laver being attached there 


emulsion lavers overlving 


to bv a hardened gelatine laver. 


Practices In 
Plants. Litho 
August, 1952, 

Part of a 


Art and Retouching 
Leading Lithographic 
graphers Journal 37, No. 5, 
pages 12-13 and 45 (3 pages 
report by a team of touring British litho 
Discussed are the art and re 


graphers 
plants. 


touching departments in U. S$ 


Appraises Phototypesetting. 
Thos. P. Henry. Printing Equipment En 
gineer 82, No. 11, August, 1952, 
44-7 (4 pages The author reviews the 
months’ work with 


Henry 


pages 


experience of twenty 
an Intertvpe Fotosetter in his plant, briefly 
reviewing the principles of this and other 
photo-tvpesetters. He expresses the opin 
ion that this tvpe of machine will not 
completely replace metal type but may 
someday account for 10 to 15% of com 
position work 


, temperature 


Use of the Flying Spot Scanner to 
Study Photosensitive Surfaces. |. | 
Pantchechnikoff, S. Lasof, J. Kurshan and 
\. R. Moore. Rewrew of Scientific Instru 
ments 23, No pages 
475.7 3 pages A flying spot tube was 
used to scan a large-area germanius photo 
cell with a minute light spot. The output 
of the cell was amplified by a wide-band 
amplifier wheih controlled the intensity 
of a kinescope driven in synchronism with 
the flying-spot scanner The display on 
the kinescope is a map of the photosensi 
tivity at the surface of the photocell. A 
similar technique also was used to measure 
photocell. 


9, September, 1952, 


the frequency response of the 


\ Simplified Cronak Treatment. 
National Lithographer 59, No. 10, October, 
1952, page 50. A change in the usual 
method of applying Cronak solution is re 
viewed, i.e., no need for drving the newly 
formed Cronak surface before the plate 
Sink, tray, and whirler methods 
of application were reviewed. Articles 
from Research Progress No. 26, which can 
he obtained from LTF, 131 East 39th 
Street, New York 16, N. Y., for fifty 
cents to members, eighty five cents to non- 


is coated 


members 


*Process for Coating Aluminum and 
Aluminum Alloys. British Patent 673, 
677. American Chemical Paint Company. 
Tin-Printer and Box Maker 28, No. 333, 
October, 1952, page 16. A process for pro 
ducing protective coatings on aluminum 
comprises subjecting the metal to the ac 
tion of an aqueous acid solution containing 
phosphate ions, fluoride ions and dichrom 
ate ions and with a pH value between 
3.2 and 7. The concentrations of these 
ions in the solution British 
patents may be obtained from the Patent 
Office, 25, Southampton Buildings, London, 
W. C. 2, England, for thirty-six cents 


are specified. 


*Brightening Bath. Ul. S. Patent 
2,614,013. Harold J. Reindle and Stanley 
R. Prance. Official Gazette 663, No. 3, 
October 21, 1952, page 833. 1. A bright 
ening bath for use in connection with 
aluminum and/or aluminum alloys where 
in the brightening is carried out at a 
varving between 185° F. to 
212° | 2 solution having 
as its basic ingredients ammonium bi- 
fluoride .30% to .75%, nitric acid 2.0% 


consisting of; 


to 7.50, chromic acid .30% to .75% and 
ethylene glycol 40% to 1.0% and wherein 
water makes up substantially the remain 


der of the bath 


*Chemical Brightening of Aluminum 
U.S. Patent 2,613,141. William C. Coch- 
ran. Official Gazette 663, No. 1, October 
, 1952, page 202.1. A method for chem 
ical brightening of aluminum which com 
prises immersing an aluminum article in 
2 solution consisting essentially of about 
60 to 80 percent phosphoric acid, about 1 
to 10 percent hydrogen peroxide and about 
percent water, referred to the 


15 to 35 
total weight of the aforesaid components, 
the solution being maintained at a temper 


ature abve about 70° C 


Damage to Litho Plates Caused By 

iraining Abrasives. Paper and Print 

3, Autumn, 1952, pages 268-9 (2 

From Patra Information Leaf 

reviewed in Patra News, June, 

Red rust spots or corrosion pits 

in aluminum or zine plates may break 

up the image or cause scumming. They 

ire due to small steel particles in the 
graining abrasive.k* 
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Insures Proper Registration! Saves Paper 
THE NEW IMPROVED PAPER HYGROSCOPE 


THE ONLY PAPER HYGROSCOPE PATENTED AND APPROVED 
By Lithographic Technical Foundation 
One job saved more than pays for the Paper Hy 
groscope! Simply insert the instrument in a skid 
of paper. You know immediately whether paper 
requires conditioning and to what extent 
Exact moisture content con be read for careful bal 
ancing with PRESSROOM. Guesswork is eliminated, 
Proper registration is assured, paper is saved! 
Instruments in Use Should Be Re-equipped 
with the New and More Accurate Dial 
Kindred, MacLear 
Kellog & Bulkeley FOR DETAILS WRITE 
U S. Dept. of Interior SPORTSMEN ACCESSORIES, INC. 
Consolidated Litho 


A. Hoen. etc 1 River Street, Beacon, N. Y. 








The R & B 
EXTENSION DELIVERIES 
for MIEHLE, BABCOCK, PREMIER and other presses 


AUTOMATIC PAPER LIFTS 


Special purpose equipment for the 
Graphic Arts Industry 


CONSULT US ON YOUR PARTICULAR PROBLEM 


THE RATHBUN & BIRD COMPANY, INC. 
DESIGNERS AND MANUFACTURERS « FOUNDED 1898 
DEPT. M 379 WEST BROADWAY NEW YORK 12,N.Y 





® LITHOGRAPHIC CRAYONS 
& CRAYON PAPER PENCILS 


@ LITHOGRAPHIC STICK 
& LIQUID TUSCHE 


@ LITHOGRAPHIC RUBBING 
& TRANSFER INK 


@ AUTOGRAPHIC € MUSIC 
PLATE TRANSFER INK 


¢ LITHOGRAPHIC 
ASPHALTUM-ETCHGROUND 





7 FOR 
«4 FINEST 
LITHOGRAPHY 


Lithograin assures you 
careful and competent handling of all your 
graining ond regraining requirements. It also 
features ‘‘Cronak” processing of zine plates 
which gives cleaner and longer press runs. Zinc 
and aluminum offset plates supplied in all sizes. 


TOLEDO LITHOGRAIN AND PLATE CO} 


| $95 suarano st. © PHONE, GARFIELD 3578 (# TOUDO 2, 0 
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Trade Events 











National Assn. of Litho Clubs, annual 
convention, May 8 and 9, 1953, Statler 
Hotel, Detroit. 


Lithographers National Association, an- 
nual convention, Edgewater Beach 
Hotel. Chicago. June 17. 18, 19. 


International Assn. of Printing House 
Craftsmen, annual convention, Adol- 
phus Hotel, Dallas, Sept. 13-16, 1953. 


National Assn. of Photo-Lithographers, 
annual convention and exhibits, Sher- 
aton Hotel, Chicago, Oct. 28-30, 1953. 





Litho Schools 











School 
Ont., 


institute of Technology, 
50 Gould St., Toronto, 


CANADA—Ryerson 
of Graphic Arts, 
Canada. 


CHICAGO—Chicago Lithographic Institute, Glessner 
House, 1800 S. Prairie Ave., Chicago 16, til. 


CINCINNATI—Ohio Mechanics 


Institute, Cincinnati, 


LOS ANGELES—Los Angeles Junior College, 1636 


S. Oliver St., Los Angeles 15, Calif 


MINNEAPOLIS—Dunwoody Industrial 
Wayzata Bivd., Minneapolis 3, Minn 


Institute, 818 


School of 1514 


Tenn. 


NASHVILLE—Southern Printing, 


South St., Nashville, 


NEW YORK—New York Trade School, 
Department. 312 East 67 St., New York 


OKLAHOMA—Oklahoma A & M 
Graphic Arts Dept., Okmulgee, 


ROCHESTER—Rochester Institute of Technology, 
Dept. of Publishing & Printing, 65 Plymouth Ave., 
South Rochester 8, ¥v. 


PITTSBURGH—Carnegie 
Dept. of Printing Administration, 


SAN FRANCISCO—San_ Francisco 
School, San Francisco, Calif. 


SAN FRANCISCO—City College of San Francisco 
Ocean and Phelan Aves., Graphic Arts Department 


ST. LOUIS—David Ranken, Jr 
Trades, 4431 Finney St., St 


we = 
S © 


Technical 
Okla. 


School, 


Institute of Technology, 
Pittsburgh. 


Printing Trade 


School of Mechanical 
Louis 8, Mo 


WEST VIRGINIA—W. Va 
Montgomery, W. Va. 


Institute of Technology, 





Trade Directory 











Lithographic Tech. Foundation 
Wade E. Griswold, Exec. Dir. 
131 East 39 St., New York 16, N. Y. 


National Association of 4 + Lithographers 
Walter E Soderstrom, Exec. Sec'y 
317 West 45 St., New York 19, N. Y. 


Lithographers National Association 
W. Floyd Maxwell, Exec. Dir. 
420 Lexington Ave., New York 17, N. Y 


National Assn. of Litho Clubs 
Angelo Pustorino, Exec. Secy. 
Daniel Murphy & Co., Inc 
480 Canal St., New York 13, N. Y 
eeing Industry of America 
mes R. Brackett, Gen. Mor. 
m3 15th St., N. W., Washington 5, D. C. 
International Assn. of Printing House Craftsmen 


E. Oldt. Exec. Sec'y 
18 E. Fourth St., Cincinnati 2 


MODE 
IN 
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LITHOGRAPHY, Decembe 








ing his article, he said, “There is no 
reason why calendars cannot continue 


to further the ideals of fine color 





printing and lithography.” 
OW that the election is past and started the business in Philadelphia — 
N , , , a C. Eugene Pfister, partner in the 





gone, a tew neautious litho- in 1842, he stated, and the oldest, but Hankel-Pfister Printing Co., Chicago 

graphers and printers are trying to not necessarily the first  Ketterlinus cuiiiiets deen ite hina hen 

figure out how to collect for work calendar still preserved in company oinatlinns “ Magill nar, 

turned out for since-dissolved political files, dates trom 1850. Mr. Smith ex hans Tinea niiiallietadl tm Tile secetl Gate 
organizations. Cash on the barrel pressed pride in the fact that Ketter ws president of the American Rose 

head is the best policy in election lit linus reproductions of paintings by Old Sox wa A. ae eueteer eanbniee 

erature, especially if the customer Masters “have received the accolade tities anh asiuslen a teen intel 

happens to be on the losing team, a ot orders trom the Metropolitan ine. Mr. Pfister’s suburben gardens 

point difficult to determine until it's Museum of Art,” and have won at Mundelein, IIL, are nationally 

too late many awards in various exhibitions. known for the experimental plant 

* \ new chapter in the company’s pro- breeding work he does there. Next 

he Army said last month that the gress has been opened with construc- summer Mr. Pfister expects to de- 
: tremendous “kick” of its new atomic tion of the new Ketterlinus plant at vote considerabe time to development 
cannon is absorbed by an innovation Primos, Pa., he wrote and, conclud of the “Park of Roses’ at Columbus. 


in artillery two recoil motions. ‘| he 





primary recoil takes care of the big 


gun's actual “kick,” while the se Pp e J 
ondary recoil absorbs the forces cre enelnatiou: 
ited by the primary, R. Hoe & Com 
pany, New York, make the unusual 
mechanism for the Army 

: Hoe. the country’s oldest manuta 
turer-of printing presses, had alread) 
heen in business many vears when 
called upon in 1847 to build its first 
Army ordnance equipment, a_ three 
nch cannon. During the Civil War 
the Spanish-American War and 
World Wars I and II, the firm pro 


} > 
duced equipment tor army use Be 


} 











iuse of its facilities for precision 
mistruction of massive equipment 
ind the experience of its personnel in 


working to extremely fine tolerances 


iT compar s issistance ayvain Was 














requested when the Army decided to 
build the iton cannon 
* ist a ittering ol! rcuiatior ere and 
Robert Garland Senith, production there, but a genuinely specialized and cor 
inager of Ketterlinus Mig. Co., was sentrated circulation is what increases advertising 
iuthor of an article on calendar ad effectiveness and gives deep penetration of the 
rtising which appeared in a recent market. Real specialized ye such as you get 
e of the magazine Premium Pra in the field of lithography by regular advertising 
ind Business Promotion. <A) 
though admitting that no one knows 
comin cee | MODERN LITHOGRAPHY 
sed as an advertising medium, Mr. I A I 4 5 


Smith declared his company “feels 175 FIFTH AVE. NEW YORK 10, N. Y. 











‘ — = Che ales 
quite »> t wy are ne Odes nan 
Sectuvecs of advertisine calendars in Member, Audit Bureau of Circulations 
America today Eugene Ketterlinus 
12¢ MODERN LITHOGRAPHY, December, 1952 





LETTERPRESS: Hi-Arts, Ashokan, M-( 


Paper is a great open space that offers boundless opportunities for 


the development of power and influence. Be far-sighted in your printing, 


and let Cantine’s genuine Coated Papers—made by a mill of long 


experience and success—help you get the results you plan for. 


ide} COXTED PAPERS 


THE MARTIN CANTINE COMPANY, Saugerties, N. Y. 


0 


Specialists in Coated Papers Since 1888 


Branches: NEW YORK and CHICAGO (In Los Angeles and San Francisco: Wylie & Davis) 


Folding Book and Cover, OFFSET-LITHO: Hi-Arts Litho C.1S., Ze s Offset C.2S. Book and Cover, 


tone, Softone, Esopus Tints, Esopus Postcard. Lithogloss C.1S., Catskill Lithe C.1S., 





Betton doep otch plates... 


WITH CONTROLLED 


HARRIS CHEMICALS BETTER 
Ve Ac. peep etn PLATES 


New, fully illustrated manual tells you how 


An important part of good platemaking is using the 


right chemicals—and using them the right way. ae ae 4 
Harris Deep Etch Chemicals can help you make 4 i] 
good deep etch plates with the greatest convenience oi. ) ud 

and economy. Harris’ completely new 812” x 11” r= ee . : Bn 
booklet, with photos and simple, straightforward 

language, tells you what to use, when, why, and 

how. A few of the techniques described in the 

manual may differ slightly from those used by some 

platemakers. However, research has proved them 

to be the most generally satisfactory in the majority 

of cases for the production of trouble-free, 


long-life deep etch plates. 


The quality of Harris Chemicals is controlled through the 
sampling of every batch. Each batch must be tested and 
approved before packaging. The batch number, your guar 
antee of controlled quality, appears on every container. 


o> > 


——— 
— 


HARRIS-SEYBOLD 
COMPANY 


CONTROLLED CHEMICALS FOR BETTER LITHOGRAPHY 





